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ABSTRACT

TITLE : THE USE OF PICTIONARY GAME TO IMPROVE STUDENTS’
VOCABULARY KNOWLEDGE: A CASE STUDY WITH THE GRADE 7
STUDENTS AT LUKHAMHANWARINCHAMRAP SCHOOL

AUTHOR : AMSTRONG NDANGOH

DEGREE : MASTER OF ARTS

MAJOR : TEACHING ENGLISH

CHAIR : ASST. PROF. SUPATH KOOKIATTIKOON, Ph.D.
KEYWORDS : PICTIONARY GAME, VOCABULARY

This study was aimed at investigating two things: to discover whether the
application of the Pictionary game helped to improve students’ vocabulary
knowledge and to investigate behavior after being taught through the Pictionary
game. This hybrid research was composed of a pre-test, post-test, and a Likert scale
questionnaire implemented as the design of the research. The subjects of this
research were 35 male students from grade 7. They were not considered good at the
English language, based on their English entrance performance test into the ‘pre-
cadet program’ in the academic year of 2018/2019. To collect the data of this study,
a vocabulary pre-test, post-test, and a Likert scale questionnaire were used. To
collect the data of this study, a vocabulary pre-test, post-test, and a Likert scale
questionnaire were used. The test was composed of multiple-choice questions, about
nouns, adjectives, and verbs. The results obtained from the pre-test and post-test
were calculated, compared, and interpreted to shed light on their performance. The
frequency information from the Likert scale questionnaire was identified and
interpreted accordingly.

The study found out that the pre-test score was 12.14 while that of the post-test
was at (18.03) indicating a statistically significant result of P<0.05. This implied that
students' vocabulary knowledge improved after the treatment. On the other hand,
the Likert scale questionnaire shed positive data regarding the use of the game.

Additionally, the majority of the participants were satisfied with the Pictionary game
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as it helped them improve their vocabulary knowledge. However, the Pictionary game

will need to be modified considerably to suit the teaching context in other schools.
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ABSTRACT
TITLE : AN INVESTIGATION OF THE ALIGNMENT BETWEEN THE O-NET TEST
ITEMS FOR GRADE 6 STUDENTS WITH THE TEST BLUEPRINT
AUTHOR : CHAYANEE BOONTA
DEGREE : MASTER OF ARTS
MAJOR : TEACHING ENGLISH
ADVISOR : ASST. PROF. SUPATH KOOKIATTIKOON, Ph.D.
KEYWORDS : TEST BLUEPRINT, O-NETS TEST, THE ALIGNMENT BETWEEN THE O-

NET TEST ITEMS WITH THE TEST BLUEPRINT, INDICATOR,
MATCHING SHEET

The aim of this paper is to prove that a test blueprint is a good guide for
teachers to prepare students for the O-NET test instead of using the more common
Basic Core Curriculum. This study will show how the O-NET test items align with a test
blueprint. Moreover, it will also reveal the frequency of each indicator according to
the test blueprint appearing in the O-NET tests from the most to least frequent
indicators respectively. The samples used in this study were 2017 and 2018 O-NET
tests. A matching sheet is used as a tool to collect the data. The data is divided into
two parts. The first part was collected from an investigation of the alignment
between the test items and the test blueprint using a test-curriculum alignment
method. And the second part involved using quantitative data to find the most
popular indicator appearing in the tests from the first part by using a statistical
method.

The results demonstrated how the O-NET tests align with the test blueprint item
by item and the most frequent indicator appearing in the O-NET tests is F1.1: Gr 6/4
(tell the main idea and answer questions from listening to and reading dialogues,
simple tales and stories) while the least frequent is F1.2: Gr 6/2 (use order/requests

to give instructions).
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ABSTRACT

TITLE : AN ANALYSIS OF CULTURAL CONTENTS REPRESENTED IN READING
SECTIONS OF EFL TEXTBOOKS: A CASE STUDY OF “ACCESS 3” AND
“NEW WORLD 3”

AUTHOR : THANYAPHON SASOMPHONSAWAT

DEGREE : MASTER OF ARTS

MAJOR : TEACHING ENGLISH

ADVISOR : ASST. PROF. WACHIRAPORN KIJPOONPHOL, Ph.D.

KEYWORDS : EFL TEXTBOOKS, READING PASSAGES, CATEGORIES AND ASPECTS

OF CULTURE, INTERCULTURAL AWARENESS

The purpose of this study were to investigate the categories and aspects of
cultures represented in reading sections of “Access 3” and “New World 3” textbooks
used by grade 9 students and to compare which textbook’s contents better promote
students’ intercultural awareness. This study analyzed data using qualitative research
methods. Qualitative information focused on the relative details of cultural content
and information. The cultural content from reading sections was analyzed and
categorized according to types of culture. The frequency and percentage of cultural
categories - source, target, and international culture - and cultural aspects (big C and
little ¢ domains) were used to compare the cultural contents promoting intercultural
awareness in the two EFL textbooks.

The results of the study found both textbooks paid a great deal of attention to
the target and international cultures while the source culture was least represented.
In addition, both of the two EFL textbooks represented the large portion of Big C
culture with a history/ geography theme found to be most common. On the other
hand, both textbooks neglected small/little c cultures. In terms of cultural awareness,
the “New World 3 7 textbook presented well-balanced categories of culture and
emphasized the source culture, which may help foster students’ intercultural

awareness.
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ABSTRACT
TITTLE : THE EFFECT OF APPLYING QUIZIZZ GAMES AS A PRACTICE TO
PROMOTE ENGLISH PHRASAL VERBS LEARNING
AUTHOR : PANNIDA PIMSORN
DEGREE : MASTER OF ARTS
MAJOR : TEACHING ENGLISH PROGRAM
ADVISOR : ASST. PROF. WACHIRAPORN  KIJPOONPHOL, Ph.D.
KEYWORDS : QUIZIZZ GAMES, PPP TEACHING METHOD, DUDNEY AND HOCKEY

MODEL, PHRASAL VERBS

The purposes of this study were: 1) to study the students’ learning gain
knowledge of English phrasal verbs learning by using Quizizz games as a practice tool
and 2) to explore students’ opinions toward using Quizizz as a practice tool to learn
English phrasal verbs. The participants were 70 EFL students who studied in grade 9 in
a school in Sri Rattana District, Sisaket Province. The participants were placed into two
groups. Both groups consisted of 35 students, a Quizizz group, and a handout group.
The data was collected over six periods, one hour each. While the teaching involved
the adaptive Dudeney and Hockly (2012) approach plus PPP (Presentation-Practice-
Production) for both classes was the same, the practice was different. There were
three research instruments: pre- and post-tests, an opinion questionnaire, and semi-
structured interview questions.

The results revealed that using Quizizz as a practice was more effective than
using conventional handouts as a practice to help students develop their ability to
use phrasal verbs. It was statistically significant at a 95% statistical confidence level.
Moreover, the result of the interviews showed that the students had positive opinions
toward using Quizizz games as a practice to learn English phrasal verbs. Future
research may explore whether Quizizz games can promote other aspects of English

and online learning.
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ABSTRACT

TITTLE : THE COMPATIBILITY ANALYSIS OF THE SUBJECT MATTER IN NEW
WORLD 3 WITH THE LEARNING AREA OF FOREIGN LANGUAGES
B.E. 2551 (A.D. 2008)

AUTHOR : PARE-ARPON PIYAWATTHANYATHON

DEGREE : MASTER OF ARTS

MAJOR : TEACHING ENGLISH PROGRAM

ADVISOR : ASST. PROF. ORANUCH PUANGSUK; Ph.D.

KEYWORDS : COMPATIBILITY, TEXTBOOK ANALYSIS, CONTENT ANALYSIS,

SUBJECT MATTER, LEARNING AREA OF FOREIGN LANGUAGES B.E.
2551 (A.D. 2008)

The objective of this research was to analyze the New World 3 textbook and
workbook, written by Manuel dos Santos and published by Thai Watana Panich and
McGraw-Hill International Enterprises LLC. It was conducted to determine whether the
textbook and workbook were compatible with the Learning Area of Foreign Languages
of B.E. 2551 (A.D. 2008). The research used qualitative and quantitative measurement
methods for data collection and analysis. The quantitative analysis was created using
a data table to find the frequency of compatible content based on four subject areas
and indicators from the Basic Education Core Curriculum B.E. 255 1 issued by
Thailand’s Office of Basic Education, while qualitative data was collected from the
compatibility with these standards from the subject matter in the textbook and
workbook. The data were quantitatively analyzed by counting the number of
compatible indicators. The qualitative data were collected and interpreted to
understand what is depicted.

From the study, findings indicated that the New World 3 textbook and workbook
were 85% and 66 % compatible respectively, with the Learning Area of Foreign
Languages B.E. 2551. Most of the subject matter in the textbook and the workbook

focused on a communicative language approach. Additionally, the textbook largely



Me-12-

focuses on reading and listening skills while the workbook exercises tend to focus on

writing skills.
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ABSTRACT

TITLE : PATTERNS OF APPROPRIATE CREATIVE TOURISM ACTIVITIES IN
TOURISM HOTEL AND HOSPITALITY INCUBATION CENTER,
UBON RATCHATHANI VOCATIONAL COLLEGE

AUTHOR : JEMANEE TARIYA

DEGREE : MASTER OF ART

MAJOR : TOURISM INNOVATION
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ACTIVITIES FOUND IN TOURISM HOTEL AND HOSPITALITY
INCUBATION CENTER (TIC), UBON RATCHATHANI VOCATIONAL
COLLEGE

This study aims to present (1) an analysis of services, (2) develop a creative
tourism activity model, and (3) an assessment of creative tourism activities in the
Tourism Hotel and Hospitality Incubation Center (TIC), Ubon Ratchathani Vocational
College (UVC). The study is a kind of research and development (R&D). The sample
group consisted of 10 personnel involved in tourism and hotel business ventures and
30 experimental tourists, chosen through purposive sampling. The content concerning
related concepts, descriptions of related activity pictures, and presentation of
comparative data figures were employed for data analysis. The findings found in this
study demonstrated the following aspects.

1) TIC placed importance on hotel management and business incubation with an
emphasis on customer service. It was located downtown near significant tourist
attractions and convenient public transportation. Tourists could easily gain access to
TIC and they find satisfactory services, security, facilities, and skillful officers with good
personalities, and systematic and efficient management.

2) Five processes of creative tourism activity were established consisting of
making keyrings from textiles, making healthy foods, making spa candle scents,

making doll bouquets, and making drinks.
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3) The assessment of the creative tourism activity demonstrated that: (1) the
making of keyrings from textiles was standardized, splendid, and unique. (2) Materials
and ingredients applied for making healthy foods had to be safe, fresh, and sanitary.
(3) Simplified processes increased convenience for tourists. (4) Processes of making
doll bouquets were easily accomplished and (5) accessories used for making drinks
had to be cleaned and ingredients had to be accurately measured in order to

maintain good flavor and colors.
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ABSTRACT

TITLE : DEVELOPMENT OF ENGLISH COMMUNICATION SKILL FOR TOURISM
IN YOUTH GUIDE ASSOCIATION OF RUAMSIN WITTAYA SCHOOL,
MUEANG DISTRICT, SI' SA KET PROVINCE

AUTHOR : SANTIKA PIEWRUANG

DEGREE : MASTER OF ART

MAJOR : TOURISM INNOVATION

ADVISOR : ASST. PROF. PARIWAT SOMNUEK, Ph.D.

KEYWORDS : POTENTIAL DEVELOPMENT, COMMUNICATION SKILL, ENGLISH FOR

TOURISM, YOUTH GUIDE

This research focused on (1) the need for more content concerning English
communication skills for tourism, (2) the development of English communication
skills for tourism, and (3) recommendations for the enhancement of training for youth
guides in Ruam Sin Wittaya School, Mueang District, Si sa ket Province. Methods were
used in the research and development (R&D). The sample was 10 youth guide
students, chosen by means of purposive sampling. The research employed a content
analysis with pictures and comparative data tables, and comparative T-tests results,
both before and after testing the skills of the students. The findings found in this
study were as follows: 1. Greater content is needed for the development of tourism
English communication skills in terms of the following: Pronunciation, grammar,
vocabulary, fluent communication, and comprehension. 2. English communication
skills developed better  pronunciation, proper grammatical usage, well-formed
sentences, comprehension of daily vocabulary with clear answers for tourists, fluent
communication, a greater understanding of what tourists expressed, self-introductions
before and after the tours, greetings with smiles, polite dress, expressing gratitude to
the tourists after the tour, well-informed about tourist destinations, proper physical
expression, and eye contact, continued improvement in speaking in a natural accent,

and giving complete information with simple explanations. The statistical test of t-test
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at 11.04 indicated improved English communication skills. 3. With regard to
recommendations for improving English communication skills, it was found that there
should be more pronunciation practice by listening and speaking (from slow to high
speed of pronunciations) until they can pronounce sentences clearly. From the
grammatical perspective, they should practice speaking, listening, reading, and writing
until they are familiar with English communication. Regarding vocabulary, they should
study simple new words from daily life. As for fluency, continuous pronunciation will
lead to confident communication. Lastly, for comprehension, they should study the
context and conditions of matters they want to communicate in order to work
towards complete sentences leading to confident and productive English

communication.
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TITLE : THE DEVELOPMENT OF SOUVENIR PRODUCT PROTOTYPE FOR
WOVEN FABRICS AND SEWING NONGSANOM COMMUNITY
ENTERPRISE GROUP, BUANGAM SUB-DISTRICT, DET UDOM DISTRICT,
UBON RATCHATHANI PROVINCE
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MAJOR : TOURISM INNOVATION
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COMMUNITY ENTERPRISE GROUPS, WEAVING AND SEWING
HOUSEWIVES GROUP IN BAN NONG SANOM COMMUNITY,
DEVELOPING SOUVENIR PRODUCT PROTOTYPES

This research aimed to (1) study current issues with souvenir products for a
community enterprise group, Weaving and Sewing Housewife Group of Ban Nong
Sanom community, Bua Ngam Sub-district, Det Udom District, Ubon Ratchathani
Province, and (2 ) design and develop a souvenir product prototype for the
community enterprise group of Weaving and Sewing Housewife Group at Ban Nong
Sanom Community, Bua Ngam Sub-district, Det Udom District, Ubon Ratchathani
Province and (3) propose a product prototype for this community enterprise group,
the Weaving and Sewing Housewife Group of Ban Nong Sanom Community, Bua Neam
Sub-district, Det Udom District, Ubon Ratchathani Province. This involved both
research and development. The sample group consisted of 1 5 members of the
Weaving and Sewing Housewife Group, Ban Nong Sanom Community, and 10 students
from the Fashion and Textile Department, Ubon Ratchathani Vocational College, and
12 experts and representatives of souvenir sellers, totaling 37 people, with through
purposive sampling method. Content analysis was employed to analyze the data.

The results of the research were as follows: current problems with the souvenir

products of the community enterprise group, the Ban Nong Sangam Weaving and
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Sewing Housewife Group, Bua Ngam Sub-district, Det Udom District, Ubon Ratchathani
Province. The findings can be summarized as follows: 1) post-purchase, the woven
cloths still take time to tailor into clothing or other uses, which will result in greater
expense. 2 ) The popular and best-selling products are dyed naturally and are
beautiful, but there is a problem with natural color control. 3) For convenience, some
customers will buy ready-made garments which are comfortable to wear such as
ready-made bags, women's casual wear, or men's shirts. 4) Safety: There are safety
problems for most group members who are using ancestral techniques and lack
knowledge about the effects of some natural fabric dyeing materials. They seek
training and support to obtain such knowledge for the selection of different natural
materials for making different dyeing effects from both the public and private sectors.
5) Patterns: the chairperson, purchases materials for members, but it is sometimes
impossible to purchase raw materials of the same quality and additionally, they fail
to check the thread strength during the weaving process. 6 ) Pricing: the price of
products depends on the quality of threading and product development design
focuses on women’s clothes and bags. The cost depends on consumer decisions.
7) Materials: the products employ natural materials for the dying process, but due to
low budgets, members are unable to stock up on standardized materials.
8) Production: the manufacturing process has been passed down ancestrally, and the
new generation are not learning the production process and or how to design new
weaving patterns. 9 ) Maintenance: woven products can be repaired to a certain
extent with patchwork but they cannot be completely restored. 10) Transportation:
the community members weave the products according to customer’s orders and
most of the goods are then stored in coils and a lot of space is used to redistribute
products.

The researchers held a workshop for designing the souvenirs focused on
product design principles and processes. The workshop focused on current problems
for souvenir products. The process for the workshop consisted of 1) sketching,
2) diagramming, 3) flowcharts and 4) modeling. There were 8 prototypes. After the
production was completed, all of the products were evaluated and suggestions were

received for developing the prototypes, but only 5 could be used to develop
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souvenir products. The community enterprise, the Weaving and Sewing Housewife
Group of Ban Nong Sanom, produce 5 prototypes: a square bag, Yeti glass bag,

placemats and coasters.
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TITLE : APPROACHES FOR IMPROVING RESTAURANT SERVICE QUALITY FOR
LAO TOURISTS IN PAKSE, CHAMPASAK PROVINCE, THE LAO
PEOPLE’S DEMOCRATIC REPUBLIC

AUTHOR : KIKEO SANGPHACHAN

DEGREE : MASTER OF ART

MAJOR : TOURISM AND HOSPITALITY INNOVATION

ADVISOR : PORNCHAI' SAKSIRISOPHON, Ph.D.

KEYWORDS : RESTAURANT BUSINESS, SERVICE, SERVICE PROCESS, SATISFACTION

QUALITY SERVICE

This study aimed to: (1) study service procedures used in restaurants serving Lao
tourists in Pakse city, Champasak Province, Laos People's Democratic Republic, (2)
evaluate service quality in the restaurants, and (3 ) suggest improvements for
restaurant service. This research employed a mixed research methodology comprised
of quantitative and qualitative methods. For the quantitative method, a questionnaire
was used for data collection. Participants were 400 Lao visitors chosen as samples.
Social science statistic programs were employed for data analysis. Statistics used for
this study included frequency counts, percentages, averages, and Standard Deviations
(SD). According to the qualitative method, the sample group totaled 10 entrepreneurs
and staff in the restaurants. Data from semi-structured interviews was analyzed
through categorizing and content analysis. It was found that (1) there are three
restaurant service procedures: (1) pre-service, (2) during service, and (3) post-service.
(2) Regarding the evaluation of the service quality of the restaurants, most visitors
were 41-50 year-old males. They were married, living in Savannakhet Province and
held bachelor degrees. Additionally, they were self-employed with an average
monthly income between 10,001-20,000 THB. They had higher expectations than
perceptions regarding competent service and understanding customers’ needs.
However, they held more perceptions than expectations from the perspective of

confidence, responding to customers’ needs, and quality assurance. In addition,
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visitors of varying age and marital status held different perceptions, with a statistical
significance at 0.05. (3) With regard to suggestions for service development: (1) there
should be a unique design concerning service specifics, and standardized accessories.
(2) There should be a variety of services to ensure customer service confidence, with
the necessary equipment and space arranged for families, kids, and the elderly.
(3) According the customer needs responses, food and beverages should be served
quickly and correctly with clear job responsibilities for service personnel.
(4) For quality assurance, there should be training courses for service enhancement
provided for supervisors in order to enhance professionalism. (5 ) Concerning
customers’ understanding, the staff should greet customers politely with warmth and

friendly smiles. Customer suggestions for improvement should be encouraged.
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ABSTRACT

TITLE : MARKETING FACTORS INFLUENCING THAI TOURIST PURCHASING
SELECTION OF INDIGO DYE FABRIC FOR TOURISM OF THE BAN BOK
HOUSEWIFE COMMUNITY ENTERPRISE GROUP, PHALAN SUB-
DISTRICT, NATAN DISTRICT, UBON RATCHATHANI PROVINCE

AUTHOR : TINNAKORN SUTTIPROM

DEGREE : MASTER OF ARTS

MAJOR : TOURISM AND HOSPITALITY INNOVATION

ADVISOR : ASST. PROF. PARIWAT SOMNUEK, Ph.D.

KEYWORDS : BAN BOK COMMUNITY ENTERPRISE, INDIGO DYE FABRIC THAI

TOURIST BEHAVIOR, MARKETING FACTOR, PRODUCT DESIGN

This research sought to study: (1) Thai visitors’ purchasing behavior with regard to
the indigo-dyed fabric at the Ban Bok Community Enterprise, (2) marketing factors
influencing purchasing behavior, and (3 ) the development of guidelines regarding
these marketing factors. This study involved mixed and quantitative methods. This
involved 400 Thai visitors who traveled to the Ban Bok community. The participants
were chosen by Convenience Sampling. A questionnaire was used for data collection.
Statistics such as frequency counts, percentages, averages, Standard Deviations (SD),
and Multiple Regression Analysis were employed for data analysis. For the qualitative
method, the data was collected from eight respondents comprised of committees of
the Ban Bok Community Enterprise, officers in the Na Tan Community Development
Office, and designers through semi-structured interview forms. Through Descriptive
Analysis, the data were categorized into related concepts, pictures, and comparative
data tables were also used for data collection.

The findings indicated that 1) most respondents wanted to buy the indigo-dyed
fabric as skirts, trousers, and sarongs, one to two pieces per purchase of 1,001-1,500
baht within two months, for their personal use. They made their own decisions and
they bought the fabric at business fairs or exhibitions. The reason that most

informants did not choose to buy the indigo-dyed fabrics is because they do not have
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unique patterns that reflect cultural identity and local wisdom. 2 ) It was
demonstrated that the main marketing factors influencing purchasing behavior were:
(1) fabric design and the production process and (2) products directly related to
purchasing behavior, with a statistical significance at 0.05 and a Multiple Correlation at
0.645. In addition, it was shown that research variables could define the variance of
the indigo-dyed fabric purchasing in the village at 41.3% . (3) With regard to the
development guidelines, the study concluded that (1) there should be splendid fabric
designs or a remarkable production patterns, benchmarking other indigo-dyed fabric
products, in order for products to meet customer needs, and (2 ) designs and
production procedures should be outstanding. Fabric products should be processed
for multiple use through careful tailoring. Significantly, the concept of Productive
Design has to be applied before production to specify products’ conditions for the

appropriate use of the target customers.
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ABSTRACT

TITLE : COMMUNITY BASED TOURISM MANAGEMENT OF SA SOM
COMMUNITY, NA PHO KLANG SUB-DISTRICT, KHONG CHIAM
DISTRICT, UBON RATCHATHANI PROVINCE BASED ON AMAZING
THAILAND SAFETY AND HEALTH ADMINISTRATION (SHA)

AUTHOR : PHENRUEDEE PINAKAN

DEGREE : MASTER OF ARTS

MAJOR : TOURISM AND HOSPITALITY INNOVATION

ADVISOR : ASST. PROF. SUWAPHAT SRIJONGSANG, Ph.D.

KEYWORDS : AMAZING THAILAND SAFETY AND HEALTH ADMINISTRATION (SHA),

POTENTIAL OF TOURISM MANAGEMENT OF SA SOM COMMUNITY

The purposes of this study were 1) to study the Thailand Safety and Health
Administration (SHA), 2) evaluate the potential of community-based tourism
management of Sa Som Community, 3) propose guidelines for community-based
tourism management for the Sa Som Community, Na Pho Klang sub-district, Khong
Chiam district, Ubon -Ratchathani province, based on the regulations of the Thailand
Safety and Health Administration (SHA). This study employed a mixed research
methods. For the qualitative research, data was collected from seven Ban Sa som
community members involved with three related agencies concerned with tourism
management. The data was analyzed by using content analysis. For the quantitative
research, data was collected from questionnaires taken by 201 tourists travelling to
the Sa Som Community. The data was analyzed by using frequency, percentage,
mean, standard deviation and factor analysis to extract the components. For the
quantitative research, the data was collected from questionnaires taken by 201
representatives of tourists travelling to Sa Som Community. The data was analyzed
by using frequency, percentage, mean, standard deviation and factor analysis to
extract the components.

The findings indicated that most tourists were females aged between 50 to 59

years old. Most of them were single with a Bachelor's Degree, and most worked as
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civil servants. Their average monthly income was more than 40,000 baht and most
lived in the Northeast region. There are five types of hygiene standards connected
with the Thailand Safety & Health Administration (SHA). The results demonstrated
that all forty variables could be grouped into seven components: 1) setting tourist
temperature checkpoints, 2) public relations about plans for the prevention and
control of the COVID-19 pandemic, 3) tourist registration, 4) marked tourist screening,

5) food safety management, 6) cleanliness management, 7) tourist limits.
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ABSTRACT

TITLE : INNOVATIVE LEARNING TOURISM COMMUNICATION FROM SELF-
LEARNING ACTIVITIES SERIES USING CIRC TECHNIQUE THROUGH
ONLINE MULTIMEDIA IN CHINESE IN THE NEW NORMAL ERA

AUTHOR : RATCHADAPHORN ARMATMONTREE

DEGREE : MASTER OF ARTS

MAJOR : TOURISM AND HOSPITALITY INNOVATION

ADVISOR : NAWATHIWA SEEHANAM, Ph.D.

KEYWORDS : SELF-STUDY ACTIVITY, CHINESE LANGUAGE FOR TOURISM,

COMPOUND MEDIA CHINESE COMMUNICATION SKILL, LEARNING
CORPORATION WITH READING AND WRITING TECHNIQUES

The objectives of this research were to 1) create a series of activities for the self-
study of Chinese communication skills through mixed media using the CIRC
technique, 2) to compare the learning achievement of students in 1415 371 Chinese
for Tourism by using set activities for self-study communication through online
multimedia in Chinese using the CIRC technique and 3) to present innovative learning
tourism communication from self-study activity series through mixed media. This is
online learning for the Chinese language in the “new normal”. Experimental groups
were divided into 2 groups: 1) 11 participants in the first group of experiments used a
self-study activity set. 2) 11 participants in the second group did not use the self-
study activity set. This research employed a qualitative and quantitative mixed
research method. For qualitative research, the researcher designed the content and
created the self-study activity package and interviewed the experimental group after
the trial was over. For quantitative research, the research tool used was a test to
measure academic achievement and an online questionnaire. Data were analyzed by
comparing the learning achievement of 1415 371 Chinese for Tourism | through a pre-
test and post-test self-study activity set. A method of finding the percentage, mean,
and comparing differences between the mean scores before and after the curriculum

were also employed for data analysis through using a dependent t-test. Then, a



Me(-42-

descriptive statistical model was analyzed for inferential statistics. For the hypothesis
test comparing the mean of learning achievement before and after using the self-
study activity set, the results showed that 1) a total of 7 self-study activities were
obtained. These contents cover 7 lessons. The presentation of online content in the
form of multimedia consisted of still images, animation or recording (video), and E-
mail. The experimental groups were able to study by self-study via channels installed
on the Google Drive platform using the address of Ubon Ratchathani University
(@ubu.ac.th). 2) The learning achievement of 1415 371 Chinese for Tourism 1 with a
series of self-study activities through mixed media using the CIRC technique after this
learning was higher than before. The results were statistically significant at a .01 level.
Moreover, the pre-learning achievement of both groups of students showed similar
mean learning achievement.

The result of the experimental group’s interviews for access to the 7 activity sets
revealed that in the overview of all self-study activity packages, most of them
preferred to learn by themselves after completing each topic. The participants'
average time spent for learning and reviewing the practice for familiarity in the
content related to the topics studied in the class was 1-2 or 3-4 times as convenient.
For the difficulty of the learning activity series, the content of the activity pack is
consistent with the class content promoting interest to review the content and to
practice Chinese communication, listening and reading skills. After reviewing the
contents of the activity set, the participants could do exercises to test knowledge,
with repeatable exercises along with answers. This makes student self-assessment
possible to develop certain skills for getting better grades in the classroom, an
indirect self-assessment. The duration was appropriate, and there were no further
suggestions. For the seven Chinese language tourism communication skills learning
activities series, the activities are considered a model of self-study activities through

online multimedia in the context of the “new normal” era.
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ABSTRACT
TITLE : PATTERNS OF CREATIVE TOURISM PROGRAMS FOR SAM PHAN BOK,
PHO SAI DISTRICT, UBON RATCHATHANI PROVINCE
AUTHOR : SUPATTRA PITUKPORNPUNLOP
DEGREE : MASTER OF ARTS
MAJOR : TOURISM AND HOSPITALITY INNOVATION
ADVISOR : ASST. PROF. PARIWAT SOMNUEK, Ph.D.
KEYWORDS : TOURISM PROGRAM, CREATIVE TOURISM, SAM PHAN BOK

This Research and Development (R & D) study sought to: (1) analyze past tourist
activities in the community, (2) create interesting tourist activities, and (3) propose
types of creative activities in Sam Phan Bok, Pho Sai, Ubon Ratchathani. The sample
group was taken from the Pong Pao community. A total of 20 tourism entrepreneurs
in the area and 1 0 experimental tourists served as samples, selected through
“purposive sampling”. Content analysis, along with pictures and comparative data
tables, were employed for data analysis.

The results of the research were as follows: 1. Analysis of past activities included:
(1) sightseeing cruises at Sam Phan Bok enabled tourists to learn from and share their
experiences with villagers. The tourists also learn about the local lifestyle, including
the historical background. However, this activity had to be established in a limited
area. It had insufficient facilities for tourists, and the weather was hot. (2) Sightseeing
walking tours at Sam Pan Bok allowed tourists to see beautiful rock formations and
charming pools in the surrounding region, and the beautiful currents of the Mekong
flowing through the rocky basin. However, the area for sightseeing was expansive, the
weather quite hot, and it lacked facilities to meet tourist needs. 2. For the creation of
innovative tourist activities, workshops concerning innovative tourism involved
volunteer experimental “tourists”: 1) boat trips to view the local Mekong fishing
village lifestyle, 2) hand-held bamboo fan decoration activities, and 3) Traditional

Ta-Ko making (an authentic Thai dessert consisting of creamy coconut tapioca and
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corn pudding). 3. It is suggested that there be two creative activities in the selected

region consisting of 2 day/1 night package tours and one day trip.
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ABSTRACT
TITLE : TRANSLATION STRATEGIES OF ENGLISH TO THAI: A CASE STUDY OF
COMIC MOVIE” SONGS TRANSLATED BY THANI PHUNSUWAN
AUTHOR : NATTACHARAN CHANHOM
DEGREE : MASTER OF ARTS
PROGRAM o THAI
ADVISOR : ASST. PROF. PASSAPONG PEWPORCHAI, Ph.D.
KEYWORDS : TACTICS FOR TRANSITING, TRANSLATION TECHNIQUES, DISNEY,

THANEE POONSUWAN

The objectives of this study were 1) to investigate strategies for translating lyrics
from English to Thai in Disney cartoons as translated by Thani Phunsuwan, and 2) to
investigate Phunsuwan’s techniques for translating lyrics from English to Thai in the
cartoons which were shown in cinemas from 2010 to 2017. Twenty-five lyrics in the
source and target languages were analyzed. There were four strategies as follows: a
literal translation used for translating words with equivalent meaning in both
languages, “idiomatic translation”, which focuses on translating the main ideas, “free
translation” used when translator cannot use word-for-word or idiomatic translation
methods and “mixed translation method” for translating texts that require multiple
techniques. Furthermore, the researcher employed translation techniques to facilitate
singing. Six techniques were found: translation as transliteration, translation by using
loan words from Pali and Sanskrit, omission, along with translation by adding words,
translation by using the original form, and translation by adjustment. In addition, the
researcher obtained results from analyzing the relationship between translation
strategies and translation techniques and found eight such relationships. It revealed
that all the strategies and techniques were applied to lyrics which were translated
into Thai to facilitate singing by entirely keeping the meaning, the rhythm, and the
melody of each original song. The cultural themes from the source language to the
target language were also considered. It made listeners and readers understand

clearly the cultural background of lyrics in both the source and target language.
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ABSTRACT
TITLE : RELATIONSHIPS OF LANGUAGE AND IDEOLOGY IN THE “SALARY
MAN” FACEBOOK FANPAGE
AUTHOR : NAPACHARIN SOOK-OUN
DEGREE : MASTER OF ARTS
MAJOR o THAI
ADVISOR : WORRATHANIK PHOTIJAK, Ph.D.
KEYWORDS : LINGUISTIC STRATEGIES, IDEOLOGY, SALARY MAN

Facebook fanpages are a form of discourse which have a broad impact on society
as it is easily accessible by anyone and at any time. In this thesis, the researcher
examines the ideologies that are produced and transmitted through linguistic
strategies in the “salary man” facebook fanpage. The data analyzed included 315
pictures posted to the Facebook group between November 2017 and May 2018. The
study employs the critical discourse analysis framework by using Fairclough’s (1995)
three-dimensional model.

The results illustrate that this fan page realizes uses of the eight linguistic
strategies: metaphors, presuppositions, consisting of claims, estimate language,
modality, reasoning sentences, and lexical choices. Results of the study unfold that
those strategies by which the salary man fan page construct meaning that the ‘salary
man’ is one who dedicate himself to all hard work with his best knowledge and
capacity. The salary man discourse conveys its main concept on the ‘salary man’
which is not easy. This is due to dealing with various obstacles in the workplace such
as co-workers, bosses or customers. Those of which are major pressures for them.
Meanwhile, the salary man faces as well class division up on subordinate economic
status which "money" does matter to the ‘salary man’s life. This discourse has shaped
the thought of people in society and it is not easy for people to become ‘salaried
people’ because they must deal with work challenges, either from their colleagues,
manager, or customers. These challenges are results in high pressure, while salaried

individuals must also face social class with “money” as the most important economic
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factor in the group of people who refer to themselves as ‘salaried people’. Based on
the aforementioned strategies, linguistic strategies are found to be associated with
ideologies which are important to conveying the ideology of being a salaried person
in the following aspects: 1) linguistic strategies and the conveyance of ideas about
‘salary man’ on the Facebook fanpage 2) the ideology of patriarchy; 3) the ideology
of materialism and consumerism; and 4) the ideology of moneyism. In addition to the
ideologies of salaried people being produced repeatedly, the transmission of
ideologies to the reader is also subtle and the reader is willing to receive them.
Readers may not realize that they are dominated by ideology from the fanpage as it
is @ medium which has a presentation style that can partially reflect the reality of
society while not abusing power, yet it also builds friendly discourse to become
widely accepted. Therefore, the fanpage does not just function as a social media for
entertainment, but it also functions as a platform to transmit ideologies that
emphasize and communicate ideas that can impact the attitudes and social identity

of the ‘salary man’ and readers in Thai society.
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ABSTRACT

TITLE : LINGUISTIC STRATEGIES AND IDEOLOGIES OF CITIZENSHIP: A STUDY
OF PRIMARY SCHOOL CIVIC DUTY TEXTBOOKS BASED ON
THAILAND’S BASIC EDUCATION CORE CURRICULUM, B.E. 2551.

AUTHOR : PIYATIDA NAMKORD

DEGREE : MASTER OF ARTS

MAJOR : THAI

ADVISOR : ASST. PROF. PASSAPONG PEWPOACHAI, Ph.D.
KEYWORDS : LINGUISTIC STRATEGIES, IDEOLOGY, CITIZENSHIP

This thesis investigates linguistic strategies and ideologies of citizenship in
accordance with the Basic Education Core Curriculum B.E. 2551 of the Ministry of
Education, Thailand. The thesis employed the critical discourse analysis framework
proposed by Fairclough (1995) to analyze data collected from 12 textbooks of Civic
Duty for Prathomsuksa 1-3.

The findings of the study showed that even though the textbooks are printed
documents containing academic contents, they play a role in the transmission of
some ideologies to society. The ideology transmission strategies in the Civic Duty
textbooks found involved two main strategies. The first type involves verbal strategies
including: 1.1) the use of lexical choices representing desirable characteristics, 1.2) the
use of verbs conveying children’s actions, 1.3 ) the use of verbs conveying other
people’s actions, 1.4) terms of address, 1.5) references, 1.6) the use of modality, 1.7)
reasoning, 1.8) the use of multi-vocality and 1.9) the use of metacommunication. The
second type involves nonverbal strategies. It was found that pictures were used to
describe students’ duties and responsibilities in order to idealize behaviors for being
citizens desired by society. The ideologies conveyed through the linguistic strategies
were concerned with the ideology of the relationship between children and adults,
the ideology of good children and good people, the ideology of loyalty toward the
core national institutions and the ideology of masculinity and femininity. The findings

suggest that the Civic Duty course textbooks play an important role as a government
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tool to instill values, beliefs and ideologies as a framework for living and creating
desirable citizens that help both caring for and controlling people in society in the

future.
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The purpose of this study is to examine the discourse structure of interviews
according to the ethnography of communication approach, linguistic strategies used
for interview discourse, and sociocultural practices adopted by hosts of the Club
Friday radio program. 10 tapes of Club Friday radio program airing from 2017 to 2018,
were used in data collection.

The discourse structure of the interview was considered based on Dell Hymes’
SPEAKING framework which was divided into 3 categories. 1) The structures of the
radio program interview were divided into the 3 categories of pre-interview, interview,
and post-interview. 2) The characteristics and types of interview discourse involved
a personality interview. Interviewees were asked to share their life stories on a specific
topic set by the radio program. The interviewees were from various careers unrelated
to the topic. 3) The context of the interview discourse was related to the purposes of
the radio program, which influenced the specification of the scene’s setting, the
speech sequence, language selection and tone of voice, aimed at listening and giving
advice to the guests as well as provide entertainment to its audience. In terms of
the linguistic strategies used, it was found that the host adopted various question-
discourse structures to achieve communicative goals.

These can be classified according to speech acts into 4 groups: 1) assertive,
2) directive, 3) expressive and 4) commissive speech acts. A question-answer strategy

was employed. The types of question-answers were adopted: 1) 1) a single pair of
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question and answer and 2) a multiple pair of question and answer. Four questioning
strategies were used in the interview discourse. They were 1) guidance to a specific
answer, 2) stating a request, 3) repeating a question, and 4) summarizing the point.
The supportive strategies were 1) adding information, 2) praising, 3) using
metaphorical expressions, 4) expressing emotions or sympathy, 5) using positive
politeness, 6) teasing, 7) advising and encouraging, 8) using quotes, idioms, and
proverbs, 9) counseling, 10) repeating interviewees’ opinion, 11) indicating weakness,
12) building intimacy with interviewees and 13) providing morals related to the story.
The most preferred strategy used by the host was “advising and encouraging”. The
host used a sociocultural practice to complete the interview.

The results of the study showed that 11 sets of ideas were presented: 1) love
and relationship practices in marriage, 2) transgender communities, 3) the concept of
the life aspects of single mothers, 4) ethics, 5) beliefs of different religions, 6) arranged
marriage, 7) life practices of beautiful and smart women, 8) anti-violence, 9) public
consciousness, 10) online social interaction and 11) concepts of human behavior.
These thought sets ingeniously communicate with people in society. They cultivate
being desirable members of society in accordance with the core values, beliefs and

ideologies of the society so that people in society can live together peacefully.
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ABSTRACT

TITLE : DISCOURSES AND CREATING POLITICAL IDEOLOGIES ON THE
RETURN FRIDAY TO PEOPLE PROGRAM: ACRITICAL DISCOURSE
ANALYSIS

AUTHOR : WANICHCHA NOPAS

DEGREE : MASTER OF ARTS

MAJOR : THAI

ADVISOR : WORRATHANIK PHOTIJAK, Ph.D.

KEYWORDS : LINGUISTIC STRATEGIES, LANGUAGE AND IDEOLOGIES, CRITICAL

DISCOURSE ANALYSIS

The purposes of this study were to analyse linguistic strategies for political
ideologies on the Return Friday to People program and to study political ideologies
appearing in the program in contemporary social context, analysed data by
transcribing from 15 selected episodes that were broadcasted from October 5, 2018
to January 25™, 2019.

The linguistic strategies found in the study were 1) lexical selection which could
be divided into 2 major types; using positive words toward the policies and party
guidelines and using negative words toward the policies and administrations of
National Council for Peace and Order (NCPO), 2) reference, 3) cause and effect
sentence structure, 4) modality words, 5) rhetorical question, and 6) irony.

These strategies reflected political ideologies of the Future Forward party
appearing in the TV program, the Return Friday to People. There were 4 political
ideologies found in the Return Friday to People program which were democratic
ideology, ideology of rights and freedom, ideology of Equality, and brotherhood
ideology.

The study of discourse ways of political ideologies indicated that the political
ideologies delivered through the Return Friday to People had broad impacts to
people behaviors because of using social medias to communicate and selecting only

issues that relevant to current social contexts.
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The study of the relationship between the ideologies and the social and cultural
ways found that people in society complied with political ideologies of the Future
Forwards party due to the intentions to oppose the prolongation of NCPO power,
resulting in the party being well-known and popular in Thai society

This research revealed that the ideologies conveying through linguistic strategies
on the Return Friday to People program played an important role in order to
determine the ideas of people in society, not only to make Thai society a democratic
society but also let people to have rights, freedom and equality. These ideologies
could help people in society to understand the country administration structure
which was currently under many problems. In the other hand, these ideologies could

also cause conflicts between the supporters and the opponents.
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ABSTRACT
TITLE : LINGUISTIC STRATEGIES AND THE REPRESENTATIONS OF GAY
IDENTITY IN THE DIARY OF TOOTSIES
AUTHOR : WARAPORN SARAKUL
DEGREE : MASTER OF ARTS
MAJOR o THAI
ADVISOR : ASST. PROF. PASSAPONG PEWPOACHAI, Ph.D.
KEYWORDS : LINGUISTIC STRATEGIES, IDENTITY (-IES), GAY

The objectives of this thesis are to study language strategies which “gays” use to
present their identities and to study the identities of gays presented through a

”

television drama entitled “The Diary of Tootsies.” The data was analyzed from

”

transcripts of dialogues from “The Diary of Tootsies.” Transcriptions of 3 books
including “Gay's notes”, “Gay's notes 1”7 and “Gay's notes 2” were also studied. The
study indicated that 4 linguistic strategies found were 1) names and naming,
2) designation, 3) verb usage and 4) the use of comparative expressions. It was also
found that there were 6 strategies for using metaphors including: figurative
metaphors, conceptual metaphors about external features, conceptual metaphors
about fighting, conceptual metaphors about life, conceptual metaphors using other
words to imply to male genitals and conceptual metaphors about sexual desire. The
linguistic strategies describe the identities of gays in “The Diary of Tootsies” season 1
and 2. It was found that gay identity is divided into 2 types. The first type is
“individual identity” when they see themselves in various aspects of gay identity
which reflect external characteristics, emotions, and feelings. Gay identity was
classified into 4 aspects: 1) gays are self-confident, 2) gays are those who crave for
love, 3) gays have female behavior and 4) gays are those who accept the changes in
their lives. The second type was the “common identity”. Gays realize and are aware
of their collective nature. They show their identities when they are together to
express their behavior and ideas to the public. It can be concluded of the identity of

gays that gays are obsessed with sex. The results of the study showed that the
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expression of gay identity appeared to involve free expression when they are with
friends or intimate people. However, they are still unable to completely avoid social
influence. Gays, therefore, present positive identities to create better understanding

among people in society.



M4-66-

UNANYD
15049 - anudulnglusienis The Mask Line Thai
Akl : WiBYUN ASEEITY
Poueya . AaumansumUdie

A19713%90 - Mwlng

©
2
1=}
s}
N
[asPN
=)
[l
anl
)]
@
)

HYI8AIEnI19158 AT.E15A VIR

AdALy © 578A15 The Mask Line Thai, aAnudulve, n1suauna, unummnting

1%
Ay AdAAaou

mMdelfiingUszasiiiefnwinistnaweninudulnelusienis The Mask Line Thai
LAZUNUIMNTNNVBI318115 The Mask Line Thai Tugalanidini lasdvauiunnisidefe
I9L9318113 The Mask Line Thai #ouil 1 — 20 88naINANNTUNGRAURA 1381 20.05 W

o 13 £

Y89 LIsANeeN (Workpoint) lauil 25 aaiau 2561 - 7 Juau 2562 Ideiiudeyainn
3 LWad AB NANS IALESIEANS The Mask Line Thai aaun 1 - 20 LLaz%;ﬁaﬁ]’mﬁuma%Lﬁm
nan1sAnwINIsuauaa U dulnglusienis The Mask Line Thai Wwua1 s18A159801S
dnavennudulneg 2 3Uuuy Jukuuwsn mstausanudulnewuulinaunanndunis
P D ] M v U a A a
awndsfennudulneunldlunenislaslilinaunaudivddu 9 uagguuuuians A3
Pnausenuidulnewuunaunau Wunisutedsn detennudulneunaunaiuiueanse
o A aAd e @ o a aAdA = < I I I~
nsuendangedernudulnennnaurauiudaidedsnnudusslsema waanudulne
Fagnyllanisuegiae
duNanISANYIUNUIMNUINYBI318715 The Mask Line Thai lugalanifdni wuid
S v A v v Al v o a Y A
95 URUNUINATNT 4 U5ens oA UNuImMunsniiuni1sasnanuduie unumvung iy
miwéms{hLLazLNEJLL‘Wi'mWLmusuaammLﬁulmfgjmﬁﬁm%u UNUINALINTUN15A519ANY
o 1 = ) & v v v o = Yy a ]
nasirangItuaNdulneliuigyy wazunuimmidinlunisiduuuindvigninld
A379853A519N13 The Mask Singer #il1n1AtNTITTUDU
IINRaNITIRTIZRRansliiud nsdtausanudulneyilisenisiganuaslasu
audey Snnsdailudnisimunduiuifavessienisluganiase 9 11 wenainiinisin
< a 3 ) o v & o & a v a
A ulneuindndlusienisdeasviaulmiun1suUasTau s Juaua auwuIfAe

Tausssulseniley iienauauesnufeINIsvesdiny sateuvesiuslnalugalaniidn

udeduasulinnululnedingnudnduazdausamsegludausaly



M4-67-

ABSTRACT
TITLE : THAINESS IN THE MASK LINE THAI PROGRAM
AUTHOR : HATHAICHANOK SRISUTHAM
DEGREE : MASTER OF ART PROGRAM IN THAI
MAJOR . THAI
ADVISOR : ASST. PROF. SARAPEE KHOWDEE, Ph.D.
KEYWORDS : THE MASK LINE THAI PROGRAM, THAINESS, ASSIMILATION, ROLE

The aim of this paper is to study the presentation of “Thainess” in The Mask
Line Thai Program and its roles in the era of globalization. The scope of the study was
narrowed down to The Mask Line Thai videos, episodes 1-20, airing on Thursdays at
8.05 pm from October 25, 2018 to March 7, 2019 on the Workpoint Channel. Data
was collected from three sources, namely documents, videos of episodes 1-20, and
internet content.

The findings revealed that The Mask Line Thai presented two main forms of
Thainess. The first form is “non-assimilated Thainess” in which events displaying
Thainess were adopted in the program and were not integrated with “otherness”.
The other is “assimilated Thainess” in which more than two events representing
Thainess were utilized or the events things presenting Thainess were combined with
“otherness,” yet Thainess remained dominant.

In terms of the roles of The Mask Line Thai in the era of globalization era, the
study found that the program has four roles, namely providing entertainment,
reproducing and publicizing the representation of Thainess, cherishing collective
memory about Thainess among viewers, and suggesting ideas for the producers to
create The Mask Singer in future episodes.

The analyses indicate that the presentation of Thainess makes The Mask Line
Thai unique and popular and contributes to determining the concepts of the program
in future episodes. Furthermore, the reproduction of Thainess in the program reflects
the conversion of culture into a commodity according to the concepts of popular

culture. This conversion takes place in response to the needs of the society and the
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tastes of consumers in the era of digitalization and promotes the reproduction and

perpetuation of Thainess in society.
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ABSTRACT
TITLE : COMMUNITY PARTICIPATION IN SEBOK WATERSHED MANAGEMENT
IN UBON RACHATHANI
AUTHOR : JUREERAT SAISUD
DEGREE : MASTER OF ARTS
MAJOR : MEKONG REGIONAL STUDIES
ADVISOR : ASSOC. PROF. KANOKWAN MANOROM, Ph.D.
KEYWORDS : CO MANAGEMENT, SEBOK BASIN, BASIN

This research aims 1) to investigate and understand the relationship between the
geographical setting of Isan, northeastern Thailand, and community livelihood along
the Sebok River Basin, 2) to study water management techniques following the
construction of Sebok Dam, and, 3) to study the collective management of the
Sebok River Basin to achieve justice for a disadvantageous village. The qualitative data
collection encompassed an in-depth interview and a non-participatory observation. A
questionnaire was also employed for quantitative data. The study site was limited to
Aod village, The Muang sub-district, Don Mod Dang district, Ubon Ratchathani
province. In addition, a document analysis was applied based on the conceptual
frameworks for collective and participatory management approaches, landscape
ecology and settlement, livelihood, and, political ecology.

The findings revealed that Sebok River Basin community settlement is related to
the geographical settings. For example, villagers’ houses are situated near the river
which they regard as convenient and this provides for further development, for in the
past, people used water more than ground transportation. Villagers cleared forests in
highlands to free up space to build their houses as a means of flood prevention
during the rainy season. Having their houses built close to the forest, it was
convenient to go there to collect wild products for consumption. Farms and paddy
fields in particular, are situated in lowland areas. In addition, it was found that the
Sebok riverside villagers have a wide variety of livelihoods such as agriculture

(especially rice farming), fishing, and raising wild animals. After Sebok Dam'’s
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construction in 1994, people in several communities who have lived in Trakan Phuet
Phon District, Don Mot Daeng District, and Tan Sum District have over 10,632 rai for
farming. They can have a greater access to the irrigation system, especially for off-
season rice farming. Furthermore, a group of water consumers has been established
within the communities for brainstorming on the water problems which occur every
year. The communities also collectively developed agreements on using water in
order that every member can benefit from the use of water from the Sebok River
Basin. This illustrates the communities’ participation and right in water management
among the communities. However, Sebok Dam’s construction caused some conflicts
among advantageous and disadvantageous stakeholders. It was found that some
fisherman from nine communities in Tha Muang Sub-district, Don Mot Daeng District
cannot catch fish anymore because the dam impacts fish migration. The dam also
caused floods in these areas. This phenomenon shows that dam administration and
water management do not take into account the communities’ participation process
from the communities affected by the dam construction. From the results of the
study, it is recommended that management for reducing conflicts should emphasize
the participation of the advantageous and disadvantageous communities by allowing

them to collectively create acceptable rules.
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ABSTRACT

TITLE : POWER RELATIONS IN MUN RIVER BASIN AND TRIBUTARIES: A CASE
STUDY OF HUA NA DAM IN KANTHARAROM DISTRICT OF SI SA KET
PROVINCE

AUTHOR : RAYWUTH YHOMGSING

DEGREE : MASTER OF ARTS

MAJOR : MEKONG REGIONAL STUDIES

ADVISOR : ASSOC. PROF. KANOKWAN MANOROM, Ph.D.

KEYWORDS : POWER RELATIONS, MANAGEMENT OF WATER RESOURCES IN THE
RIVER BASIN, POWER OF INTEGRATED EXCLUSION, NEGOTIATION
POWER

This thesis aims to study power relations between the state and communities in
the major Mun River basin area and to investigate the processes of exclusion,
inclusion and negotiation in accessing the Mun river basin’s resources. This research
involved in-depth interviews, small group discussion, observation and relevant
documents from libraries as well as academic research as data collection tools. The
conceptual frameworks used for data analysis were political ecology,
exclusion/inclusion, and community rights.

The research results are as follows. In terms of the power relations between the
state and villagers in the Mun River basin area and its tributaries, the power relations
are exerted in different forms. In the Mun River basin area, Royal Irrigation Office 8,
which is in charge of the Hua Na Dam project, has developed power relations with
villagers in Tam Pattana village, Kanthararom district, Sisaket Province, by creating a
discourse on territorialization. The office is responsible for facilitating Tam Pattana
villagers in the area of Huaikhayung basin to file compensation application
documents for their loss of land. Royal Irrigation Office 7 is responsible for the electric
power pumping station project in Hin Sai village, Samrong district, Ubon Ratchathani.
The office has established power relations by using regulations to manage resources

in Huaikhayung River basin area together with forming and supervising a group of
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water users. At the same time, this has led to the establishment of power relations
among villagers themselves. Poor resource management by the state has brought
about problems regarding the agricultural land use of the villagers which resulted in
the forming of two groups: the Tam Village’s Assembly of The Poor and Tam Pattana
Village Group. Due to the groups’ different ideologies and goals, conflicts arose
among them. Nevertheless, NGOs became involved with both groups to facilitate
decision-making.

Given the exclusion and inclusion exercised by the state, the management of
Hua Na Dam lIrrigation Project excluded Tam Pattana villagers from the Mun River
basin area. This was done through the implementation of land regulations that forced
villagers to leave their agricultural land in wetland areas. In terms of the exclusion
using the power of force by the state, villagers were forced to comply with land
regulations. As a result, villagers lost their agricultural land whether with or without
title deeds. Those regions of land later came under the management of Hua Na Dam
Irrigation Project. Regarding exclusion using the power of the market, Hua Na Dam
Irrigation Project has made the Mun River a commodity by constructing the Hua Na
Dam and managing the Mun River basin, even when this caused the loss of villagers’
land. In terms of exclusion using the power of legitimization, the Hua Na Dam
Irrication Project created a plan to mitigate the impact of dam construction in order
to solve conflicts caused by the state’s management of resources in the river basin.
As for the inclusion exerted by the state, the Hua Na Dam lIrrigation Project has
legitimized its water resources management by forming a water user cooperative in
Hin Sai village, deregulating the use of water pumped by the use of water pumping
machines, using market mechanisms and providing alternative careers by encouraging
villagers to farm instead of fish. As a result, the villagers have developed positive
attitudes toward the state.

The Hua Na Dam Project has had negative effects on villagers’ livelihood and it
resulted in the loss of their agricultural land. Tam Pattana villagers negotiated with
the state for the management of the Hua Na Dam lrrigation Project, creating a
discourse around their rights, viz., agricultural land use. Furthermore, they negotiated

with the state through studies of the Hua Na dam’s environmental impact. In
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addition, they negotiated with the state through the use of rituals to claim

compensation for the loss of their agricultural land.



