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gIvInalAsEIImangns

WA A WU N2 lidsanin 36 wiqein
1. NUINIVIANE lidesnin 24 wihein
1.1 ngu3v1Ueny M 12 wenn
1449 801 wdnN1sNSTANISLIRNTsUNSTeLTien Msusniswas Taussulnesuade 3(3-0-9)
(Principles of Tourism Hospitality and Contemporary Thai Culture Innovation
Management)
1449 802 52 JeUiFITeuTnssuMsTanIsnIseadien nsusnsuas Tausssu 3(3-0-9)
Inesuady

(Research Methodology for Tourism Hospitality and Contemporary Thai Culture
Innovation Management)

1449 803 mﬁmm'immL?ilmLLasmaﬁﬂqﬁﬁm%mwiauﬁmLLazmi‘U%mi 3(3-0-9)
(Risk and Crisis Management for Tourism and Hospitality)

1449 804 duanuIanssunmsdnnisnisviesdien nsuinsuasTamsssulvesiuasie 3 e

(Seminar on Tourism Hospitality and Contemporary Thai Culture Innovation

Management)
1.2 NguAY LGN laidaundn 12 wiqefn
1449 820 msiduguszneumadauinnssunsdnnismsvieaiion msvinsuay 3(3-0-9)
Tauusssulvesivady

(Innovative Entrepreneurships in Tourism Hospitality and Contemporary Thai

Culture Innovation Management)

1449 821 uinnssumsiamadnagnsdmiunmsvieadivaagnisuing 3(3-0-9)
(Strategy Management Innovations for Tourism and Hospitality)

1449 822 Ms¥nnTasaUNARITadTUNIYRfieIwasn1sU3NNg 3(3-0-9)
(Digital Information Management for Tourism and Hospitality)

1449 823 Winnssunnsdeansinuiausssulnesiuads 3(3-0-9)
(Innovations in Contemporary Thai Cross-Cultural Communication)

1449 824 uinnssumsiamsnsvieafisndsguanuasmsuwmdniaien 3(3-0-9)
(Innovations in Health and Alternative Medicine Tourism Management)

1449 825 msdansinensauyudiiiensaiuinnssunmsuimsdmiunisviondien 3(3-0-9)
WAZNITUINNT

(Human Resource Management for Creating Service Innovations for Tourism
and Hospitality)
1449 826 wINNITUNTIANITNISVDATYAANIENGURALNITLTINTY 3(3-0-9)

(Innovations in Niche Tourism and Hospitality Management)



2. NUNINYIUNUS U 12 UUIeNA

1449 890 Ie19nus (Thesis) 12 wihein
WA lidsanin 36 wiqein
1. RUINIVUQNE lideandn 30 wilein
1.1 nguvUAY I 12 wdaenn
1449 801 dnN1sNITANISLIRNTsUNSTeLTien Msusniswas Taussulnesuade 3(3-0-9)
(Principles of Tourism Hospitality and Contemporary Thai Culture Innovation
Management)
1449 802 52 JeUiFITeuTnnssumsianisnisieadien n1susnsuas Tausssu 3(3-0-9)
Inesmady

(Research Methodology for Tourism Hospitality and Contemporary Thai Culture
Innovation Management)
1449 803 M3iAN1sANIAENLan 1Y IngRdmsunsvieniluagnisuinig 3(3-0-9)
LAZIMUSITUTINATE
(Risk and Crisis Management for Tourism  and Hospitality)
1449 804 FunuInnssun1ssanIsnIsvieaiien Msusnswazausssulnesiuary 3 UUBAA

(Seminar on Tourism Hospitality and Contemporary Thai Culture Innovation

Management)
1.2 nguAYLaeN laioundn 18 wiqefn
1449 820 maduguszneumaBeuinnssunsdanisnsieaiion msuinsuay 3(3-0-9)
Touusssulnesivady

(Innovative Entrepreneurships in Tourism Hospitality and Contemporary Thai

Culture Innovation Management)

1449 821 uinnssumsiamadnagnsdmiunmsvieadivanagnisuing 3(3-0-9)
(Strategy Management Innovations for Tourism and Hospitality)

1449 822 MsdnnsasaUNARITadTUNIRfieIwasn1sU3NNg 3(3-0-9)
(Digital Information Management for Tourism and Hospitality)

1449 823 Winnssunnsdeanstnuiausssulnesiuads 3(3-0-9)
(Innovations in Contemporary Thai Cross-Cultural Communication)

1449 824 uinnssumsiamsnmsvieafisndsguanuagmsuwmdnaien 3(3-0-9)

(Innovations in Health and Alternative Medicine Tourism Management)



1449 825 msdansninensuyudiiiensaiuinnssumsuimsdmiunmsvioniies  3(3-0-9)
WAYNITUINIS
(Human Resource Management for Creating Service Innovations for Tourism
and Hospitality)

1449 826 winnssunsdansmsviesisnanznguiaznslsaus 3(3-0-9)

(Innovations in Niche Tourism and Hospitality Management)

2. RUIANTAUAINDETE U 6 wUwAN
1449 891 n13AUAINDATE (Independent Study) 6 WUwWAR
=
LAUNISAN®N

1. AU N LUU N2
JudN 1 (First Year)
A1ANSANYIAUY (First Semester)

NUINIVN SHARAZTDIYN NUINH
PUIAIVWANIE | 1449 801 HENNISNISINNISUINNTTUNITNBNAL 3(3-0-9)
naxIvIUIAY nsusNswazinusssulnesaly

(Principles of Tourism Hospitality and
Contemporary Thai Culture Innovation

Management)

1449 802 s+DeUIT U TAnTIUNTTANSMTTiRaiien 3(3-0-9)
nsusNsuaIusssuive ety
(Research Methodology for Tourism
Hospitality and Contemporary Thai Culture

Innovation Management)

1449 803 N15AANITANULFLMALNIINGAAMTU 3(3-0-9)
N13VBANLIAENITUINIT
(Risk and Crisis Management for Tourism

and Hospitality)

1449 804 FuLuIIANTSUNNTIANISANTVIDNTIE 3
NSUSASLALTRILEITH e TINELY
(Seminar on Tourism Hospitality and
Contemporary Thai Culture Innovation

Management)

594 (Total) 12




aan1sAneIUaney (Second Semester)

NUINIY SHELAZYDIUN BUul8nnA
NIRRT | 1449 8xx 183w bunguIvLden 1 3(3-0-9)
nauAvLERN | 1449 8xx 13w TUNGUITNAEN 2 3(3-0-9)
1449 8xx eAvbunguiIvIaen 3 3(3-0-9)
1449 8xx T tunguIvIden 4 3(3-0-9)
594 (Total) 12
UN 2 (Second Year)
aan1sAnEAY (First Semester)
NUINIY SNELAZYDIVN wUlenA
PR ININUS | 1449 890 IneTnus (Thesis) 6
594 (Total) 6
nuewe: UnAnwiaeulAlaseinendnug
aan1sAneIUane (Second Semester)
NUINIVN SHARAZTDIYN NUINH
PUININTNUS | 1449 890 INeTnus (Thesis) 6
59U (Total) 6




2 WAUNISANEY AU ¥

‘ffuﬂﬁ 1 (First Year)

aan1sAnEAY  (First Semester)

NUINIY sWawazdoiv wuwNA
wedr ez | 1449 801 ndnn1snsinnsuinnssunsvieadien 3(3-0-9)
naxIvIUeAY nsusMskazinusssulnesialy
(Principles of Tourism Hospitality and
Contemporary Thai Culture Innovation
Management)
1449 802 szrdeuTiTeuinnssunisdanisnisvieadien 3(3-0-9)
nsusNIsuayImusssulne ety
(Research Methodology for Tourism
Hospitality and Contemporary Thai Culture
Innovation Management)
1449 803 Msdnnsanandesuaznigingidiviu 3(3-0-9)
MsvieaieIaznIsUINIS
(Risk and Crisis Management for Tourism
and Hospitality)
1449 804 FuuunuiAnTsUNIFIANISNISTBLTEn 3
nsUSMsaziausssunesmaTy
(Seminar on Tourism Hospitality and
Contemporary Thai Culture Innovation
Management)
594 (Total) 12
namMsAne1Uaty (Second Semester)
NUINIYY Tauazdedn nienn
NUINIT RN | 1449 8xx 183w bunguIvLden 1 3(3-0-9)
neuAYNERN | 1449 8xx 13w TUNGUIT DN 2 3(3-0-9)
1449 8xx 13w buNgIvIEeN 3 3(3-0-9)
1449 8xx eAvbunguIvien 4 3(3-0-9)
594 (Total) 12




I 2 (Second Year)

A1ANSANYIAUY (First Semester)

WU sauazdedn wuawhin
nInIvaNy | 1449 8XX givtunguiviiden 5 3(3-0-9)
naIYNEeN | 1449 8XX s1edwlunguividen 6 3(3-0-9)
Tl 1449 891 N15AUAINDATE (Independent Study) 3

N1SAUANDATY
594 (Total) 9

¥
Y

ANUYDUIAUVBILMNINAY

Y

naewma: dnfnwidesaeuilasinsAnwdasy visil 1

aan1sAneIUane (Second Semester)

AnwnesdausuUTEIIaANINBY

NUINIYN sauaztiodvn WU
Tl 1449 891 N15AUAINDATE (Independent Study) 3
NIAUAIDETY
594 (Total) 3




A195U18918391 (Course Description)
1. RUINIVANIL
1.1 nguyUeAu
1449 801 #dnn1sN1sIANISUIANTIUNsYiRafias n1suSnsuaziausssulnesiuade  3(3-0-9)
(Principles of Tourism Hospitality and Contemporary Thai Culture Innovation
Management)
sedvfigeaSeunnnou: L
sw%mﬁé’au’%&luﬂfauﬁﬁu: Taidl
NANNTS ANNAIARY ALY Ussnn ANUARas1eassa anuundlag weisugianualu
NSEUIUNNINISIANISLIRNSSUNISYoRfien MsU3Ms wayTausssulnesiuaiowaznsdifinw
Principles, importance, meaning, types; creativity; new normal; sharing economy;
processes of tourism hospitality and contemporary Thai culture innovation management and case

studies

1449 802 sudeUAtATEUTANTIUNITIANISMITadien nMsu3nsuasimusssalne  3(3-0-9)

3UEY

(Research Methodology for Tourism Hospitality and Contemporary Thai Culture

Innovation Management)

sedvfideseunnneu: Tl

sedviideaiaunugiiu: i

WENNS ANAREY ALY Ussnm Teulansiteduuianssunsviedien
nsusNskasinusssuvesiais Msmruedymniside mMsmvruninguseannisive
MIUMWITIANSTILasddeiAedes nseulAnlumside FBaulunside meneideya
NNFIILUNANITINEG  NISRIUUNANITBLAZNTUANE

Principles, significance, meaning, types research scopes of tourism hospitality and
contemporary Thai culture innovation management; determination of research problems;
determination of research objectives; literature review and related studies; research
conceptual framework; research methodology; data analysis; reporting research results;

writing research article and case studies



1449 803 ms{fﬂmsﬂfmmﬁmLLazm'asﬁnqaﬁm%'UﬂﬁvimLﬁmuasmsu'%ms 3(3-0-9)
(Risk and Crisis Management for Tourism and Hospitality)
sedvnfideseunnneu: Tl
sw%mﬁé’au’%&luﬂfauﬁﬁu: Taidl
&3 AnudRey Amnuvine Ussian sUluuteInsdanisarindsauazniaging

fifidnuAendes nszuIumsvieu invesile walla msusziiu uwnliiangingauazanusime

wvansaianianssalunmsdanmsanudeazanigingfuaensdfng
Principles, importance, meaning, types forms of risk and crisis management;
stakeholders; work processes, tools, techniques, assessment, crisis trends and challenges;

approaches to creating innovations in risk and crisis management and case studies

1449 804 FUNUIUIANTIUATIANTTATVIBANAY2 N1sUIMsuazdImusssulnesauads 3 wdawhin
(Seminar on Tourism Hospitality and Contemporary Thai Culture Innovation
Management)

a nl' 14 = 1 1
s183v7ResBuLNAa: il
a oy a 5% |
sgyNfesEuAIUgiu: Ll
MlasziUTEAUSWEToAWATYgRa deen Tausssy Awndeuuazmaluladnduiusiy
nM3vieLien mMsusnskasImusssulnesiadonasnsddnen AsmvuaUsRudNILY ASTUINIR

ALY MTINFULUT N1TI1BURE

Analysis of contemporary issues in economy, society, culture, environment and
technology related to tourism hospitality and contemporary Thai culture and case studies;

determination of seminar topics, seminar processes; organizing seminars; reporting results

1.2 ngudvdan
1449 820 nadugusznaunndeuianssunisianismsvisailsn msuinsuas 3(3-0-9)
Tuusssulvesuade
(Innovative Entrepreneurships in Tourism Hospitality and Contemporary Thai
Culture Innovation Management)
sedviidesEeunnnou: i
edviidiaSeunugiu: 1
lunatasugialvg vdnns Anud1Aty Auming Ussnm AnanuzraeUTenaunsi
WINTIU N1TOBNKUUTINABEIATETIA NISWEULKNUGINT NseUuMsianis Bnsieilady
WINGOUNNEINT N1TIANITNINITRUY TUTITULALITIIIUTIUNNGIND ANUSURnveUsadIALLaY
Aawndevegdiiuvesuszneunisuaznsdan



New economic model, principles, importance, meaning, types of innovative
entrepreneurs; creative business design; writing a business plan; management process;
business environment analysis; financial management; business ethics and code of conduct;

sustainable social and environmental responsibility of entrepreneurs and case studies

1449 821 ufanssumsian1aBanagnsdmiunisisuilsauaznisuinng 3(3-0-9)
(Strategic Management Innovations for Tourism and Hospitality)
edvidesSeuanneu: il
edviidesEaunugiu: L
WANN1S ANUEALY ANNMINY Yselan JULUUNITIANTISWNagNS N15IATeingAnssy

A3UUSMT dulsraunamInainuinis myiesievaniunsel Jymuavauassavesuinnssy

mﬁﬁmil,%ﬁﬂaqwé miﬁmum‘hLWi‘liﬁim\iﬂaEmofvmﬂﬁmam ﬂizmumﬁﬂmiﬂaqwﬁ N151"

ﬂaq%ﬂﬂﬂﬁﬁa NIAIUANLAENNTUTTLIU LLmIﬁiJmﬁmmiﬂaqwﬁ‘uazﬂifﬁﬁﬂm

Principles, importance, meaning, types, forms of strategic management; behavior
analysis of service recipients; service marketing mix; SWOT analysis; problems and obstacles
of strategic management innovation; strategy positioning in marketing; strategy management
process; strategy implementation; control and assessment; strategy management trends and

case studies

1449 822 MITANITEITAUMARITdMSUNIVRRTiBIwAZN1ITUSNNS 3(3-0-9)
(Digital Information Management for Tourism and Hospitality)
se3vfideseunnneu: il
sedviideaiaunugiiu: i
WaNN1S ANUAAEY ANUVNNY Usean dnyaiztayavuinlvg dnvazdeyaasaumnanava

fideades msdivumeluladfdvia msuszgndmaluladansaume UuUUNMsaSsUTAnsTNg

wialulagiaznsalAne
Principles, importance, meaning, types, characteristics of big data characteristics of
digital information; stakeholders; digital technology literacy; application of information

technology; technology innovation models and case studies



1449 823 Winnssumsdeastraaussulnesuad 3(3-0-9)
(Innovations in Contemporary Thai Cross-Cultural Communication)
sedvnfideseunnneu: Tl
sw%mﬁé’au’%&luﬂfauﬁﬁu: Taidl
wanms Audfey Auvsne Ussian suluumsaeansiiuausss msdnnisany

VANMAIEVNITAILSTSY  09ANSNITAILSTTH MITLarensERuLinnssunsdoansiu Taus sy

Ingswally insugiaaivassdangramnssuiausssy mamsewinnslddeddvaiienisdoasinu

Tausssulneuadolaznsdlnuw
Principles, importance, meaning, types, forms of cross-cultural communication;

cultural diversity management; cultural organizations; development and improvement of

innovations in contemporary Thai cross-cultural communication; creative economy from
cultural industry; awareness of use of digital media for contemporary Thai cross-cultural

communication and case studies

1449 824 u"é'mnssumiﬁ'ﬂm'in'liviauﬁa'al,%aq’umwLLazm'iLLWVlﬁmﬂLﬁaﬂ 3(3-0-9)
(Innovations in Health and Alternative Medicine Tourism Management)
sedvniideaiFeusnnou: il
edviidesiaunugiu: luf
UANNNS ANNEARY AUYINY Useian JUlu 23fUsENOUTBINITIANISNI ST Tie il

guamuaznIsumd MsduaSunaziaIMINeInsYiosdiu maiauesUuUULIANIINNSEANNINS

viouflsudsguamuas mMIunmduugumsansssivesmaouwaznsdlfinw
Principles, importance, meaning, types, forms, elements of health and medical
tourism management; promotion and development of local resources; presentation on forms

of innovation in health and medical tourism management based on contemporary Thai culture

and case studies

1449 825 Mmsdan1aninensuyudiienisaieuianssunmsuinisdmiumsvisaiien  3(3-0-9)
WATNITUINNG
(Human Resource Management for Creating Service Innovations for Tourism
and Hospitality)
sedviidesEeunnnou: lsif
edviidaaSeunugiu: 1
WANN1S AUEALY ANUVNNY Usean JULUUNITIANITNSNEINTUY BELaZAMATI
N1SUSNIS MTUATIEN NITVUHUNSNEINTUYYE mié’mﬁammzmia}umﬁq nsHnausy



N1590NLULEIRNTIN NTEUIUNTIAVINMT NSAUANNISURURMIY NMsnsiadeuamnInusInIsLay
nIalAnw

Principles, importance, meaning, types, forms of human resource management and
service quality; analysis; human resource planning; selection and appointment; training;
innovation design; service delivery process; operation control; service quality monitoring and

case studies

1449 826 u%’mnsiumﬁﬂmimiviml,ﬁmquznzjuLLazm{lsaLLw 3(3-0-9)
(Innovations in Niche Tourism and Hospitality Management)
sedvdideaseusnnou: Tl
sedviideaiaunugiiu: i
NANNIT ANUEIALY AUNLNY UTEtan g‘LJLLLLU‘U‘U@QmiU%miLawwmjmmami‘ﬁmLﬁaaLLas

NSlSUsE MTIATIINGANTIUETUUITNSIRMIENEN NIPUIUNITATITINTINNITIANIT

nsvisadieuaznislsasuwanSEANY
Principles, importance, meaning, types, forms of service in niche tourism and

hospitality; behavioral analysis on the recipients of a specific service group; processes of

creating innovations in tourism and hospitality management and case studies

2. AUININPTNUS/MUINNTAUAINDETY
1449 890 edNUS (Thesis) 12 wdaehin

se3vfideseunineu: 1l

seAviidesiaunugiu: lif

NsALATILAZALTEUNITINE NSIEeNITTe MTIATIERENINTYIURIN1TINY
MseeNUUUNTINY Amusnaudietne nstauslasssedde sldieSesdleifusiusndeya ms
asuiise mslensine nMseiuTeNe Msdeusisnunsise msaeudestuineninug s
WHUUNANLITY

Researching and conducting research; topic selection; analysis of research problems;
research design; determination of sample groups; research proposal presentation; using
research tools for data collection; field research; analysis of results; discussion of results;

writing research report; thesis defense exam; writing research article

1449 891 N15AUAI1BE52 (Independent Study) 6 wuwNA



sedufidasFeuunneu: Tui

sw%mﬁé’au’%auﬂfauﬁﬁu: Taidl

nsdenive MIwsevian mdyminis ity N150eNkUUNWItY AMNUANGUFIRENY N3
auelasedesnnidds mslfiatesdto mafunusadeys nsasiiuiide nsieseiing
MMsRAUTITNE N1SWBUTI8IUNTITY NsaeulesdunsAuaIdasy

Topic selection; analysis of research problems; research design; determination of

sample groups; research proposal presentation; using research tools; data collection; field
research; analysis of results; discussion of results; writing research report; independent study

defense exam



