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ABSTRACT

TITLE : THAILAND’S BASIC EDUCATION CORE CURRICULUM AND SCHOOL-LEVEL,
IN-HOUSE GRADE 9 ENGLISH LANGUAGE TESTS

AUTHOR : CECILIA ANETTE LINDQVIST

DEGREE : MASTER OF ARTS

MAJOR : TEACHING ENGLISH AS A FOREIGN LANGUAGE

ADVISOR : SAOWANEE T. ALEXANDER, Ph.D.

KEYWORDS : ENGLISH PROFICIENCY TESTS, BASIC EDUCATION CORE CURRICULUM
REQUIREMENTS, CRITICAL DISCOURSE ANALYSIS, TEACHERS’ STRUGGLES,
THAILAND

This research examined relationships between the Basic Education Core Curriculum
Requirements and English proficiency tests written by school teachers. The data came from
test papers’ analysis by experts and in-depth interviews with three key informants, all of
whom are school teachers at three different secondary schools in Northeast Thailand. The
data were analyzed by using the Critical Discourse Analysis approach which aimed to
uncover presupposed beliefs and expectations with respect to English language teaching
and assessment in Thailand. The informants expressed their struggles and concerns with
respect to their limitations and expectations in the current Basic Education Core Curriculum

Requirements and the actual teaching contexts in their schools.
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ABSTRACT

TITLE : TEACHING GRAMMAR IN CONTENT-BASED INSTRUCTION: A CASE STUDY
OF SIXTH GRADE STUDENTS AT SONGYAETIPPAYA SCHOOL, YASOTHON
PROVINCE

AUTHOR : TATSANA SANGWONG

DEGREE : MASTER OF ARTS

MAJOR : TEACHING ENGLISH AS A FOREIGN LANGUAGE

ADVISOR : ASST. PROF. SUPATH KOOKIATTIKOON, Ph.D.

KEYWORDS : CONTENT-BASED INSTRUCTION

The purpose of this study was to examine if teaching grammar by Content-Based
Instruction (CBI) helps students acquire the two grammatical points: subject-verb agreement
and passive voice in present simple tense. The participants consisted of 12-sixth-grade
students at Songyaetippaya School, Yasothon Province, studying in the second semester of
the 2017 academic year. The research instruments used were pre- and post-tests, and
classroom observations. The mean, percentage, and standard deviation were calculated to
analyze the data.

The results showed that the mean scores of the pre- and post-test showed some level
of differences (7.08 and 10.92, respectively) with the statistical significant level of .05. As a
whole, the participants received a higher score on the post-test suggesting some
improvement in terms of the statistical result. The score of each participant was different
compared to the pre-test, but only one participant received a lower score. The finding of
the classroom observations revealed that the participants could produce sentences while
using the two grammar points correctly. It indicated that the participants could acquire

grammar through CBI.

.
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ABSTRACT

TITLE : BILINGUAL LEARNERS’ ENGLISH LEARNING STRATEGIES: A CASE STUDY OF

GRADE 12 NORTHERN KHMER, LAO ISAN AND KUI SPEAKING STUDENTS
AT SRINARONGPITTAYALAI SCHOOL IN SURIN PROVINCE

AUTHOR : PHISIT BOONCHAROEN

DEGREE : MASTER OF ART

MAJOR : TEACHING ENGLISH AS A FOREIGN LANGUAGE
ADVISOR : ASST. PROF. CHALERMCHAI WONGRAK, Ph.D.
KEYWORDS : BILINGUAL LEARNERS, ENGLISH LEARNING STRATEGIES

The purpose of this study was to investigate and identify English language learning
strategies used by Lao Isan, Northern Khmer, and Kui speaking students who were grade-12
at Srinarongpittayalai School in Surin Province. 41 students were asked to complete
Oxford’s Strategy Inventory for Language Learning (SILL) to elicit the English language
learning strategies they used. Moreover, to triangulate the data obtained from the
questionnaire, a semi-structured interview was employed. It was found that all bilingual
participants used English language learning strategies moderately in all categories. A
comparison of the use of strategies between the participant groups revealed that Northern
Khmer speaking students used English language strategies with the highest mean scores in
all categories, followed by the Lao Isan group, then the Kui group, respectively. An analysis
of the qualitative data resulted in new categories of English language learning strategies.
From these findings, three main arguments were discussed. First, there are similarities and
differences in the use of strategies of the participants of this study and other studies.
Second, there seems to be some relationship between the participants' ethno-linguistic
situations, learning achievement, and level of strategy use. Finally, new strategies should

be added to update Oxford’s Strategy Inventory for Language Learning (1990).
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ABSTRACT
TITLE : CLT-BASED LESSONS ON RECEIVING COMPLIMENTS IN ENGLISH FOR
ENGLISH MAJOR STUDENTS AT UBON RATCHATHANI UNIVERSITY
AUTHOR : MANASAWEE PONGSIRIJAN
DEGREE : MASTER OF ARTS
MAJOR : TEACHING ENGLISH AS A FOREIGN LANGUAGE
ADVISOR : ASST. PROF. CHALERMCHAI WONGRAK; Ph.D.
KEYWORDS : CLT-BASED EFL LESSON, COMPLIMENT RESPONSES, PEER TEACHING

Communicative Language Teaching (CLT) has been introduced to be used for English
teaching in Thailand for decades. However, CLT is still not widely applied in Thai EFL
classrooms as the CLT concepts and practices are very different from the usual traditional
teacher-led teaching method. This study investigates the use of CLT-based lesson on
compliment responses in Standard American English for English major students at Ubon
Ratchathani University. Three sources of data were used; pretest and posttest,
questionnaires, and teacher’s diary. The findings indicate that the CLT-based lesson helped
students improve skills in responding to compliments in Standard American English while
also providing them with opportunities to practice other English skills they previously
acquired. It was additionally found that peer teaching played an important role in the
success of CLT for this group of participants. These findings confirm the theoretical

advantages of CLT. Practical suggestions are offered for optimal use of CLT for Thai students.
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ABSTRACT

TITLE : GUIDELINES FOR UPGRADING TOUR SERVICE QUALITY IN
SOCIALISTREPUBLIC OF VIETNAM OF TOUR LEADERS IN THE 2™
REGIONAL LOWER NORTHEST PROVINCES (AMNAT CHAREON,
YASOTHORN, SIRISAKET, UBON RATCHATHANI)

AUTHOR : KITKAWINDET WONGMUN

DEGREE : MASTER OF ARTS

MAJOR : TOURISM INNOVATION

ADVISOR : PORNCHAI' SUKSIRISOPON, Ph.D.

KEYWORDS : TOUR LEADER, SERVICE QUALITY, 2nd REGIONAL LOWER NORTHEAST
PORVINCES

This study aimed to 1) scrutinize the tour leaders’ process of Vietnam tours in the 2™
Regional Lower Northeast Provinces, 2) to evaluate the tour leaders’ process of Vietnam
tours and 3) upgrade the tour leaders’ process of Vietnam tours. The study was qualitative
and quantitative research (mixed-method). Participants were 400 tourists who visited the
Republic of Vietnam, 30 tour leaders, 15 tourism-specialized experts. The data were
statistically analyzed with the coding analysis; average, percentage, deviation, frequency
distributions.

The research methodology consisted of an individual in-depth interview, a small group
discussion, and a questionnaire.

The findings revealed that the tour leaders’ process of Vietnam tours in the 2™ regional
lower northeast provinces consisted of 3 steps: 1) preparation 2) working, and 3) end of
tour. In addition, most participants were female, married, 31 - 40 years-old, held a
bachelor’s degree, received a monthly income of more than 30,000 baht, worked as a
private company staff, and stayed in Ubon Ratchathani. The tourists’ satisfaction towards
the tour service quality of Vietnam in the 2" regional lower northeast provinces were high.
The evaluated satisfactions consisted of assurance, reliability, responsiveness, empathy and
tangibility, respectively (high-low score).

Also, the guidelines for upgrading the tour leaders’ process of Vietnam tours were

1)courteous Services : the tour leaders had to dress appropriately, provide portable

~
~
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speakers and flags for clear sight-identification 2) reliability: the tour leaders had to have
the official guide license, and know geography, history, and traditions and regulations of the
Republic of Vietnam well to inform the tourists 3) customer service: the tour leaders had
to observe tourists’ behaviors and provide hospitality and assist the tourists efficiently. 4)
quality assurance: tour leaders had to attend additional training programs to update
themselves on new knowledge and decrease their chances for work depression, have
English and Vietnamese language proficiencies, know the tour routes and the immigrant
office’s regulations in Vietnam well and 5) empathy: tour leaders had to observe the tourists

and provide appropriate services to the tourists equally.

12
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ABSTRACT

TITLE : THE MODEL OF SUITABLE COMMUNITY-BASED TOURISM MANAGEMENT
NETWORK OF ALUE COMMUNITY AND OMKAEW COMMUNITY OF SURIN
PROVINCE

AUTHOR : THIPSUWAN SAELEE

DEGREE : MASTER OF ARTS

MAJOR : TOURISM INNOVATION

ADVISOR : PARIWAT SOMNUEK, Ph.D.

KEYWORDS : NETWORK PATTERN, COMMUNITY-BASED TOURISM, BAN ALUE, BAN AOM
KAEW

This study aimed to find contexts and potentials of community-based tourism (CBT) in
the two communities, development and suggestion of a suitable tourism network pattern
of the two villages. Purposive and Nonprobability sampling were used for the study.
Participants consisted of 30 representative from Alue and Amkaew communities. The
findings indicated as follows:

(1) Tourism contexts and potentials of the two communities were different because of
northeastern culture unique and several ethnic groups such as Laos, Suay, and Khmers.
Tourism resources of each village were unique and outstanding, could support each other,
and could be applied to appropriate travel programs. (2) Tourism network pattern
development had to provide practical trainings on tourism management and destinations,
outside observations among the two villages, knowledge exchanges, tourism planning of
tour guides, travel program management, qualified homestay as Thai homestay standards,
clear responsibilities/duties, service development, local souvenir enhancement as the
network souvenirs, brochures, Facebook, and local media channels presenting interesting
tourism activities. (3) Two communities had to concern about relations of tourism network
pattern; same vision, missions, and planning, following provided plans, fair benefit
distribution, sharing tourism experience, attitudes, local tourism resources, knowledge, and

tourism staffs.
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ABSTRACT

TITLE : THE GUIDELINES FOR CREATIVE TOURISM DEVELOPMENT THROUGH KAB-

BUA WEAVING WISDOM OF BAN NONG BO AND BAN BON COMMUNITIES,
UBON RATCHATHANI PROVINCE

AUTHOR : NARUEMON DUANGCHATOM

DEGREE : MASTER OF ARTS

MAJOR : TOURISM INNOVATION

ADVISOR : ASSIST. PROF. SUWAPHAT SREGONGSANG, Ph.D.

KEYWORDS : CULTURAL IDENTITY, CREATIVE TOURISM, KAB-BUA FABRIC, WISDOM

The purposes of this study were to 1) study the cultural identity values of
Kab-Bua fabric at Ban Nong Bo and Ban Bon communities, Ubon Ratchathani Province,
2) investigate tourists’ perceptions and demands toward the tourism activities of Kab-Bua
weaving wisdom, and 3) propose guidelines to develop creative tourism of Kab-Bua weaving
wisdom. The participants of this study consisted of representatives from the communities,
local wisdom elites in the communities, government sectors, and private sectors, and 400
tourists. The data were collected from semi-structured interviews and a questionnaire.

The results showed that:

1)  Woven fabric is a part of important local heritage wisdom in Ubon Ratchathani
Province. In 2000, Kab-bua fabric was officially announced to be a part of the provincial
identity. Kab-Bua weaving wisdom of Ban Nong Bo and Ban Bon communities has been
passed down from the past to the present. The wisdom interrelated with the livelihood of
the people. The cultural identity values consisted of 1) a historical value, 2) a design and
arts value, 3) a functional value, 4) an economic value, 5) a social or spiritual value, and 6)
a wisdom value. In 2014, Ban Nong Bo and Ban Bon communities were announced as
national intangible cultural heritage specializing in traditional craftsmanship. Ban Nong Bo
and Ban Bon were not only honored as national cultural conservative, reconstructive, and
inherited communities, but they also showed historical and archeological values.

2) The overall tourists’ perception toward the cultural identity value of Kab-Bua

weaving wisdom was at the moderate level. Their perceptions toward each item were
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ranked from the most to the least: wisdom value, economic value, social or spiritual value,
design and art value, historical value, and functional value, respectively.

For the tourists’ demands toward the creative tourism activities and development
models, it was found that: 1) the communities should renovate tourist attractions where
the tourists can gain new experiences by living and learning the ways of life of the local
people. Nowadays, a community based tourism tends to be popular because it is new and
unique. Moreover, the tourists can experience local culture from the local people closely.
2) The communities should improve basic facilities and security in the communities such as
convenient transportation, homestays, clear guideposts, car parks, and public toilets.
Moreover, the communities should promote more security and advertisement.

3) For the guidance to develop the creative tourism of the Kab-Bua weaving wisdom,
it was found that Ban Nong Bo and Ban Bon have remarkable cultural resources and
traditional ways of life. However, there were many factors that did not meet the tourists'
demands such as activity patterns, accommodations, facilities, participation, and tourism
public relations. Therefore, the guidelines for the communities to develop their creative
tourism consisted of 1) the development of creative community-based tourism, 2) the
development of creative tourism activities and products, 3) the addition of public display
of price and value on the products and local attractions 4) the promotion of the people’s
participation as well as other networks involved in the tourism, and 5) the development of

public relations and creative communication.
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ABSTRACT

TITLE : THE POTENTIAL DEVELOPMENT OF LOCAL TOUR LEADERS IN PRASART

YEUR COMMUNITY, PRASART YEUR SUB-DISTRICT, PRAIBUNG DISTRICT,
SI SA KET PROVINCE

AUTHOR : PROMLIKIT URA

DEGREE : MASTER OF ARTS

MAJOR : INNOVATION TOURISM
ADVISOR : PORNCHAI' SAKSIRISOPON, Ph.D.

KEYWORDS : TOUR GUIDE CHALLENGES, REQUIREMENTS, PROCESS, LOCAL TOUR
LEADERS, POTENTIAL DEVELOPMENT

The purposes of this mixed method study were to (1) analyze tourism problems faced
by local tour leaders in Prasart Yeur community, Prasart Yeur Sub-district, Praibung District,
Srisaket Province, (2) investigate the requirements to develop skills for tour leaders, and (3)
create a development process for the tour leaders. The research instruments used in the
quantitative research was a questionnaire. Data were analyzed by frequency, percentage,
mean, and standard deviation. The study employed a purposive sampling technique to
recruit 31 participants who were representatives from tour clubs, homestay services,
handicraft clubs and community leaders who wanted to develop their tour leading skills.
The qualitative methods with a semi-structured interview and a participatory workshop were
also applied in the study. The data were analyzed by a content-based approach.

The findings revealed that there were 4 factors that affected the tour leading skill
development. They were language skills, academic knowledge on their careers, tour guide
skills, and skills for problem-solving at workplace.

The study showed that the majority of the samples were female, aged between 41-50
years old, and obtained junior and senior high school certificates or equivalents. They were
famers who earned 5,000 baht per month. Their interests to participate in the development
activities was at the highest level (X =4.84). In addition, when ranking their expectations to
enhance their potentials from the most to the lease, it was found that they expected to
develop their tour guide skills at the highest level (X =4.90), followed by the academic
knowledge (X =4.83), the problem-solving skills (X =4.82), and the language skills (X =4.81),

|
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respectively. When asking about their required activity format, it was found that the samples
preferred a 2-days field trip which consisted of 30 participants or less. The venues for the
activities should be in temples.

In addition, the findings revealed that the development process consisted of 4 steps:
1) identify problems, 2) investigate requirements, 3) conduct workshops, 4) follow-up and

evaluate the activities.
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ABSTRACT

TITLE : THE AGRO-TOURISM MANAGEMENT OF AGRO-TOURISM COMMUNITIES IN
WARIN CHAMRAP DISTRICT, UBON RATCHATHANI PROVINCE

AUTHOR : MAYUREE KOR-ON

DEGREE : MASTER OF ARTS

MAJOR : TOURISM INNOVATION

ADVISOR : ASST. PROF. SUWAPHAT SREGONGSANG, Ph.D.

KEYWORDS : THE AGRO-TOURISM MANAGEMENT, AGRO-TOURISM, AGRO-TOURISM
COMMUNITIES

This study aimed to (1) investigate agro-tourism potentials of agro-tourism communities
in Warin Chamrap District in Ubon Ratchathani Province, (2) manage the agro-tourism of the
agro-tourism communities, and (3) present suggestions on the agro-tourism management
model. The study was conducted quantitatively and qualitatively. The data were collected
from questionnaires. The samples of this study comprised of 40 tourists in the agro-tourism
communities of Warin Chamrap District, Ubon Ratchathani Province. They were selected by
a purposive sampling technique. A participatory observation was also conducted and
interviews of 17 participants who were representatives from government sectors, private
sectors, and members of the communities were additionally carried out. The interviewees
were also selected by a purposive sampling technique. The study was analyzed based on
the quality standards of the agro-tourism destinations concept, the agro-tourism
management concepts, and the sustainable tourism concepts.

The results revealed that the agro-tourism management of agro-tourism communities
in Warin Chamrap District, Ubon Ratchathani province consisted of 2 aspects. The first aspect
involved the maximum potential of agricultural tourism sites which included the following
issues: (1.1) the potential to conserve natural resources and environments, (1.2) the
sufficiency of food for tourists, (1.3) the services of tour guides or leaders, and (1.4) the
remarkableness of the Sufficiency Economy concepts and local wisdom of the communities.
The second aspect was the agro-tourism management which involved the following issues
2.1) the application and adaptation of the sufficiency economy philosophy to the agro-

tourism management under the lead of the Long Live the King Club, (2.2) the tourism

25



44

management and operation by owners of tour sites with guidebooks, domestic car services,
and Thai horse carriages being provided, (2.3) The marketing promotion by government and
private sectors. The advertisements should include both offline and online channels that
focus on the target groups. The marketing can be conducted through television networks,
websites, green markets, booths at department stores, and etc. The study suggested that
the agro-tourism communities in Warin Chamrap District should focus more on the
development of facilities, transportation, the potentials tour guide services, the agro-tourism
network, and marketing and public relations equipment to maintain continued

communication to the target groups throughout the year.
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DEGREE : MASTER OF ARTS
MAJOR : TOURISM INNOVATION
ADVISOR : ASST. PROF. SUWAPHAT SREGONGSANG, Ph.D.
KEYWORDS : PERCEPTION FOR TOURISM PUBLIC RELATIONS MEDIA, PUBLIC

RELATIONS MEDIA, EFFICIENCY, PERCEPTION, KHAO LAW WA

This research aimed to (1) investigate the tourist’s behavior towards the tourism
information from the public relations media through the campaign "Khao Law Wa” for Ubon
Ratchathani province, (2) investigate the effectiveness of the public relations media through
the campaign "Khao Law Wa” for Ubon Ratchathani province, and (3) present the guidelines
to promote the public relations media through the campaign "Khao Law Wa” for Ubon
Ratchathani province. The participants were 400 Thai visitors and 21 tourism stakeholders.
Frequency, percentage, mean, and standard deviation were used for data analysis.

The research indicated that most Thai visitors were female (72.5%), 21-30 years old
(36.5%), live in Ubon Ratchathani province (45.5%), got married (54.5%), and held of a
bachelor degree (80.2%). The participants had their own business (57.8%) and got income
about 10,001-20,000 baht per month (64.0%). For the visitors behavior, they visited Hat
Chom Dao more than one time per year (42.8%), and the main purpose to visit there was
for relaxation (57.5%) with their family (51.8%), and two people traveling (36.2%). Most Thai
visitors had one day trip (73.8%), and traveled by their own car (35.5%). They spent their
money for the trip about 500-1,000 baht per day (49.5%). For the perception towards the
public relations media, friends influence the Thai visitors’ decision to travel the most. Is was
also found that Thai visitors used the internet and website for tourism public relations of
the government and private organizations to search tourism information. They also got the
tourism information at the tourist information center and accommodation. Moreover, social

media was the most effective for the visitors to receive tourism information.
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Thai visitors had high satisfaction towards the public relations media ranging from (1)
the factors affecting the visitors to perceive tourism information from the public relations
media, (2) the appropriateness of public relations media, and (3) the satisfaction towards

the public relations media of Hat Chom Dao.

B
S



1599 ;. MsiRvangasinamandmrsulsassuanaudnseadasautundu

Auadilse dwnelnsing daminguasiveiil

AR L Enild quuann
FouIa . AaumansumUndie
A1 © WIRNTIUNITVBALTET

ol e v ¢ a =
919159705 ¢ gRemans1ansd asuTisse auiln
GNGRLEHY : MIsRMENgns, nanaasgidaaman, galiaawmen, 1saseuanauinse

AtATLANUUNITY

o

N13ANYIITBSTeY NMsAmuImdngaseinnmandmiulsassuaniaudnseruadniay

v v
VU AAdv

Ut suadilss gunelnsing Jwinguasusiil asslillingusvasdiefnulaymuazainy

q

soanslunisiauvdngasgidaaumeand miulsassuaaudnseruadasiautnunndu fau

£ L2

wangasedinamatdmiulsaseuauauinseuainsauliuty tazuseliunanisidvangns

9

%

inawandmiulsassuauauinseuadasiautiurdu divadilss sunelnslng dwmin

ey

guaTenil naudaesndlumsinmadsl T¥nsidendedrmuuliiendemuiasdu Tnsisns
Fonfeganuuianzas viensidenmihefegnnuuliinnsagna deldun gidmsnlunns
fimunsviesiieavesyuvutuindy auzaslsuSouauiaudnsevatasidutunndu S
10 AU waztinBeutuussaufnuli 4-6 $1uau 30 Au desilefldlunsids IWun wuudunuel
MsUsEydunundeidenng ndngasgaulaamar LuunaaeunouEsuLarMaATIU 1ATITINE
lngld FBnsnssauuaslusunsunnsadifuasdenueans

HaMTIFenUd Jayvuazanusesnislunisimuvananseidaamandmiulsassuaunny
Fnsoratasdutundu fe yurutiumduuiayaainsiianuiiunisieniion wazvin
yaansfisiinueiunsiiie) yvudaaudesnslaiinmstauimdngnsgasia qmeaidmiy
Tse¥ouamaudnsouaiasiauiiundu efmuinnuiauamsadiunisioniodliun
wuluguyy Msiawvananseidanmandmiulsaiouauaudnseuadasiautunndul
nsrurunIslunIiRLITLe 4 Sunou Ae 1) nsAnerdoyaiiugiu 2) nsiaumdngns
3) nmsnnassldndngns waz 4) n1sUszdunauazUiuusindngns dalaseadrandngns
Usenaude wdnms fesunemein enszacd Tassdns seutieidenn nanFeu umnanmsda
Aanssunsiisumsasu Fonsdeuntsdeu uaznsUsuduna nefidemanssio maveadien

waznsviesglagyuvy daawman wsemuazn1seivesdinaman unummvinivesdaamean

B
~



44

o

n1svieufigrn1glugneuwiend Jeyanily uazundsioaeindrAgyvesiiunndy uagnis
UURn1sdninemasantuladiluneaedldiudnifsunguaiognadnuiy 30 Ay waziing
Uszillunanslindngns galnaumandmsulsaseuauaudinseruadasdudiumdu lngnsin

HAFUEVIENINMSSeunaSsunangnseinamand niulsussuanauinseuaiasau i updu

a

gendneusey edildedAyneadafisedu .01 FallAnadeSosaruamadugranIenIsiseunds

Seuwinnu 77.8 WunaEinnrualy

32



44

ABSTRACT

TITLE : THE DEVELOPMENT OF YOUTH GUIDE CURRICULUM FOR SAMAKHOM

CHAKKRAYAN SAMAKLEN BAN PHACHAN SCHOOL, SAMRONG
SUBDISTRICT, PHOSAI DISTRICT, UBON RATCHATHANI PROVINCE

AUTHOR : SAOVANEE LUNBUDDA

DEGREE : MASTER OF ARTS

MAJOR : TOURISM INNOVATION

ADVISOR : ASSIST. PROF. PARIWAT SOMNUEK; Ph.D.

KEYWORDS : CURRICULUM DEVELOPMENT, YOUTH GUIDE CURRICULUM, YOUTH

GUIDE, SAMAKHOM CHAKKRAYAN SAMAKLEN BAN PHACHAN SCHOOL

The objectives of this research were to study problems and needs in the development
of a youth guide curriculum, to develop the curriculum, and to evaluate the use of the
curriculum at Samakhom Chakkrayan Samaklen Ban Phachan School, Samrong subdistrict,
Phosai District, Ubon Ratchathani Province. The samples of this study were selected by a
non-probability random sampling technique or a purposive sampling technique. They were
people involved in the tourism development of Ban Phachan including 10 teachers and 30
grade 4-6 students at Samakhom Chakkrayan Samaklen Ban Phachan School. The research
tools were an interview form, a connoisseurship, the youth guide curriculum, a pretest and
a posttest. The data were analyzed using a descriptive method and a statistical program for
social science research.

The research findings were as follows: Problems and needs in development of the
youth guide curriculum for Samakhom Chakkrayan Samaklen Ban Phachan School were the
lack of personnel who had the knowledge about tourism and touring skills. Therefore, the
community needed to development the curriculum to increase such knowledge and ability
in tourism for youths in the community. The curriculum were developed in 4 processes;

1) study general information, 2) develop the curriculum, 3) apply the designed curriculum
with the selected students, and 4) evaluate and improve the curriculum. The course
structure consisted of principles, course description, purposes, a course outline, a content
scope, a study time, guidelines for teaching and learning activities, course materials, and

evaluation. The content of the curriculum comprised tourism and community-based
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tourism (CBT), youth guides, etiquette and manners for guides, roles and duties of guides,
tourism in national parks, general information and important tourist attractions of Ban
Phachan, and tourism operations. After that, the designed curriculum was applied to the
sample group of 30 students. The curriculum use was evaluated. It was found that the
students’ learning achievement after the course was higher than that of the pre-study stage
with a statistical significant level of .01. The average percentage of their post learning

achievement was 77.8 percent and passed the specified criteria.
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ABSTRACT
TITLE : TOURISM IMAGE IN UBON RATCHATHANI PROVINCE
AUTHOR : PRANITHAS PHOOKHEED
DEGREE : MASTER OF ARTS
MAJOR : TOURISM AND HOSPITALITY INNOVATION
ADVISOR : ASST. PROF. SUWAPHAT SREGONGSANG, Ph.D.
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PROVINCE

This research aimed to (1) investigate tourism image of Ubon Ratchathani Province,
(2) study Thai tourists” behaviors and perception towards tourism images of the province
and (3) present tourism image promotion guidelines. The core concept used in this study
was related to tourism image. Other supporting concepts including expectation, perception
and tourism behavior were employed in this study. This research was quantitative and
qualitative. The population for the study comprised representatives from government
sectors and private sectors in Ubon Ratchathani Province, and 400 Thai tourists. An in-depth
interview, a questionnaire and a focus group were used.

The results revealed that the tourism image of Ubon Ratchathani Province could be
categorized into four categories, namely the boundary adjacent to the Mekong River, the
first sunrise viewing in Thailand, Candle Festival and hospitality of the people and a relaxing
place (Ubon Chic). For the effective presentation of the tourism images, tourism elements
management, tourism branding promotion, and tourists’ perception were emphasized. The
presentation of the images should be conducted at pre-and post-travel stages in order to
forge the primary images. The images should be communicated through online social media
with a priority given to Thai tourists first. Then, it should be presented to foreign tourists.
The tourism promotion activities should be carried out continuously and consistently in

every quarter of the year. It would promote travel for the whole year.
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CIRCUMSTANCE, EXHIBITION OF UBON PLANTS FESTIVAL

This qualitative study aimed to investigate the contexts of the Ubon Plant Festival
Exhibition, to analyze internal and external circumstances of the exhibition, and to create
marketing strategies for the exhibition to promote agricultural tourism in Nong Khon Sub-
district, Mueang District, Ubon Ratchathani Province. An open-ended interview was
conducted from 54 stake-holders who were involved in the creation of the marketing
strategies. The samples were selected by a purposive sampling technique. The data were
presented using a descriptive technique.

The findings of the study revealed that the exhibition, which is held every January, was
considered to be the 2" greatest plant festival in Ubon Ratchathani Province. It was ranked
from the Southeastern Agricultural Fair or Kaset Isantai organized by Ubon Ratchathani
University, which is annually held during December to January. Activities at the exhibition
were provided to guests and tourists without any fee. The event lasted from morning until
night. The morning activities were competitions related to ornamental flower-gardening,
wedding arch-creating, essay writing, and poetry. The night session consisted of a folk song
contest, a singing contest, a Miss Queen Beauty contest, and other entertainment activities.

The strengths of the exhibition were being the biggest Northeastern distribution hub
for flowers and plants that provided varieties of flower and plant species, low prices, and
convenient transportation. However, conflicts between beneficiaries, lack of participation
from staff, and lack of awareness on the organization of the exhibition were found and

considered to be the weak points. In terms of opportunities, it was found that the location
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of the province bordering Lao People’s Democratic Republic and the Kingdom of Cambodia
was advantageous as well as the convenience of plant import and export services. In terms
of threats, it was revealed that the only mode of transportation to the exhibition was
personal cars because there were no public transportation services provided.

As a part of the marketing strategy, the slogan of the exhibition to support the
Agricultural Promotion of Nong Khon Sub-district, Mueang District, Ubon Ratchathani
Province was “Annual Plant Festival Leading to All Excellent Services with Good Quality”.
The missions of this exhibition aimed, firstly, to set up guidelines for the development of
marketing strategies on the annual plant festival; secondly, to develop and modify effective
standardized internal and external organization managements based on the economic and
social contexts; thirdly, to promote and improve the involved staff’s understanding and
awareness of their further internal exhibition. Also, the three major marketing strategies
found in this exhibition included 1) the development of tourism staff, 2) the development
and promotion of marketing affecting tourists’ perception, and 3) the development of seven

tourism supportive factors and eleven projects.
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This research aimed to study the development policies of northeastern Thailand from
the reign of King Rama VI to King Rama VII during 1910 — 1934. This research was conducted
by employing a historical approach and presenting its results through an analytical
description. The results found that the development policies of northeastern Thailand were
divided into 3 parts.

The first part was the (1) process of developing policy, where the government
undertook 3 major steps to decide on what policies to create for the specific region. During
the first step, surveys were conducted by the local public service officers accompanied with
ministers who were normally from the Royal family to observe public matters. The reports
of the survey were then directly submitted to the central government in order to acquire a
new Royal policy or to propose a specific project to the government. For the second step,
the ministry received the issue, arranged a meeting and sent the reports to the King, to
enquire on any further decisions or to allow the chancellor to assign the policy. In the third
step, the ministry received the decision or the conclusion from the meeting of chancellors,
then used a telegram to inform the precincts and allowed intendants to implement the
policy later. However, in 1932, the local surveys that were conducted in the first step ended
due to the downfall of the monarchy and the merge of a new democratic system of
government. Thus, the incident caused a great change to the role of survey officers. They
were replaced by high ranked military officers who were considered a part of the council
of ministers. This shift led to the beginning of the intendance system. Then, intendant

became the administrator, was transferred the authorities to the provincial governor.
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The second part was (2) implementing the development policy of northeastern
Thailand. It was found that the development of northeastern Thailand during the reign of
King Rama VI and King Rama VIl was implemented through the ministry by informing to the
intendants, governors, chief district officers, subdistrict headmen, and village headmen.
These high ranked officials were a part of 4 main departments including authority,
transportation, economics, education, and other secondary sectors which were public
health and forestry. In each precinct, there was an interior division which the main duty of
administration in the aspect of authority; policies on population survey, settlement,
dominance Furthermore, it was found that during the reign of King Rama VI to King Rama
VII, a new educational law was enacted. However, the people in the Northeast usually did
not send their children to school during the years of 1907-1917. This was due to natural
calamities, like droughts, that were common during this time period. Due to this, starvation
was a huge issue and children were mainly needed at their parents’ fields versus going to
school.

The last part was, (3) the result of the policy. The results revealed that the Siamese
government implemented development policy of northeastern Thailand during the years
1910-1934. They did this by assigning high-level public officials to conduct surveys on public
matters, identify and create a specific policy that would turn into a new regulation for the
area, and to inform local officials and citizens of the change and benefits that would come
from it. The main policy that had the greatest impact in Siam dealt with the new policies
for transportation and economics, which was a popular subject area during that time In the
meantime, the process of specifying the policy on the development of the northeastern in
the decade of 1927, there was an additional change when sending 3 foreign scholars who
were expert in economic to inspect on the public matters for 3 times.. This revealed that
the government aimed to obtain any advantage they could from the northeastern region in
terms of economics. They took the data from the surveys during 1927 to 1934 to identify
policies that would help solve issues dealing with water, rice, and other aspects that were
related to the typical northeastern citizen. In this regard, the government also helped
increase the living quality of northeastern citizens through enacting 2 new educational
projects. The first project was from 1925-1931 and the second one was from 1932-1938.
The projects mainly focused on agriculture, hand crafts, commerce, and moral education.

There was also a promotion of using the Thai language and to be involved in sports which
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would improve health. The objective for these educational projects was to improve the

nation as a whole, and to withhold Bangkok as the center of authority for all of its citizens.
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ABSTRACT
TITLE : CROSS-CULTURAL MARRIAGES IN GENERAL FEATURES “MAE WAD MIA
BJORN”: LINGUISTICS STRATEGIES AND IDEOLOGIES
AUTHOR : NAIYANA WONGSAKHAM
DEGREE : MASTER OF ARTS
MAJOR : THAI
ADVISOR : ASST. PROF. PASSAPONG PEWPORCHAI, Ph.D.
KEYWORDS : CROSS-CULTURAL MARRIAGES, LINGUISTICS STRATEGIES, IDEOLOGIES,

MAE WAD MIA BJORN, LINGUISTICS STRATEGIES AND IDEOLOGIES

“Cross-Cultural Marriages in general features “MAE WAD MIA BJORN”: Linguistics
strategies and Ideology.” This study was conducted by critical discourse analysis (CDA), using
public discourses of which the content was related to the cross-cultural marriage. This study
aimed to investigate language strategies with the identity transmission of ‘Mia Farang.” This
comes from 20 episodes of Chand Sricharoon Anderson’s travel experience narratives in
Mae Wad Mia Bjorn. This study also aimed to investigate the linguistic strategies that will
help present the ideology of cross-cultural marriages generally and in the mentioned
discourse. The results showed that 7 linguistics strategies: 1) Lexical Choices: terms of
address and transitivity and verbs processes, 2) Metaphors, 3) Presupposition, 4) Rhetorical
Questions, 5) Irony, 6) Claiming, and 7) Idioms were used in the writing.

Three ideologies that were found in the study were 1) wife 2) husband and 3) marriage.

The relationship between linguistics strategies and the conveyance of cross-cultural
marriage ideologies were influenced by each other; linguistic strategies conveyed a set of
ideas about cross-cultural marriages that appeared in society while also influencing and
determining the sguidelines for those who were engaged in cross-cultural marriages,
especially the spouses. People in society still accepted and adhered to the ideologies and

ideas of cross cultural marriages to be guidelines for success within their own marriages
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ABSTRACT
TITLE : MYTHS: ITS SIGNIFICANCE ON NYEU ETHNIC GROUP IN RASISALAI
DISTRICT, SI' SA KET
AUTHOR : PAKKAPHON BOONLAUNG
DEGREE : MASTER OF ARTS
PROGRAM : THAI
ADVISOR : BOONCHOO PHOOSRI, Ph.D.
KEYWORDS : MYTH, SIGNIFICANCE, NYEU ETHNIC GROUP.

This thesis aimed to study three points; 1) to assemble and classify the myths of Nyeu
ethnic group 2) to study the role of myths of Nyeu ethnic group 3) and to study the myth
effects on Nyeu ethnic group. The researcher collected data from 2016-2017 via field
interviewing, documents, and participant observation in Rasisalai Disdrict.

The results showed that there were 16 myths of Rasisalai’s Nyeu ethnic group.
Additionally, myths crucially affected Nyeu ethic group. The myths also showed the identity
of Nyeu ethnic group that they had mutual ancestors and language identity. The myths also
played a role in the explanation of ritual events, in Praya-Katasila Memorable Tradition, and
Rasisalai Dragon Boat Racing Tradition, including the linking of histories.

In addition, the myths displayed the society and cultures, settlement, government,
toponym, economy, and transportation. For cultural reflection, the myths represented the
belief of Nyeu ethnic group about the spirits of their ancestors. Nyeu believed that Praya-
Katasila was the ancestor of their culture, the city planner, and the leader in the settlement.
Nyeu ethnic group worships their ancestors every year. They also believed that Sanai, an
instrument, was a holy thing. Sanai played a role like a conch shell. Nyeu played Sanai in

important rituals such as Ancesors Worship and Dragon Boat Racing Tradition.
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ABSTRACT
TITLE : GENDER AND KNOWLEDGE DYNAMICE OF INLAND FISHERY IN THE MUN
BASUN
AUTHOR : WANNAPA WONGPINLJ
DEGREE : MASTER OF ARTS
MAJOR : MEKONG REGIONAL STUDIES
ADVISOR : ASSOC. PROF. KANOKWAN MANOROM, Ph.D.
CO-ADVISOR  : ASST. PROF. PINWADEE SRISUPAN, Ph.D.
KEYWORDS : GENDER, DYNAMICE, ISHERYKNOELEDGEF, MUN BASUN

This research aimed to study dynamics of women and men’s knowledge of folk fishery
from the past and the present, to predict future fishery trends and to study different
conditions to create knowledge, transmission of knowledge, challenges and negotiations of
the application of the fishery knowledge to women’s and men’s households.
The qualitative research method was employed in this study including a literature review,
a participation observation and in-depth interviews with the fishermen (17 males and
18 females).

The results showed that the local fishery knowledge in the past basically relied on
nature. Men and women had different knowledge due to their different fishing areas and
equipment. However, after the completed construction of Rasi Salai dam in 1993, the Mun
River has turned into a reservoir which is wider and deeper. The ecosystem has changed.
The female fishers were unable to catch fish in shallow river banks as in the past. The male
fishers have learned and adapted their knowledge to catch fish in the same areas. Men
transmitted their knowledge to the women. They catch fish together. Although, female
fishers had opportunities to learn new knowledge and earned more incomes from fishing,
they faced many challenges to survive their families such as a hard working and a longer
working time. According to the conditions, local knowledge about fishery will still exist in

the future, and it will be integrated with scientific knowledge.
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The study aimed to scrutinise the circumstances surrounding fish consumption in
communities located near tributaries of the Mun River in Ubon Ratchathani Province,
Northeastern, Thailand, including the key livelihood strategies in the communities, and to
study changes in fish consumption and community livelihood strategies in the context of
rapid overall change. The research focused on two communities located near two tributaries
of the Mun River—the Sebok River and the Huay Khayung Stream. Qualitative research
methods were utilized; including interviews with key informants, participant observation and
the selection of volunteers to record quantitative household food consumption data for an
entire year (August 2015 - July 2016)

The results showed that communities located near tributaries of the Mun River mostly
consumed fish and other freshwater animals that they catched themselves in tributaries
such as the Sebok River, Huay Khayung Stream, as well as in wetland areas, deep-water
pools and lowland rice farms. The average fish consumption per person is 45.11 kilogram
per year, which constituted 49 percent of the total protein consumed. Fishing helped
reduce household expenses related to food and protein consumption by approximately 43
percent. In addition, the community benefited from selling fish to generate extra income.
This extra income was sometimes spent to buy other forms of protein that serves different
needs in households, especially for the younger generation who tend to eat less fish. This
pattern of consuming other protein could be considered to be indirect fish consumption,
as people sold fish to purchase other food. Moreover, fish consumption played an integral

role in strengthening relationships within families and communities, especially when
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organizing ceremonies, and in relation to beliefs, food and fish sharing, and co-fishing
activities.

However, the two communities studied were facing several changes, especially the
untold impact of mega-dam construction, resulting in the extinction and decrease of some
fish species in the Mun River Basin. But, some small irrigation projects by villagers in
particular areas created the appropriate environment for better fishing. At the same time,
agricultural production way changing to market production for sale. Accordingly, the
communities had more livelihood strategies and did not rely solely on natural resources
within the community anymore. Moreover, villagers could access other food conveniently
because the market and the number of products available expanded directly into the
communities. Also, the younger generation from the communities had largely migrated to
work outside their communities and the agricultural sector more generally. These
circumstances influenced changes in food consumption patterns, adaptations to ensure
food security, and family living.

This study demonstrated that fish consumption was a key livelihood strategy in the
communities located near tributaries of the Mun River. It also showed that subsistence
economy remained important and constitutes part of the transformation of rural

communities in Isan to a market economy.
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