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ABSTRACT

TITLE : FACTORS AFFECTING PERCEPTION IN THE ELECTRICAL SYSTEM
SUPPLEMENTARY SERVICES OF THE PROVINCIAL ELECTRICITY
AUTHORITY, REGION 2 (NORTHEASTERN REGION), UBON
RATCHATHANI PROVINCE

AUTHOR : KANOKKARN  SRIKAEW

DEGREE : MASTER OF BUSINESS ADMINISTRATION

ADVISOR : THUMWIMON SUKSERM, Ph.D.

KEYWORDS : PERCEPTION, MEDIA CHARACTERISTICS, THE ELECTRICAL SYSTEM

SUPPLEMENTARY SERVICES

This study aimed to (1) study demographic characteristics, media characteristics,
organizational image, and perception in the electrical system supplementary services
of the provincial electricity authority region 2 (Northeastern region), Ubon Ratchathani
Province, and (2) compare different the perception according to different
demographic characteristics, (3) study the influence of media characteristics and
organizational image on the perception in the electrical system supplementary
services of the provincial electricity authority region 2 (Northeastern region), Ubon
Ratchathani Province. This is a quantitative research. The sample group consisted of
380 business electricity users in Ubon Ratchathani Province. The data collection tool
used was a questionnaire. The statistical analyses employed include frequency,
percentage, mean, standard deviation, t-test, F-test, and Multiple Regression Analysis.

The study found that the majority of respondents in this survey were female,
with their highest level of education being at the bachelor's degree level. They were
predominantly involved in small-sized business operations, operating their businesses
for 6-10 years, and earning a monthly income of less than or equal to 50,000 baht
from their businesses. The highest average perception of supplementary services was
for public relations, while the lowest was for sales through employees. The highest
average perception of organizational image aspect was for employee service, and the

lowest was for Corporate Governance. For the perception of supplementary services,
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the highest average was for interpreting information, and the lowest was for receiving
feedback. The hypothesis testing results indicate that different types of businesses
have a statistically significant effect on the perception of supplementary services at
the 0.05 significance level. Gender, the highest level of education, the age of the
business, and the monthly income of the business do not have a statistically
significant effect on the perception of electrical system supplementary services of the
provincial electricity authority region 2 (Northeastern region), Ubon Ratchathani
Province. Public relations, sales promotion, and sales by employees, they have a
statistically significant effect on the media characteristics perception of
supplementary services of the provincial electricity authority region 2 (Northeastern
region), Ubon Ratchathani Province at a significance level of 0.01. However,
advertisement did not have a statistically significant effect on the perception of
supplementary services. For organizational image, Corporate Governance, employee
service, and the value and benefits of service have a statistically significant effect on
the perception of the electrical system supplementary services of the provincial
electricity authority region 2 (Northeastern region), Ubon Ratchathani Province at a

statistically significant level of 0.05.
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ABSTRACT

TITLE : STRATEGY TO GAIN A COMPETITIVE ADVANTAGE FOR SUCCESS IN
THE FLOWER AND ORNAMENTAL PLANT BUSINESS IN UBON
RATCHATHANI PROVINCE

AUTHOR : CHAYAPORN PAKDEETHAI

DEGREE : MASTER OF BUSINESS ADMINISTRATION

ADVISOR : ASST. PROF. UTHAI UNPHIM, Ph.D.

KEYWORDS : KEYWORDS: COMPETITIVE ADVANTAGE, MARKETING MIX, BUSINESS
SUCCESS

This study sought to (1) examine the characteristics of businesses in the flower
and ornamental plant business in Ubon Ratchathani Province, (2) compare the
success of businesses in the flower and ornamental plant operations categorized by
the nature of their establishments, and (3) investigate marketing mix strategies and
competitive advantage strategies that impact the success of businesses in the flower
and ornamental plant business operators in Ubon Ratchathani Province. The sample
group consisted of 157 entrepreneurs in the flower and ornamental plant business in
Ubon Ratchathani Province. The data collection tool used was a questionnaire with a
reliability coefficient of 0.92. The statistical methods used include frequency,
percentage, mean, standard deviation, t-test for analyzing differences, F-test for
analyzing variance, and multiple regression analysis for examining multiple predictors.

The study results revealed that (1) entrepreneurs in the flower and ornamental
plant business have a monthly income ranging from 25,000 to 40,000 baht from their
business operations It’s a sole proprietorship business model. There are fewer than
10 workers, the business's asset value is less than 200,000 baht, and the business has
been operating for more than 5 years. (2) The level of opinion with marketing mix
strategy was high, with an average score of 3.84. The product aspect had the highest
average score, while marketing promotion had the lowest average score. As for the
level of opinion on strategies with competitive advantage strategies, it was also high,

with an average score of 3.93. Cost leadership average was highest and product
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differentiation had the lowest average. (3) The success of business operations had a
high level, with an average score of 4.04. The internal processes aspect had the
highest average score, while the customer aspect had the lowest average score. The
hypothesis testing results indicated that the characteristics of establishments,
including income from business operations, property value, and the different duration
of business operations had a statistically significant impact on the success of flower
and ornamental plant businesses in Ubon Ratchathani Province at a significance level
of 0.01. In the aspect of marketing mix strategy, it was found that distribution channel
and product strategies significantly impact the success of flower and ornamental
plant businesses in Ubon Ratchathani Province at a statistical significance level of
0.01. Furthermore, it was also found that competitive advantage strategies,
specifically in creating differentiation and cost leadership, significantly impact the
success of flower and ornamental plant businesses in Ubon Ratchathani Province at a
statistical significance level of 0.01. The aspects of cost, marketing promotion, and
concentrated marketing did not have a significant impact on the success of flower

and ornamental plant business for entrepreneurs in Ubon Ratchathani Province.
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ABSTRACT

TITLE : SERVICE QUALITY AFFECTING HOTEL CUSTOMER LOYALTY:
A CASE STUDY OF KITTRONGVILL RESORT HOTEL IN MUEANG
UBON RATCHATANI DISTRICT, UBON RATCHATINI PROVINCE

AUTHOR : CHOTIKA KITTRONGSIRI

DEGREE : MASTER OF BUSINESS ADMINISTRATION
ADVISOR : THUMWIMON SUKSERM, Ph.D.
KEYWORDS : LOYALTY, SERVICE QUALITY, HOTEL

This study has the following objectives: (1) to examine personal factors, service
quality, and customer loyalty to the hotel: A case study of Kittrongville Resort Hotel,
Mueang District, Ubon Ratchathani Province, (2) to compare customer hotel loyalty,
categorized according to personal factors, (3) to investigate the relationship between
service quality and customer loyalty to the hotel, and (4) to study the influence of
service quality on customer hotel loyalty. The sample group consists of 265
customers who use the accommodation services at Kittrongville Resort Hotel. A
questionnaire was used for data collection. The statistical methods employed include
frequency, percentage, mean, standard deviation, F-test (ANOVA), Pearson Correlation
Analysis, and Multiple Regression Analysis.

The study found that the majority of questionnaire respondents were male, aged
between 56 and 60 years old, with the highest level of education being a bachelor's
degree. They were primarily engaged in private business/entrepreneurship or sales,
with @ monthly income of 50,001 baht or more. Overall, the perception of service
quality is rated as high. The aspect with the highest rating is reliability, while the
aspect with the lowest rating is confidence assurance. The overall level of customer
loyalty to the hotel is rated as high. The aspect with the highest average rating is
complaint behavior, while the aspect with the lowest average rating is purchase
intention. The results of hypothesis testing indicate that (1) personality in all aspects,
including gender, age, highest level of education, occupation, and monthly income,

do not differ significantly in their impact on customer loyalty to the hotel. (2) All 5
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aspects of service quality including tangibility, reliability, assurance, responsiveness,
and empathy, demonstrated a statistically significant relationship with customer
loyalty to the hotel at a significance level of 0.01. (3) Regarding the influence testing
of quality, it was found that service quality consisting of three aspects: reliability,
assurance, and empathy, significantly affects customer loyalty to the hotel at a
statistical significance level of 0.05. However, the other two aspects of service
quality, tangibility, and responsiveness, do not have a significant impact on

customer loyalty to the hotel.
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ABSTRACT

TITLE : PROMOTION STRATEGY AFFECTING CUSTOMER LOYALTY: A CASE
STUDY OF KANTHARALAK CAR CARE SHOP, KANTHARALAK
DISTRICT, SI' SA KET PROVINCE

AUTHOR : NATSUDA LOMTHONG

DEGREE : MASTER OF BUSINESS ADMINISTRATION

ADVISOR : THUMWIMON SUKSERM, Ph.D.

KEYWORDS : MARKETING PROMOTION STRATEGY, CUSTOMER LOYALTY,
CAR CARE

The purpose of this research study is (1) to examine client personal opinion data
on marketing promotion strategies and customer loyalty at Kantharalak Car Care,
Kantharalak District, Srisaket Province; (2) to compare customer loyalty of Kantharalak
Car Care, categorized by personal characteristics; and (3) to study the influence of
marketing promotion strategies on the customer loyalty of Kantharalak Car Care,
Kantharalak District, Srisaket Province. This study is quantitative research that involves a
sample group of 360 customers who have used the services of Kantharalak Car Care in
Kantharalak District, Srisaket Province, selected through systematic random sampling.
The research tools include questionnaires and the statistical methods used for data
analysis are frequency, percentage, mean, standard deviation, t-test, F-test, and
multiple regression analysis.

The study results reveal that (1) the majority of questionnaire respondents are
female, aged between 31 and 40 years old, with the highest level of education being
upper secondary/vocational. They are employed in positions such as company
employees, store owners, or traders, with a monthly income ranging from 20,001 to
25,000 baht. When examining the relationship between personal characteristics and
customer loyalty towards Kantharalak Car Care in Kantharalak District, Sisaket Province,
it was observed that variations in age and average income levels have a significant
impact on customer loyalty, with statistical significance at the 0.05 level. However,

neither gender nor education level significantly affected customer loyalty in the
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context of the influence of marketing promotion strategies. The study found that the
relationship and marketing promotion strategies significantly affect customer loyalty to
Kantharalak Car Care in Kantharalak District, Srisaket Province, at a statistical significance
level of 0.01. This implies that the correlation between these factors and the efforts to

promote sales has a substantial impact on the loyalty of customers.
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ABSTRACT

TITLE : FACTORS AFFECTING THE EFFECIENCY OF SUPPLIES MANAGEMENT
SUBDISTRICT ADMINISTRATIVE ORGANIZATION IN MUEANG
YASOTHON DISTRICT, YASOTHON PROVINCE

AUTHOR : TECHATHAM CHARAKAMUT
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ADVISOR : ASST. PROF. UTHAI UNPHIM, Ph.D.

KEYWORDS : SUPPLIES MANAGEMENT, PARCEL MANAGEMENT EFFICIENCY, RULE

OF LAW, STRATEGY DETERMINATION

This experimental research experimental and aimed to find ways to improve the
efficiency of the procurement management process. The objectives were: (1) To
study strategic management and governance principles to enhance the efficiency of
procurement management in the Subdistrict Administrative Organizations in Mueang
Yasothon District, Yasothon Province, which includes 12 organizations. From a
population of 830 people, a sample of 270 people was selected using Yamane's
formula, allowing for an error margin of no more than 5% at a 95% confidence level,
and randomly sampled by convenient method. (2) To study the factors affecting the
efficiency of procurement management in the subdistrict administrative organizations.
Research tool is a questionnaire consisting 4 sections. The questionnaire was used to
analyze the confidence of the entire research instrument (Reliability Analysis) in each
topic consisted of Environmental Analysis, Strategy Formulation, Strategy Implementation,
Strategy Control and Evaluation, Principle of Participation, Principle of Accountability,
Principle of Transparency, Principle of Value, Rule of law, Principles of Morality, and
efficiency of district administration supplies. A confidence of > 0.7 was obtained in all
aspects and the questionnaire was used to collect data from the sample. The
statistics used to analyze the data with SPSS include percentage, mean, standard
deviation (SD), and multiple regression analysis. The study found that strategic
management has a high level of opinion (x= 4.1 3) Consider each aspect in

descending order:  environmental analysis ( x = 4.39), Strategic control and
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evaluation, (x = 4.12) Strategy formulation and strategy implementation is at the
same level (X = 4.12), Good Governance Education is a large level of opinion (X =
4.39). It was found that each part, in descending order, was as follows: Principle of
Responsibility ( x = 4.41), Principles of Morality (x = 4.40) Principles of
Participation and the Rule of Law (X = 4.39), Principle of Transparency (x = 4.38),
Principle of Value ( x = 4.36). According to the study, strategic management
consisting of Principles of Participation, Strategy Implementation, Strategic Control and
evaluation and the principle of responsibility affect the efficiency of parcel
management of the Sub-district Administration Organization in Mueang Yasothon
District, Yasothon Province, and a study of factors affecting the administration of
parcels of the district administration in Mueang Yasothon District. Yasothon Province

also affect performance statistically significantly at the .01 level.
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TITLE : KNOWLEDGE MANAGEMENT AFFECTING TO EMPLOYEE
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AUTHORITY NORTH EASTERN AREA 2 UBON RATCHATHANI
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The purpose of this study was to investicate (1) levels of knowledge
management and employee performance efficiency, (2) how knowledge management
influences the operational efficiency of employees at the Provincial Electricity
Authority North Eastern Area 2 Ubon Ratchathani Province. The sample group
comprised 329 employees in the Provincial Electricity Authority North Eastern Area 2
Ubon Ratchathani Province. The data was collected using a questionnaire and
analyzed with frequency, percentage, mean, standard deviation, and multiple
regression analysis.

According to the study's results, the majority of respondents who completed the
questionnaire were male, aged 31-40 years old, held a bachelor's degree, occupied
staff positions at levels 3-7, had work experience of 6-10 years, and were above
26 years. Additionally, the respondents were affiliated with the operations and
maintenance department. The results of hypothesis testing indicate that knowledge
management, which includes knowledge creation, storage, transfer, and application,
has a significant impact on the operational efficiency of employees in the Provincial
Electricity Authority North Eastern Area 2 Ubon Ratchathani Province. This impact is
statistically significant at the 0.05 level. The effective utilization of knowledge
emerged as the primary factor exerting a significant influence on performance

efficiency.
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DISTRICT, AMNAT CHAROEN PROVINCE
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The objectives of this study were (1) to investigate the personal characteristics,
service usage behavior, marketing mix, and consumer decision-making about
purchases of Thongchai Farm's fish breeds, and (2) to compare consumer decision-
making of Thongchai Farm's fish breeds based on personal characteristics, (3) to
examine the relationship between service usage behavior and Thongchai Farm's fish
breeds purchase decisions, (4) and to study the influence of marketing mix on the
decision to choose Thongchai Farm's services. This is a quantitative research. The
sample group consisted of 220 customers who used Thongchai Farm's services in
2023. The data was collected by questionnaire. The statistical analyses employed
included frequency, percentage, mean, standard deviation, differential analysis
statistics (t-test), one-way ANOVA (F-test), Chi-Square tests, and Multiple Regression
Analysis.

The results revealed that the majority of respondents to the questionnaire were
male, aged between 40-50 years old, with an average monthly income of 15,000 baht
or more, and had used the services more than 3 times within a year. Regarding
service usage behavior, the majority of respondents prefer to purchase catfish twice a
year between May and August. Each purchase was more than 500 baht per time, with
no less than 500 fish per purchase. They choose to buy fish breeds from Thongchai
Farm because they consider the fish to be of high quality, strong, fast-growing, and

disease-resistant. For the overall perception of marketing mix, it was found that the
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highest average score was for the product aspect. Conversely, the lowest average
score was for the promotional aspect. The level of overall opinion regarding
Thongchai Farm's fish breed purchasing decisions was found to be at the highest
level. The hypothesis testing results indicate that the frequency of service usage
significantly influences the decision to use Thongchai Farm's services at a statistical
significance level of 0.05. However, gender, age, and monthly income do not
significantly affect the decision to use Thongchai Farm's services. The study found
that customers who choose to purchase catfish, climbing perch, Mekong giant catfish
significantly affected their decision to use Thongchai Farm's services at a statistical
significance level of 0.05. However, customers who choose to purchase tilapia,
common carp and silver barb were not significantly affected by their decision to use
Thongchai Farm's services. The frequency of purchasing fish breeds, the quantity
purchased, and the reasons for purchase significantly influenced the decision to use
Thongchai Farm's services at a statistical significance level of 0.05. However, the time
intervals, cost, sources, objectives of purchasing, and the recommendations for
purchasing did not significantly affect the decision to choose Thongchai Farm's fish
breeds. There was a correlation of the frequency of purchases and receiving advice
on fish farming but there was no correlation with other aspects. For the analysis of
the influence of the marketing mix affecting the decision to use Thongchai Farm
services, it was found that product, price, distribution channels, and service aspects
influence the decision to use Thongchai Farm services. However, marketing promotion
did not affect decisions to use Thongchai Farm services in Kaikham Subdistrict,

Mueang District, Amnat Charoen Province.
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RATCHATHANI DISTRICT, UBON RATCHATHANI PROVINCE
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The study of promotion mix and consumer behavior influencing the decision to
choose pharmacy services in Ubon Ratchathani Municipality, Ubon Ratchathani
Province aims to: 1) investigate the service usage behavior of customer groups
affecting the decision to choose pharmacy services, 2) study the promotion mix
influencing the decision to choose pharmacy services in Ubon Ratchathani
Municipality, Ubon Ratchathani Province. The research sample group consists of 403
consumers who utilize pharmacy services in Ubon Ratchathani Municipality, Ubon
Ratchathani Province. A questionnaire was utilized as the data collection tool. Data
analysis and processing used descriptive statistics for frequency distribution,
percentage, mean, and standard deviation. Additionally, inferential statistics
employing multiple regression analysis were used to test hypotheses.

The research findings indicate that the majority of respondents are female, aged
between 21 to 30 years old, have attained a bachelor's degree level of education, are
employed as private company employees, and have an average monthly income
exceeding 20,000 baht. From the study of consumer behavior influencing the
selection of pharmacy services, it was found that significant statistical factors include:
the products purchased by consumers, the reasons for purchase, individuals involved
in the purchasing decision, and the purchasing behavior of consumers. These factors
influence the choice of pharmacy services in Ubon Ratchathani Municipality, Ubon

Ratchathani Province, at a statistically significant level of 0.05. Additionally, it was
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found that both aspects of promotion mix, namely personal selling and sales
promotion, significantly influence the decision to choose pharmacy services in Ubon

Ratchathani Municipality, Ubon Ratchathani Province, at a statistically significant level
of 0.05 for both factors.
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This research aimed to (1) study the organizational management level and
effectiveness of cooperatives in Ubon Ratchathani Province, (2) compare the
effectiveness of cooperatives in Ubon Ratchathani Province according to different
personal factors, (3) study the relationship between personal factors and
organizational management and effectiveness of cooperatives in Ubon Ratchathani
Province and (4) study the influence of personal factors and organizational
management that affects the effectiveness of cooperatives in Ubon Ratchathani
Province. The sample for this study consisted of 255 board members and officers
from cooperatives in Ubon Ratchathani Province, selected using stratified random
sampling. The data collection tool used was a questionnaire. Statistics used in the
study included frequency, percentage, mean, standard deviation, correlation
coefficients, and regression analysis.

The results of the research found that (1) the management level of cooperatives
in Ubon Ratchathani Province was at the highest level, with a mean score of 4.62 and
the effectiveness level of cooperatives in Ubon Ratchathani Province was high, with
a mean score of 95.95. (2) Personal factors, such as the education level, the average
monthly income, and the type of cooperative were varied and affected the
effectiveness of the cooperatives differently. (3) Personal factors, specifically average
monthly income and the level of education had a statistically significant low-level
correlation with the effectiveness of cooperatives in Ubon Ratchathani Province at a

0.01 significance level. (4) Organizational management factors, including budget,
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human resource management, control, organizational structure, reporting, leadership,
and planning, had a statistically significant low-level correlation with the effectiveness
of the cooperatives at 0.01 and 0.05. (5) Multiple regression analysis revealed that
variables affecting the effectiveness of cooperatives in Ubon Ratchathani Province
were at a significant level of 0.01 and 0.05, arranged according to the size of multiple
correlations in descending order as follows: budget, human resource management,

contact and coordination, and leadership or administration, respectively.
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ABSTRACT
TITILE : THE INFLUENCE OF BRAND PERSONALITY ON CUSTOMERS’ LIPSTIC
PRODUCT PURCHASING DECISION IN THE BANGKOK AREA
AUTHOR : BOORADA SAMART
DEGREE : MASTER OF BUSINESS ADMINISTRATION
ADVISOR : THUMWIMON SUKSERM, Ph.D.
KEYWORDS : BRAND PERSONALITY, PURCHASING DECISION, LIPSTIC

This independent study 1) investigated the brand personality and customer
purchase decision-making regarding lipstick products in the Bangkok area, and 2)
examined the influence of brand personality on customer purchase decision-making
recarding lipstick products in the Bangkok area. The sample consisted of 400
customers who have purchased and used lipstick products for over 1 year in the
following districts of the Bangkok area: Bang Khen, Bang Sue, Dusit, Chatuchak, and
Lak Si. Questionnaires were used to collect data. Statistical analyses included
frequency, percentage, mean, standard deviations, and Multiple Regression using
convenience sampling as the sampling method.

The study findings reveal that the majority of respondents to the questionnaire
were female, aged between 26-30 years old, with a bachelor's degree education
level, employed as government officers, and with an average monthly income of
25,001-35,000 baht. The research showed that the level of sincerity for brand
personality had the highest average score, while the sophistication of the brand
personality had the lowest average score. The highest average score for consumer
decisions to purchase lipstick were influenced by whether it enhances beauty and
addresses lip imperfections or problems. The lowest average score was whether
consumers would repurchase the lipstick and recommend it to relatives or friends
after using it. In testing the hypotheses, it was found that an aggressive brand
personality significantly influenced customers' purchase decisions regarding lipstick

products in the Bangkok area at a significance level of 0.05. However, the sincere,
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exciting, and sophisticated images did not significantly influence customers' purchase

decisions regarding lipstick products in the Bangkok area.
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ABSTRACT

TITLE : COST EFFICIENCY MEASUREMENET OF EMERGENCY MEDICAL
VEHICLE SERVICES

AUTHOR : PUCHIT PASUKTHAM

DEGREE : MASTER OF BUSINESS ADMINISTRATION

ADVISOR : ARUNRAT SAWETTHAM, Ph.D.

KEYWORDS : VEHICLE ROUTING PROBLEM, COST REDUCTIONS ON EMERGENCY
PATIENT TRANSPORTATION

This study aims to examine general information about hospitals and emergency
medical services in Ubon Ratchathani Province, develop a model for planning an
appropriate  emergency hospital ambulance route in Ubon Ratchathani Province,
proposes strategic recommendations for health service businesses that impact the cost-
effectiveness of emergency medical services provided by hospital ambulances. A semi-
structured in-depth interview was employed for data collection. Furthermore, the data
were analyzed using a combination of the Vehicle Routing Problem (VRP), Analytic
Hierarchy Process (AHP) for sequential analysis, and metrics and methods for assessing
the efficiency of industrial logistics known as the Industrial Logistics Performance Index
(ILP.

The study revealed that there were a total of 216 emergency hospital vehicles,
each restricted to operating exclusively within its designated area of responsibility.
The emergency hospital ambulance route planning model designed for Ubon
Ratchathani Province was formulated to address service area issues efficiently through
heuristic methods. It was found that an average transportation cost reduction of
37.88% was achievable. AHP testing confirmed the model’s efficiency and
demonstrated that the reasons used to support the model were in alignment with a
consistency ratio of 0.09323 or approximately 0.093. The ILPI efficiency measurements
in the reliability dimension were as follows: (1) ILPI1R: The accuracy rate for

forecasting patients' demand was 75.7%. (2) ILPI2R: The rate of successfully
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transporting emergency patients to hospitals was 98.1%. (3) ILPI3R: The mortality rate

of emergency patients during transportation was 0.2%.
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ABSTRACT
TITLE : INTENTION TO USE REVERSE MORTGAGE LOAN SERVICES OF THE
ELDERLY
AUTHOR : PUITTRAT THONGSA
DEGREE : MASTER OF BUSINESS ADMINISTRATION
ADVISOR : ARUNRAT SAWETTHAM, Ph.D.
KEYWORDS : FINANCIAL LITERACY, BEQUEST MOTIVE, ATTITUDE LOAN, REVERSE

MORTGAGE, EXPLORATORY FACTOR ANALYSIS

This research aimed to (1) analyze the exploratory components of financial literacy,
and (2) study the influence of financial literacy, bequest motive, and attitude towards
reverse mortgage loan services on the intention to use reverse mortgage loan services of
the elderly. The sample group consisted of 592 Thai nationals aged 20 years and above.
The research instrument used was a questionnaire. The statistics used for data analysis
included percentage, mean, standard deviation, exploratory factor analysis, and multiple
regression analysis. The research findings according to the objectives revealed that:
(1) Financial literacy can be analyzed into five components comprising a total of 26
items. These five components collectively explained 58.71% of the variance in financial
literacy. The components are as follows: Component 1: Debt Behavior, with 5 items,
explained 33.54%. Component 2: Financial Attitude, with 5 items, accounting for 11.31%.
Component 3: Saving Behavior, with 6 items, comprising 5.09%. Component 4: Spending
Behavior, with 5 items, accounts for 4.98%. Component 5: Financial Knowledge, with
5 items, comprises 3.79% of financial literacy. (2) After conducting exploratory factor
analysis according to Objective 1, the financial literacy variables were separated into
5 components. This led to an increase in the number of independent variables from the
original 3 to 7 when all variables were combined. By analyzing all variables, their
influence on the intention to use reverse mortgage services among the elderly was
assessed. These variables include debt creation behavior, financial attitude, saving
behavior, spending behavior, financial knowledge, motivation for bequeathing

inheritance, and attitudes towards loans. The analysis showed a statistically significant
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impact at the 0.05 level, explaining 49.5% of the variance in the intention to use

reverse mortgage services among the elderly.
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ABSTRACT

TITLE : DEVELOPING AN EFFECTIVE PROJECT BUDGET MANAGEMENT
MODEL OF THE OFFICE OF DISEASE PREVENTION AND CONTROL,
REGION 10 UBON RATCHATHANI

AUTHER : PATCHARAPORN ARJKAMON

DEGREE : MASTER OF BUSINESS ADMINISTRATION

ADVISOR : ASST. PROF. UTHAI UNPHIM, Ph.D.

KEYWORDS : PATTERN DEVELOPMENT, PROJECT BUDGET MANAGEMENT,
EFFECTIVE

This research aims to (1) develop an efficient budget management framework for
projects within the organization, and (2) study problems and find solutions for project
budget management within the organization. This study adopts a participatory action
research approach. The data providers consist of personnel within the organization
who are involved in budget management for projects. This includes policy makers,
supervisors overseeing the implementation of operations and budget disbursement
according to predetermined plans, as well as project managers and other relevant
stakeholders. Data was collected from a total population of 16 individuals, comprised
of two individuals from management or at a similar level, and 14 individuals
responsible for projects or involved in project budget management within each
department or group in the organization. The participants were chosen through
purposive sampling. The research period is from October 2022 to October 2023, and
data was collected through in-depth interviews with the data providers and through
relevant meetings. Subsequently, the collected data will be analyzed using content
analysis techniques.

The research findings indicate that the organization faces issues regarding
project budget disbursement, specifically concerning disbursements not aligning
with predetermined plans and not adhering to established regulations. Therefore,
solutions have been proposed through the development of an effective project

budget management model for the organization, termed the SINE Model, which
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consists of 4 methods. (1) Strategic: The organization outlined guidelines for budget
management, establish methods for monitoring expenditure results throughout the
year, and develop mutual agreements within the organization. (2) Instigate: The
Planning and Network Strategy Group compiled summary data of expenditure every
month to notify the management of the organization. This stimulated and prompted
all groups/centers to expedite operations according to the predetermined plans,
following the policies of the Department of Disease Control, Ministry of Public Health.
(3) Necessary: General administration group, alongside finance and procurement
departments, compiled data on past operational findings, regulations, or criteria
related to project budget disbursement. This included the disbursement process
steps, required documentation, and communication to ensure that personnel within
the organization are informed, aware, and collectively adhere to the procedures. (4)
Evaluate: The organization evaluated budget disbursement results by group/center as
a key indicator for considering salary increases, with the official start scheduled for
the fiscal year 2024. Upon implementing the model, it was found that the
organization has exceeded the target percentage of budget disbursement compared
to the covernment's fiscal year 2024 expenditure reduction measures in every
quarter. As a result, the organization received an increased allocation of project
budget for fiscal year 2024, amounting to a 7.23% increase from the previous fiscal
year 2023 budget allocation. These developments are in line with the context of
the organization, and there may be other external factors that have contributed to
the expenditure aligning with the government's measures to expedite budget

disbursement.



1509 ;. MyBATeidsamnladenagninisnain wagn13Innviaslgaaal

'
1 |

NdINanaNan13ALduI1UY83551 SMES

ARl : uidpyven suntud
Toueyn : UIMIgINNMUdin
919138MUINYY ¢ {AEANANTI15E AT AYYINT WU

UGRGHI : NAENSNITNAIA N133AN51LEAMAT HANTANTUNUYBIEITA SMES

v AAo

MeIdeRsailiiingUszasdifie 1) WeAnwiszdunagninmsnan nsdansvidlenmen
wazran s duauYesgsia SMEs ludminguasusid 2) ilensiaaeunuaenadosos
TuaiBsenivnueinagninisnan waznsiamsidsgaiidmadonamsiiiunuresgine
SMEs Auteyaldsuszdng 3) ieAnundvinadaimnvosnagnsnisnaia uazn15iang

Wlga oA AN TuNUYedgIna SMEs Tudwinguasivsill nqudietne fie fusenaunis

v 1

Tamfavuianatwazvungey ludminguasiysid 9ulungudiegne 271 Ay

q

'
aad

WA399L8U N15IVY A LUUABUANUNTSEAUANMUIBLNUWINAU 0.976 @DAN LY IUNSIATIEH

'
1 =

lawA A11ud Sovar ANLAY dIUUUUUNINTFIU duUseansanduius wavluwmaaunis
JGENEEAN
HaN15398n U3 1) HUTENaUNI5UR9350a SMEs [nagnsni1snann wagn1sinnis

wldauAtagluseAuin LagkUusenoaun13gina SMEs dkaUTENauNsVeINaNIsANTUNT

danasianan1IaLIuIUYeIgINY SMEs aenadesiuteyaidelszdiny lauilanadfsng q

laun 2= 258657 df = 91 Y%/ df = 2.842 A1SRMR = 0.045 A 1RMSEA = 0.048

AICFI = 0.901 UagANTLI = 0.922 3) NAYNSNITNAINLBNTHANNTIHBNANITANTUIUYDS

a a 1 =

§3NISMEs AA1BYSHAWNAY 0.387 kazNagnsnIInAINLBVENaN 190 aUsaNaNIIALLILIUYD

'
o w ) (%

§5N9 SMEs #engvanaminfiu 0.591 agrliddAyniadansedu 0.01 N153ANT59algAAT
a
Hl

a a | a o

ANBHANATINBNANTITANTUNUYDIGIND SMEs HA18nFwawiniu 0.614 agralldudd

&

aaa LY oA [

NENANTZAU 0.01 LAZNAYNSNITNAIALDNENANIINTIFBNITINNTWLEAUAITANITAY

9 9
o w

0.963 agnaditedAunIe@nfnsEau 0.01

o



45

ABSTRACT

TITLE : THE CAUSAL ANALYSIS OF MARKETING STRATEGIES AND VALUE
CHAIN MANAGEMENT AFFECTING BUSINESS PERFORMANCE OF
SMEs

AUTHOR : MANANCHAYA THANANANTA

DEGREE : MASTER BUSINESS ADMINISTRATION

ADVISOR : ASST. PROF. PICHYADA PHEUNPHA, Ph.D.

KETWORDS : MARKETING STRATEGIES, VALUE CHAIN MANAGEMENT, SMEs
PERFORMANCE

This research aimed to 1) study the level of marketing strategy, value chain
management, and operational performance of SMEs in Ubon Ratchathani province, 2)
examine the alignment of causal models of marketing strategy and value chain
management that impact the operational performance of SMEs, using empirical data,
3) investigate the causal influence of marketing strategy and value chain management
on the operational performance of SMEs in Ubon Ratchathani province. The sample
group consisted of medium and small-sized enterprise owners in Ubon Ratchathani
province, with a total sample size of 271 individuals. The research instrument used is
a questionnaire with a reliability coefficient of 0.976. The statistical analyses used in
the research include frequency, percentage, average, standard diffraction, Pearson’s
Product Moment Correlation and Structural equation modeling. The research findings
indicate that 1) SME entrepreneurs employ marketing strategies and value chain
management at a high level. Consequently, the results of operational performance
are also notably high. 2) The causal model of marketing strategies and value chain
management influencing the operational performance of SMEs aligns with the
empirical data, with various statistical values including X? =258.657 df = 91, X%/df =
2.842, SRMR = 0.045, RMSEA = 0.048, CFI = 0.901, TLI = 0.922. 3) The direct influence
of marketing strategies on the operational performance of SMEs is 0.387. Additionally,
marketing strategy has an indirect influence on operational performance through

other variables, with a coefficient of 0.591, which is statistically significant at the 0.01
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level. The direct influence of value chain management on the operational
performance of SMEs is significant at the 0.01 level, with a value of 0.614. The direct
influence of marketing strategies on value chain management is significant at the 0.01

level, with a value of 0.963.



UNANED
o3 L WMInsdnnsiuaiesssumnagRaRdmiualunse s e
Tudminguasivsiil
ARl D OWTBUYRY VYIS
FouSayayn ; UIMIgINNUin
91915670 pesIRANe quiaty

AnedneTy : VIANSIINNAUG, A3YTIIUNWEING, NANANETIY, vianAUUITeNoUAY

AMUlUSILE, MANNISUEIUTIN NanNANUSURAYEU

v
v

N539eAseH AinguszasdiefnydayandlufeafubuInIen1sIANITAIUITLTTIUNN

q

[ a

ganefindmiuinlunssmsmaun waziilefmuniuInen1sinnsiuaTesssunegsAadia
dmiuialunszwnsmau ludminguasivsni lnedingudedis léun JuFtRmig
o1aniefdlasuneununeliu fiRniiunusuisadestunisuimsianisnieluin Tu
fufidaniaguasesill S1uau 12 viw nfaandeisiiinanuieu Safmuidaesng
waggnerunisanuiluin Judunsidedsmunm lngldnsdunivalidsdnuas@nyiain

[ a

foganfoniifioiudeya sausts THuumenisiesghidaion (Content Analysis) iile
AATIVTOLA

HAN1SAN®Y WU mﬁu%msé’f@ﬂﬂif@&gqagiuumé’ﬂQM6sim vanauLTefionazainy
sdla ndnanuiuiinvou wazndnnisiidiusan nsuinsesdnslagiBuinsningsdy
Lﬂﬁauﬁgﬂﬁauﬂuﬁssm AU SauAudnns sanusuiiaseu wAlymnauiluniou
fu azdwmalmAnUslomiguuesuey anadugninenisiavestuidies fusyaviamuas
AneuduAnnniian n1sdanisduasessaunnagsiafia Ussneudenuaniedsd 1) sl
AenssuAadunisdneusy dadunun ewauinugauiizesnsujoAcnuniundn
sssnAunalvinseunqu 4 wdn Ae ndnasssy nénanudefiowazaruilusdla ndneu
SuiayeU wagndnn1sidiusiu 2) In13inualasaing IngRUIvaulIAIUAINAINY
Sutinvaueg1etmau 3) TunsufdReu asidundnnisiidiusiu 4) Insiauiiagdesy
AnuFAuwmalulagansaumaliiuyaang uaz 5) In1sfianukasyseliunanisuiumnu

VYBIYAAINTBENSAILALD



8

ABSTRACT
TITLE : GOOD BUSINESS ETHICAL MANAGEMENT GUIDELINES FOR
BUDDHIST TEMPLES IN UBON RATCHATHANI PROVINCE
AUTHOR : MANOON HONGPHAN
DEGREE : MASTER OF BUSINESS ADMINISTRATION
ADVISOR : THAMWIMOL SUKSERM, Ph.D.
KEYWORDS : GOOD GOVERNANCE, BUSINESS ETHICS, MORAL PRINCIPLES,

RELIABILITY AND TRANSPARENCY PRINCIPLES, PARTICIPATION
PRINCIPLES, RESPONSIBILITY PRINCIPLES

The objective of this research is to study general information about good
business ethics management practices for Buddhist temples and to set guidelines for
good business ethics management for Buddhist temples in Ubon Ratchathani
Province. The sample group was 12 people that included those who perform the
duties of abbots or those assigned to act on the abbot’s behalf related to the
management of temples in Ubon Ratchathani Province according to the Temples
Development Model, which are those with outstanding performance, exemplary,
well-developed temples, and those with an educational park in the temple. This
research was a qualitative study using in-depth interviews and studying secondary
data to collect data and analyze the contents (Content Analysis).

The study found that the management of the temple is based on moral
principles: principles of trust and transparency, responsibility, and participation. The
organization should be managed using management methods that are properly and
fairly organized through cooperative work and management with shared responsibility,
collaborative problem-solving, and development. This will result in the benefit and
happiness of the community, resulting in success for the national mission and it is
efficient while creating the most value. Good business ethics management includes
the following guidelines: 1) Training and seminars to improve knowledge and abilities
in functioning in line with the four principles of good governance (morality,

dependability and transparency, responsibility, and involvement) should be provided,;
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2) The structure should be clearly divided based on the scope of work according to
responsibilities; 3) The principle of participation should be emphasized; 4) Staff
understanding of information technology should be developed and promoted; and 5)

there is regular monitoring and evaluation of personnel performance.



1509 . Uadendaadernudesnisigldusmsiuniannoaivadelvives

anAnluaiiugunefivadiamis Swminguasysii

Akl ; gRTITY gneAu
Boueyayn : UIMIgINANIUdin
919138MUSNYY ¢ A9.5950TNA guasy

AdATy : NAgNSN1INITRAe, Sueiagneasieadyll

[
v a a s

M3fnwIAsell HingUszasd (1) lieAnwdnyaeUseynseans NagnsnIaNITnann uag

q

'
[ 1 1 a o a

AufeINsNarldusnisuaiagneadeaislndvesgnaluluniiuil snefiyadeainis

q

{ v

) = = = = v N Y a Y Y o o |
‘UQ‘V]'J@Q‘UaT]SUﬁqu (2) LW@L‘UTEJ‘UWlEJ‘UV’TJ']@JW'ENﬂ']i‘m‘ﬂ%e[ﬂjUiﬂ'ﬁi']‘Uﬂ'na@lﬂ@ﬁi']ﬂﬁllEJI‘W@JGUB\T

9

anAtulwaiui gnefivaitaiis Jminguasystil uunmuanyusUsEYINIAEns

Y Y

ua (3) Wlefnundvswavesnagnimenmsnaaiidmanennudesmsiiazlduinmsiiudtan
roadaifelmivesgnénluuaiiuil sunefiyatiaims Smiaguasissiidl iWun1sideids
U3mas ngudaegns A gnénluaiiuiisunefiyaianms fawiaguasesiifldainans
vealATITNazuoTuNY $1uau 385 au lagldiinsdumuninuazain insesiledlilunis
uTdeya fie uuuasUnw aRATIY Ao mnudl Jovas Aeds dudsauumnsgiu add
TATIERAIUUANAIN (t - test) AlRIATIENANURUTUTIU (F - test) wazn15IATIEYAIY
anneelTaniAnd (Multiple Regression Analysis)

Nan13An®Y wudn gravnuuaeuaivdrulngidumaniy 9199180858131 36-45 U
anunmansa dszdunisfnudagiueglussiudseufnwineusu Useneue1@nniingu
wnvu uazisglaseifion 10,001-15,000 UM @IUIEAUAUAMALYBINAENSNNNITAAIN
fuamA AR ST AsNTigaLazsEuANLANIILINN NagNENIINITRAIAMLANg

duasunisnaniiddetosfigadszauanufaiuuin daussduanudnmuieliuay

% 1 ¥ £

rosnsiagldusnishumiagneavalielvivesgnanluwaituil Sunefiyadamis min

9

LY a

9uas sl HszAumnuAaiiulaesIufissdulInTign NanIINAAEUANNRATIY WU 8 1TN

o Y

wazglasapeuniuandiudraionudeinisiagldusnisiueniagneasadelvdves

o w

anenlulnaiiug sunefiyadsains Jwminguasivsluansiisiuegelidudfynisadian

o

5E6IU 0.05 dULNA 81g anuNINaNTA kazseaunsAnwlagiunuwenssiudinaseniIny

| F% Y

rosnsiagldusnishumiagneaialelnivesgnanluwaituil Sunefiyadamis min

9



«s1

(%

guUas19511kluAnN19AY dMTUNENENNITAAIAGIUAMNINNERNNUT AUADIUNRIVDS

o

$U uagauNsALASUNIIRIRdINaRaAINARINTNAElTUINISTINA Tanneaswadelny
vaegnAlulniiuf ginefiyadeainis duwminguasivslegreildeddgnisainnseeiu
0.01 wag 0.05 dunagnsnNIsAaIAIUNIsAIruAIIAlildmananiudein1snogly

Usnsiuenianneassadelvdvesgnanluunitui sunefiyaitamns Yminguasysiil



«52

ABSTRACT
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The purposes of this study were (1) to study demographic characteristics, marketing
strategies, and the demand for modern building supply stores of customers in Phibun
Mangsahan District, Ubon Ratchathani Province, and (2) to compare the needs of
customers using modern building supply stores in Phibun Mangsahan District, Ubon
Ratchathani Province, classified by demographics, and (3) to study influence of
marketing strategies on customers' demand for modern building supply stores in
Phibun Mangsahan District, Ubon Ratchathani Province. This is quantitative research.
Participants were 385 customers in Phibun Mangsahan District, Ubon Ratchathani
Province derived from Krejci and Morgan's formula, using convenience sampling. The
instrument used for data collection was a questionnaire and statistics used were
frequency, percentage, average, standard deviation, differential analysis statistics (t-
test), One-way ANOVA (F-test), and multiple regression analysis.

The findings indicated that most respondents were male, aged between 36-
45 years old, married, had a secondary education level, worked as private sector
employees and received a monthly income of 10,001-15,000 baht. The level of
opinions about the product quality marketing strategy was at the highest average and
had a high opinion level. Promotional marketing strategies were at the lowest
average, with a high level of opinion. The average opinion level of the customers'
demand for modern building supply stores in Phibun Mangsahan District, Ubon
Ratchathani Province was highest. The results of the hypothesis testing found that

different occupations and monthly incomes significantly affected consumers’ demand
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for modern building supply stores in Phibun Mangsahan District, Ubon Ratchathani
Province with a statistical significance at a 0.05 level. Diverse gender, age, marital
status, and educational levels did not affect customer demand for modern building
supply stores in Phibun Mangsahan District, Ubon Ratchathani Province. The marketing
strategies consisting of product quality, store location, and promotion significantly
affected the customers' demand for modern building supply stores in Phibun
Mangsahan District, Ubon Ratchathani Province with a statistical significance at 0.01
and 0.05 levels. However, price did not affect the customers' demand for modern

building supply stores in Phibun Mangsahan District, Ubon Ratchathani Province.



1399 L MSTUINTATUAYEINGIANT ANEsatuNTUTUAIAUe TN

LazANATlIA108NTBIALLAULBLTTUTIINGRAMNTTHLTIUTY

lungammumiuns
ARl D SEANYY VIUNINe
FauIan UIMIgsNaumdnudin

919138MUSNYY ¢ {YILAEnTIASE AT.uENS Anley
ANEATY : MsFUINsatuayEINesAns, mNasatunsUTusInueTN,

ﬂ??ﬂﬁﬂiﬁ]ﬁ’]@@ﬂ, L"i]UL‘IJE]L'ﬁSEIJu%, JENGHY

¥
A v (3 £ 13

n53duaTallingusyasd iefnwn (1) Bviwaveanisiuimsaduayuainesdnsiise

q

a a v Y |

Aanundlaateen (2) ansnavesnisiuinisatuayuainesdns nideaduaiunsaluns

(%
| (Y

Usuiiiuendn (3) Bvsnavesanuanunsalunisuiuisueidn fideanuddlaatoon
wag (4) unumveIrNaNnsalun1susudaiiuendn lunisiludiwdsdainuaiuduius
sginnsiuinisatuayuainesdnsuazainudslaaisen tnsifudeyaninnduiiagig
wiinaueuueisiulugraimnssalssusulufiuiingunnumiues Wusiua 252 au
THuvvasuanudszanael 5 sedu 1WueTosile waviinszidoyasisaunislasaiis
(Structural Equation Modeling: SEM)

nanFAdenuin winnuauuesiudingiuinsaiuayuanesdns wagiinrmaninse
Tuvdusaiuondnluseduroutiegs uarlimnusdlaarsenluussduuiunats lumaaunis
Tnssainevesnsuinsatuayuainesdng masannsolun1sUsuiiuedn uazmiuale
aneendenAdonutayaltiUsedny (Chi-square= 1273.561, df= 822, CMIN/DF= 1.549,
CFI=0.904, RMR= 0.054, RMSEA = 0.047) Han15A533a0UA18n3Na wuin (1) n13iu3nis

a

atvayuanesansliiisvinadeniusilaaieen (2) nMsFuinisatuayuainesdnsildnsa

luamsuaniuanuanusalunisusuisuendn (B =0.498, p<0.001) (3) Anuausalu

nsUSuUmAuInlulidnswaseamuftlaataan



«55

ABSTRACT

TITLE : PERCEIVED ORGANIZATIONAL SUPPORT, CAREER ADAPTABILITY,
AND TURNOVER INTENTION OF THE GENERATION-Z FROM THE
HOTEL INDUSTRY IN BANGKOK

AUTHOR : RADOOMBOON MANSUB

DEGREE : MASTER OF BUSINESS ADMINISTRATION

ADVISOR : ASST. PROF. BUSSAKORN KHUMHOME, Ph.D.

KEYWORDS : PERCEIVED ORGANIZATIONAL SUPPORT, CAREEER ADAPTABILITY,

TURNOVER INTENTION, GENERATION Z, HOTEL

The objectives of this research were to study (1) the influence of perceived
organizational support on turnover intention, (2) the influence of perceived
organizational support on career adaptability, (3) the influence of career adaptability
on turnover intention, and (4) the role of career adaptability as a variable affecting
the relationship between perceived organizational support and turnover intention.
Data was collected from a sample of 252 Generation Z employees in the Bangkok
hotel industry using a 5-level estimation questionnaire as a research instrument. Data
was analyzed by Structural Equation Modeling (SEM).

The research found that Generation Z employees have a quite high mean level
of perceived organizational support, and have a relatively high level of career
adaptability, and a moderate mean level of turnover intention. The Structural
Equation Modeling of perceived organizational support, career adaptability, and
turnover intention are consistent with empirical data (Chi-square= 1273.561, df= 822,
CMIN/DF= 1.549, CFI=0.904, RMR= 0.054, RMSEA = 0.047). The result shows that
(1) perceived organizational support has no significant effect on turnover intention.
(2) Perceived organizational support has a positive significant effect on career
adaptability (B =0.498, p<0.001). (3) Career adaptability has no significant effect on

turnover intention.
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The basic investment approach is widely popular. Past research comparing your
stock group with a group of growth stocks from the entire market through the use of
market ratios found that the rate of retumn is different and not different. Studies do not
guarantee that value stocks can generate greater returns because financial ratios should
be analyzed to evaluate the company's performance. Therefore, the researcher is very
interested in studying value stocks from investment approaches and taking advantage of
past studies. Apply Piotroski's F-Score concept to sort out stocks with good financial
statements through the evaluation of the company's performance with financial ratios.
The objective is (1) to analyze ways to build a portfolio that will increase the likelihood
of higher returns; (2) To analyze the return on investment using financial ratios in the
form of F-Score. Difference in rate of return, value stocks with other groups of stocks, and
good financial statement stocks and poor financial statements with ANOVA and T-Test
tools, used all stocks in the service industry from the past 5-year investment period of
465 population. (2) The rate of return on value stocks is not significantly greater than the
rate of return on other groups of stocks. (3) Value stocks assessed from market ratios, P/E
and vyield and then passed the F-Score process. Good financial stocks have significantly
higher rates of return than poor financial stocks at a reliability level of 95%. Based on
these findings, the researcher modeled investment in the service industry in this research

to benefit investors and investment advisers as investment guides or as investment
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alternatives. The scope of this research and model is suitable for stocks in the service

industry, if it is another industry, it may have different results.
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IMPROVEMENT BORDER TRADE

The purpose of this research was to study business types and analyze factors
that affect the efficiency of logistics management and propose guidelines for
enhancing border trade in Thailand and the Lao PDR with efficient logistics
management. This was mixed methods research. The sample consisted of 185 people
from companies that use logistics management cross-border transport, 103 people
from the Chong Mek customs house, and 82 people from the Mukdahan customs
house. The sample was selected by non-probability random sampling with a specific
random sampling technique. The Chong Mek customs house has the most exported
goods which are industrial products accounting for 34.0 percent. From the results of
the hypothesis test, it was found that different business models affect the efficiency
of logistics management differently at the statistical significance level of 0.05. Factors
affecting the efficiency of logistics management are distribution management and
information management at the statistical significance level of 0.05. The Mukdahan
customs house has the most exported goods which are consumer products
representing 39.0 percent. From the hypothesis test results, it was found that
different business models affect the efficiency of logistics management differently at
the statistical significance level of 0.05. Factors affecting the efficiency of logistics
management are inventory management, transportation management, and

information management at the statistical significance level of 0.05. Guidelines for
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enhancing border trade are: product distribution management: responsive supply
chain strategies should be used to focus on quickly responding to distribution needs
to save time and reduce costs. Inventory management: strategies that focus on safe
stock management should be implemented to determine the appropriate inventory.
Transportation management: transport management system strategies should be used
to plan an efficient transportation system. Information system management: software
strategies and network strategies should be used to guide information system

management and real-time customer locations.



