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ABSTRACT

TITLE : THE PERSONAL FINANCIAL MANAGEMENT BEHAVIOR OF EMPLOYEES IN
LOCAL ADMINISTRATIVE ORGANIZATIONS IN KHEMARAT DISTRICT,
UBON RATCHATHANI PROVINCE

AUTHOR : KANITTA NAINAMAT

DEGREE : MASTER OF BUSINESS ADMINISTRATION

ADVISOR : NARA HUTTASIN, Ph.D.

KEYWORDS : FINANCIAL MANAGEMENT BEHAVIOR, PERSONAL FINANCIAL
MANAGEMENT

The objectives of this research were to study personal financial management behaviors
of local administrative employees who worked at Khemarat municipality, Ubon Ratchathani
Province, and to investigate the relationship among personal factor, knowledge factor, and
personal financial management behaviors. The samples of this study were 220 employees
who were selected by using an accidental sampling method. Data were collected by
questionnaires and analyzed by percentage, mean, standard deviation, Spearman’s rank
correlation coefficient, and Chi-Square test.

The results showed that the majority of local administrative employees in Khemarat
saved less than 5% of their monthly income for emergency expense purpose. For
investment, most of them invested in their private businesses which were low risks. For
debt management, most of them were bank receivables and their ability to pay debt was
from 10,001-15,000 baht per month. For risk management, they saved their money at banks.
Their saving expectations were emergency and unexpected expense purposes. The saving
amount was from 15,001-20,000 baht per month. For retirement planning, they expected
to withdraw the money from banks to spend after retirement. The expected money was
from 15,001 - 20,000 baht per month. For tax planning, most of them had low income and
were exempted from tax payment. However, if they could earn higher income, they would
purchase insurance for a tax deduction.

For relationship among personal factor, knowledge factor, and personal financial
management behaviors, it was found that there was a positive relationship between

personal factor and personal financial management at the low level. Meanwhile, knowledge

.
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factor had a positive relationship with personal financial management at the moderate level
at a statistical significance of 0.00 < r < 0.70. However, gender had no relationship with
personal financial management whereas types of employment showed the positive
relationship with personal financial management at a statistical significance level of P >

0.05.

.
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ABSTRACT
TITLE : PURCHASING DECISION-MAKING OF BODY SUNSCREEN CREAM OF
CUSTOMERS IN UBON RATCHATHANI PROVINCE
AUTHOR : THANISORN KRAIKANGWARN
DEGREE : MASTER OF BUSINESS ADMINISTRATION
ADVISOR : THUMWIMON SUKSERM, Ph.D.
KEYWORDS : PURCHASING DECISION-MAKING, SUNSCREEN CREAM, COSMETIC

The study aimed 1) to compare personal factors affecting purchasing decision-making
of body sunscreen cream, 2) to study the relationship between social factors,
psychological factors, social media online marketing factors and purchasing decision-
making of body sunscreen cream, and 3) to study social factors, psychological factors and
social media online marketing factors affecting purchasing decision-making of body
sunscreen cream. The participants were 419 customers who bought sunscreen cream in
Ubon Ratchathani province. A questionnaire was used for data collection. Percentage,
mean, standard deviation, independent two sample t-test, the Analysis of Varience
(ANOVA) - F-test, Pearson's Product Moment Correlation Coefficient, and Multiple
Regression Analysis were used for data analysis.

The results revealed that most of the participants were single female business
owners, aged 26-30 years old,, ¢ot average monthly income of 30,000 Baht or higher and
held a bachelor's degree or higher. The results of hypothesis test showed that 1)
personal factors, sex significantly affected decision-making purchasing of body sunscreen
cream at 0.05, but age, status, education, career and average salary did not affect
purchasing decision-making of body sunscreen cream, 2) relationship between social
factors, psychological factors, and social media online marketing factors significantly
related to purchasing decision-making of body sunscreen cream at 0.01, and 3) social
factors, psychological factors and social media online marketing factors significantly

affected purchasing decision-making of body sunscreen cream at 0.01.
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ABSTRACT
TITLE : THE STUDY OF STAFF’S ENGAGEMENT IN THE PUBLIC EDUCATIONAL
INSTITUTIONS A CASE STUDY: UBON RATCHATHANI PROVINCE
AUTHOR : NATTAWUT THANAKHUN
DEGREE : MASTER OF BUSINESS ADMINISTRATION
ADVISOR : PICHYADA PHEUNPHA, Ph.D.
KEYWORDS : TYPES OF WORK, QUALITY OF WORK LIFE, ENGAGEMENT

The purposes of this research were 1) to compare the staff’s engagement in public higher
educational institutions in Ubon Ratchathani province by different personal factors, 2) to
examine personal factors, types of work, and quality of work life affecting the staff’s
engagement. The samples were 352 staff of Ubon Ratchathani University and Ubon
Ratchathani Rajabhat University. The research instrument was a questionnaire with reliability
of 0.919. Frequency, percentage, mean, standard deviation, t-test, One - Way ANOVA,
Correlation analysis, and Multiple Linear Regression Analysis were used for data analysis.

The result indicated that 1) there was significant difference of staff’s engagement in
terms of age, line of operation, institutions, and income. 2) Pearson correlation results
showed that types of work: the freedom of work, the uniqueness of work, the variety of
work, and the interaction with others respectively relate to engagement at high or very high
levels (p<0.01). The quality of work life was significantly high at 0.01, including the fair and
sufficient compensation, the safety and appropriateness of work environment, promotion
and job security, the good relationship among the team work, the management, and the
work - life balance. However, the individual factors were significantly low at 0.01 and 0.05
respectively including the institutions, the line of operation, and the faculty. 3) Multiple
linear regression results revealed multiple R = 0.779 meaning that the correlation coefficient
between 20 predictors strongly correlated with staff’s engagement. The coefficient of
explanation of multiple regression models was R? = 0.607. There were 8 variables affecting
staff’s engagement in public higher educational institutions in Ubon Ratchathani province
at statistical significance at 0.01, including the fair and sufficient compensation, promotion
and job security, the work - life balance, income, the institutions, the management, the

interaction with others, and the line of operation.
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ABSTRACT
TITLE : QUALITY OF WORK LIFE OF MANAGEMENT SCIENCE FACULTY’S STAFF,
UBON RATCHATHANI UNIVERSITY
AUTHOR : NOPPON KAEWKHAMSAI
DEGREE : MASTER OF BUSINESS ADMINISTRATION
ADVISOR : UTHAI UNPHIM, Ph.D.
CO- ADVISOR  : SIRIRAT CHOBKHAY, Ph.D.
KEYWORDS : QUALITY OF WORK LIFE, STAFF FACULTY OF MANAGEMENT SCIENCE,

UBON RATCHATHANI UNIVERSITY

The purpose of this study were to 1) study the personal factors and the quality of work
life of personnel at the Faculty of Management Science, Ubon Ratchathani University and
2) to compare the life’s quality of the faculty’s staff according to personal factors such as
gender, age, marital status, education level, job positions, salary, and working period. The
research methodology was a mixed method research, which consisted of quantitative
research and qualitative research. The quantitative research was conducted from
questionnaires of 89 staff at the Faculty of Management Science, Ubon Ratchathani
University. The qualitative research was conducted by conducting a small group discussion
with 4 people, who were heads of 4 different programs and 2 supporting staff.

The result of the study showed that the quality of work life of staff at the Faculty of
Management Science, Ubon Ratchathani University was at a high level. When considering
each aspect, it was found that the social responsibility was at the highest level (X=4.03)
and it was categorized in the high level. The lowest level was found in the fair and adequate
compensation and regulations with the mean scores of (X=3.33 and X=3.27), respectively.
These were classified in a moderate level. In terms of the hypothesis testing, it was found
that the personal factors affecting the quality of work life of the faculty’s staff were the
differences of marital status and education levels with statistical significance (P <.05).
However, from the group discussion, it was found that the growth opportunity in career
paths and job security of the academic supporting staff may not be equal to those of
academic staff. They have no welfare to support their future life. Therefore, this result did

not correspond to the results from the questionnaires that was classified at the high level.
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The finding also found that the staff had concerns about having safe and harmless
environments for their health. Short-term problem issues that were harmful to their health
were dust from construction of buildings and roofless car parking. While the long term
problem issues included blue light reflection from computers that is considered to be
harmful to the eyes, the uncleanliness of some buildings, and some office chairs that does
not meet ergonomic requirements. These concerns were not consistent with that of the
quantitative results, which was at the high level.

This study suggested that the executive members should consider long-term welfare
benefits such as providing funds, medical expenses, life insurance, accommodations, annual
health check-ups, and retirement pensions to increase the life stability of the faculty’s staff.
Moreover, the executives should promote knowledge management activities on financial
procedures. Financial procedure and regulations, in particular, should be adjusted to

increase the flexibility of the workflow.

-\
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ABSTRACT
TITLE : HOUSEHOLD SAVING ATTITUDE IN SI MUEANG MAI DISTRICT, UBON
RATCHATHANI PROVINCE
AUTHOR : PUNPIMON SRITHONG
DEGREE : MASTER OF BUSINESS ADMINISTRATION
ADVISOR : CHAKARIN VACHIRAMEDHIN, Ph.D.
KEYWORDS : RATE OF RETURN, ECONOMIC, SAVING ATTITUDE, RISK ACCEPTANCE,

SAVING BEHAVIOR

This research aimed to study the saving attitude of households in Si Mueang Mai District,
Ubon Ratchathani Province. The objectives of this research were 1) to study the differences
of demographic characteristics affecting household saving attitudes and 2) to study the
correlation between factors of household saving and household saving attitudes. The
samples were 400 households in Si Mueang Mai District, Ubon Ratchathani Province. The
sample size was identified by the proportion in each group of population, then the
accidental sampling technique was applied. The questionnaire was used for data collection.
The statistics used for data analysis were frequency, percentage, mean, standard deviation,
t-test, F-test and Correlation.

The results revealed that 1) gender, age and education of the household head, income,
expenses, and debt of household had an effect on different saving attitudes. Varying status,
occupation, asset of household also had an effect on different saving attitudes 2) Payment
rates, economic factors, saving attitude factors, and risk acceptance factors related to
savings patterns (p<0.01). Payment rate related to the objective of saving for emergency
cases (p<0.05). Economic factors related to the objective of saving to buy assets (p<0.01).
Risk acceptance factors related to the objective of saving the sources of funding for the
future: to spend during emergencies, to buy assets, to provide scholarships for themselves
and their children, for their children’s inheritance, to gain profits, and to retire (p<0.01).

Saving attitude was not related to the objective of saving.
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ABSTRACT

TITLE : MOTIVATION AND ORGANIZATION CLIMATE FACTORS INFUENCING
THE WORK EFFICIENCY OF PROVINCIAL ELECTRICITY AUTHORITY’S
PERSONNEL IN UBON RATCHATHANI PROVINCE

AUTHOR : LAMPAI PROMCHAI

DEGREE : MASTER OF BUSINESS ADMINISTRATION

ADVISOR : PICHYADA PHEUNPHA, Ph.D.

KEYWORDS : MOTIVATION, ORGANIZATION CLIMATE, THE WORK EFFICIENCY

The purposes of this research were 1) to study motivation levels, organization climate,
and provincial electricity authority staff’s work efficiency in Ubon Ratchathani province,
2) to study the relationship between motivation, organization climate, and provincial
electricity authority staff’s work efficiency and 3) to examine motivation and organization
climate influencing provincial electricity authority staff’s work efficiency. The samples were
260 stratified random staffs of provincial electricity authority, Ubon Ratchathani province.
A questionnaire (reliability coefficient = 0.947) was used for the research. The data were
analyzed by descriptive statistics, correlation, and multiple linear regression analysis.

The results indicated that : 1) the motivation levels were high (mean = 4.208), staff’s
work efficiency levels were high (mean = 4.200), and organization climate was high (mean
=4.176) 2) pearson correlation analysis showed that work content motivation , responsibility
motivation, and work achievement had significantly positive relation with the work efficiency
(ry =0.587, 0.581, and 0.554,) at 0.01. For the organization climate, conflict acceptance,
warmth and supporting had high positive relations with the staff’s work efficiency (r,, =
0.627, and 0.601,) at 0.01. For reward and punishment, organizational structure had
significantly relation with staff’s work efficiency (r,, = 0.588, and 0.529,) at 0.01, and
3) multiple linear regression analysis showed that 7 predictors strongly correlate with
staff’s work efficiency (R = 0.782). The coefficient of multiple regression model was 0.600
(R2 = 0.600). This result indicated that the staff’s work efficiency could be predicted at 60%.
There were significantly 4 influent factors for staff’s work efficiency at 0.01; work
achievement (B = 0.267), work content (B = 0.220), acceptance of conflict (B = 0.204), and
reward and punishment (B = 0.169). The standard predictor equation (B or Beta) of staff’s
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work efficiency was 0.267** (achievement of work) + 0.220** (work content) + 0.204**

(acceptance of conflict) + 0.169%** (reward and punishment).
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ABSTRACT
TITLE : SALES FORECASTING IN ENTERTAINMENT BUSINESS: A CASE STUDY OF
THE MARVEL EXPERINCE THAILAND
AUTHER : WORRASAK THANAPORNSIN
DEGREE : MASTER OF BUSINESS ADMINISTRATION
ADVISOR : PORNPIPAT KAEOKLA, Ph.D.
KEYWORDS : FORECASTING, QUANTITATIVE FORECASTING, PREDICTIONS,

FORECASTING-PROCESS, SALES OF BUSINESS

This research aimed to study a business sales forecasting model and general business
information of the Marvel Experience Thailand. Time Series Analysis was employed in order
to select a proper forecasting method for each product and service type. The case study
was conducted on the Marvel Experience Thailand sector which is a part of Hero Experience
Company Limited. The sales information of 7 products and services recorded during 29 June
2018 to 5 October 2018 was analyzed. These products and services were child tickets, adult
tickets, Marvel T-shirts, Marvel Polo Icon Hero-shirts, Samsonite, Marvel super hero mugs,
TMX T-shirt, and TMX mugs. The sale value of each product was predicted by the
comparison of forecasted values, actual sales and expected sales targets. The characteristics
of the data were studied and an appropriate forecasting model was selected. Following
this, the sale values were forecasted and compared with the actual sales which occurred
during 6 October 2018 to 11 January 2019.

The results revealed that data types of the actual sales values were of a trend type, a
seasonal type, and a partial cyclical type which were compatible with the Winter’s
Exponential Smoothing Method. The use of this method to compare the actual sales, the
expected sales targets and the forecasted values of child tickets, adult tickets, Marvel T-
shirts, Marvel Polo Icon Hero-shirts, Samsonite, Marvel super hero mugs, TMX T-shirt, and
TMX mugs showed percentage differences between the sum of the actual and expected
sales values at of 0.58%, 5.989%, 0.08%, 1.03%, 4.27%, 8.56%, 9.60% and 1.06%, respectively.
Therefore, it could be concluded the forecasting model was an appropriate method for
sale values prediction. The predicted discrepancy by the selected model was less than the

discrepancy of sale forecast made by the case study company.
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ABSTRACT
TITLE : THE STUDY OF FINANCIAL POSITION OF THE FOOD AND BEVERAGE
INDUSTRY IN UBON RATCHATHANI PROVINCE
AUTHOR : VERACHAI PHONGBURUT
DEGREE : MASTER OF BUSINESS ADMINISTATION
ADVISOR : PORNPIPAT KAEOKLA, Ph.D.
KEYWORDS : FOOD AND BEVERAGE INDUSTRY, FINANCIAL POSITION (Z-SCORE),

FINANCIAL RATIO

This research aimed to study the financial ratio and financial positions of the Food and
Beverage Business in Ubon Ratchathani province. The data were collected through financial
statements and income statements of 58 businesses from the Department of Business
Development (DBD) website from the years. 2014-2017 (3 years). The data were analyzed
by the financial ratio of Altman’s Z-Score Model in terms of various factors, including 1)
Mobility ratio 2) Funding from internal sources 3) Profitability 4) Financial structure ratio,
and 5) Asset management efficiency. In addition, the statistics software program was
employed to calculate the frequency, percentage, median, quartile deviation, maximum,
and minimum.

The result indicated that Food and Beverage Business in Ubon Ratchathani province
could be divided into 3 sizes; micro, small, and medium-sized businesses. The majority of
micro businesses had outstanding financial ratios including 80 percent in the ratio of mobility
and financial structure. Most small businesses had outstanding financial ratios, including
about 50 percent in financial structure and efficiency in asset management. Finally, the
notability of most medium sized businesses was approximately 70 percent in mobility and
efficiency in asset management.

In addition, 80 percent of micro businesses were in a safe zone business and small
businesses were stable and in the safe zone. However, about 50 percent were likely to fall
into the weak zone each year. Furthermore, most medium- sized businesses were
categorized in the safe zone and approximately 65 percent of them were more likely to

increase their financial position.
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ABSTRACT
TITLE : CROSS-BORDER TRADING MODELS FOR LOCAL ENTREPRENEURS IN
MUEANG DISTRICT, MUKDAHAN PROVINCE
AUTHOR : SASIKRAN WANATSABODEEPAISARN
DEGREE : MASTER OF BUSINESS ADMINISTRATION
ADVISOR : ASST. PROF. KULAPA POKASAWAT, Ph.D.
KEYWORDS : CROSS-BORDER TRADING, MUKDAHAN PROVINCE, LOCAL

ENTREPRENEURS

This study aims to investigate factors of cross-border trading process by local
entrepreneurs, cross-border trading model and problems and obstacles affecting cross-
border trading activities in Mueang District, Mukdahan Province. The sample groups of this
study consisted of local entrepreneurs in Mueang District, Mukdahan Province, laborers,
drivers, agents and Lao customers who purchased goods from the local entrepreneurs. The
data collection methods were an in-depth interview and non-participative observation. Data
were simultaneously verified during data collection stages to check its validity. The data
from the interviews were analyzed by using descriptive narrative techniques.

The results showed that cross-border trading by local entrepreneurs in Mueang District,
Mukdahan Province could be classified into six models. The most convenient trading
models in terms of transportation and the lowest trade costs were Model E (Packet Boats)
and Model F (Passenger Cars). The communication used among entrepreneurs and Lao
customers in the two models was social media. The most popular cross-border trading
models among customers from Lao PDR who purchased goods by themselves and
transported them back to Lao PDR by using agents were Model B (Packet Boats with Agents)
and Model C (Passenger Cars with Agents). The findings in this study also revealed that
agents played an important role in cross-border trading. Their job responsibilities involved
transportation of goods from Mukdahan Province to Savannakhet Province and customs
clearance process in Thailand. However, the study found that taxation in Lao PDR affected
the trading. Goods that valued over 1,500 baht would be charged 10 % tax rate at the Lao
PRD Customs Checkpoint. The taxation influenced customers’ confidence in their abilities

to pay for tax. Therefore, they reduced purchase values to avoid tax payment.
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TITLE : CONSUMERS’ BEHAVIORS IN PURCHASING RICE: A CASE STUDY OF RICE
SHOPS IN UBON RATCHATHANI PROVINCE
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DEGREE : MASTER OF BUSINESS ADMINISTRATION
ADVISOR : TAWAMIN KRUASOM, Ph.D.
KEYWORDS : THE INTERNAL FACTORS, EXTERNAL FACTORS, RICE, DISTRIBUTION

CHANELS, THE SALE PRICE, THE QUALITY OF SERVICE

This research aimed to study consumers’ behaviors in purchasing rice, a case study of
rice shops in Ubon Ratchathani Province in the following issues; 1) the internal factors
affecting consumers’ decision to purchase rice in Ubon Ratchathani Province, 2) the external
factors affecting the purchasing decision, and 3) the consumers’ rice purchasing. This survey
research employed questionnaires that were created and developed by the researcher for
data collection. The samples of this study were 400 households in Ubon Ratchathani
Province. They were selected through a simple random sampling method.

The results revealed that most respondents were female (62.32%), age range between
31-40 years (43.54%). For their educational levels, the majority of the respondents obtained
secondary and vocational levels (50.00%). The average income of the respondents was
between 10,001-20,000 THB per household (35.14%). The purchase amount per time was
less than 5 kilograms (63.97%). The purchase places were at grocery stores and village local
shops (35.25%). The type of rice being bought the most was a general rice or “Khao Chao”
(61.76 %), which was white rice and polished rice (82.28 %). For the packaging type, the
majority of the respondents purchased rice by individual demand of weight measuring
(54.99 %). The results also showed that households with 1-3 members bought rice (53.69
%) the most. Their purpose of buying rice was for household consumption (95.90%).

For the results concerning the respondents’ opinions toward the internal factors
affecting rice purchasing behaviors, it was found that the distribution channels was at a high
level (X=4.43, SD=0.79). The pricing was at a very high level (X=4.75, SD=0.59). The service
quality was at a very high level (X=4.70, SD=0.60). The product quality was at a very high
level (X=4.77, SD=0.50). The packaging was at a very high level (X=4.75, SD=0.58). The



44

brand image was at a very high level (X=4.75, SD=0.44). Moreover, the external factors

affecting rice purchasing behavior showed that the overall level of economic motivation

was at the high level (X=4.29, SD=1.41).

The overview results concerning the participants’ opinions toward consumers’
behaviors revealed that repurchasing was at a high level (X=4.03, SD=1.23) and the
satisfaction was at a very high level (X=4.82, SD=0.47).
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This research aimed to study the feasibility of investment in an electric vehicle charging
station project by using technical and financial information to analyze the sensitivity of
investment in it. Primary and secondary data were used for the study and descriptive and
quantitative analysis were used for data analysis.

The results indicated that the project had technical feasibility. One set of wall mounted
chargers, which is a normal charger, had possibility to be set up as an electric vehicle
charging station in Thailand. In addition, the financial feasibility analysis indicated that the
project cost was 150,000 baht. The investment period was for 10 years, with a discount rate
of 8.04 percent. The financial index could be calculated as follows: the net present value
was 89,125.64 baht, the internal rate of return was 15.15 percent per year, the modified
internal rate of return was 10.44 percent per year, the benefit cost ratio was 1.04, the net
benefit investment ratio was 1.59, and the payback period was 3 years 6 months. The
sensitivity analysis of the project by testing the switching value tests indicated that the
present value of benefits could decrease by 4.1 percent, the present value of costs could
increase by 4.3 percent, the present value of investment costs could increase by 49.52
percent, and the present value of operating costs could increase by 4.6 percent. Therefore,

these statistics indicate that the investment project was financially feasible.
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