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mulAsIaSavangns fadl

1. w3y Aneialy Tiitdeandn
1.1 AgNIYINE MUY
1.1.1 aMmelne
1411 101 nwilveiiionsdeans (Thai Language for Communication)
1.1.2 AENDINgE

. AEIDINHUUIAY
1421 102 Mw1danquitugiu 1 (Foundation English 1)

1421 103 nMw1danquitugiu 2 (Foundation English 1)

9. AWIDINGHADN
NEUN11INYEIYINTT (Academic Group)
1421 224 nwangudmsuaIIuyLeAanswardIAuAIanS
(English for Humanities and Social Sciences)
ngunN1¥Idengeaen (Elective Group)

1421 218 nwdsnauiitein3oasaiingenTn (English for Career Preparation)

1.2 ngudMUYYeAIEnS SRLvely
1406 112 gunIenmnuAILay (Aesthetics and Happiness)
%30
1431 111 93emansuaznisidmena (Ethics and Reasoning)
130
1447 105 ﬂﬁ?ﬁlaa’lﬂuﬁmu{]ﬁ]ﬁ;ﬁu (Communication in Current Society)

1.3 ngudvndenurans 1Y
1013 001 waindsnulng walllpuaznszuiunisefsssulng

(Dynamics of Thai Society, Citizen, and Justice Process)

30 wuenn

15 wdqenn
3 wqena
3(3-0-6)

12 wuaein
6 VBN
3(3-0-6)
3(3-0-6)

6 AUWNA
3 BUYNA
3(3-0-6)

3 BUYNA
3(3-0-6)

3 BUNA
3(3-0-6)

3(3-0-6)

3(3-0-6)

3 BUYNA
3(3-0-6)



1441 100 wywdiudery (Man and Society) 3(3-0-6)
%30
2300 115 M3daN1sANdaLdang1duRlugIusnatlio 3(3-0-6)

(Peaceful Conflict Management as Citizens)

1.4 NUAIYINYIAEATEUNN U 3 viaenn
1014 002 gUAMNMILNALALTIN YL INTIaTY 3(3-0-6)

(Contemporary Sexual Health and Life Skills)

%30
1439 104 IngrAransn1siwIludInuses1Tu (Sport Science in Daily Life) 3(3-0-6)
130
1502 100 M3QULagUAMNANLIY (Age-appropriated Health Care) 3(3-0-6)
1.5 nguig1Ingrmans malulad uinnssuuazn1sinnig MU 3 vdaenn
1011 001 wialuladansaumaiiedinyadda 3(3-0-6)
(Information Technology for Digital Life)
130

1100 112 Inenmansuazivaluladifioawinn (Science and Technology for Future) 3(3-0-6)
%30

o

1703 110 vinwen13R8uludiinused1iu (Finance Skills in Daily Life) 3(3-0-6)

1.6 nguAvnaanfAnwmnaly lideendn 3 wiqefn

1.6.1 NFUIVIINYIAEATHUAN

1439 100 M3eenidsneLiteguaiw (Exercise for Health) 3(2-2-5)

1439 105 WunuIN1suazn1segAeinuLsy (Recreation and Camping) 3(3-0-6)

1503 100 guazayulnsludinuszd1iu (Orugs and Herbs in Daily Life) 3(3-0-6)

1507 100 depuniugunn (Society and Health) 3(3-0-6)
1.6.2 ngUAVIINBIA1EAT WAlUlAE WINNITTULAZNITIANTS

1100 109 IngrAransnenmiudin (Physical Science and Life) 3(3-0-6)

1100 110 Ingnmandiilofmunvinuenisendnuslanouian 3(3-0-6)

(Science for Developing Future World Career Skills)



1100 116 ANuUaenielun1slidIinganavia (Digital Life Safety)
1100 146 MsasuulasanmgiioniafuaumanMatenIsgInm
(Climate Change and Biodiversity)

1200 111 nwnsUaensdsludiinusedniu (Safety Agriculture in Daily Life)

1300 101 Yayey1Usehugludinusedniu (Artificial Intelligence in Daily Life)

1701 102 n159AN153I9 (Life Management)
1708 200 wAswgnanakives (Sufficiency Economy)

2001 181 msaammumﬂmw’j’a@ (Scrap Design)

2. NUINIVUANIE
2.1 nguiviuguividn
1700 101 gafaiessunagngvanegsia
(Introduction to Business and Business Laws)
1700 204 @dALAZNITIATIEITIUTUIUNGIND
(Business Statistics and Quantitative Analysis)
1701 110 #ann139an15 (Principles of Management)
1701 412 m'ﬁﬂmil,%ﬂﬂasmﬁ (Strategic Management)
1702 210 wann1saaa (Principles of Marketing)
1703 210 N15:8ug5N1 (Corporate Finance)
1706 103 MIIANTENTHUMNATINAAINA
(Digital Business Information Management)

1707 101 n150gyavusu (Fundamental Accounting)

1708 100 Lﬂi‘lﬂgmﬂm%ﬁﬂﬂ (General Economic)

2.2 ngudvuny
1702 101 M5AALTIRRNLUUNNEINILAZUIANTTUNIINTAAN
(Business Design Thinking and Marketing Innovation)

1702 102 §509an15Mdn (Startup)

1702 212 anﬂiiméjﬁiﬂﬂ (Consumer Behavior)

1702 221 nsinnsHandugikaz 1A (Product and Price Management)

3(3-0-6)
3(3-0-6)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

lddeendn 94 wiqena

MUY 27 HAUWNA
3(3-0-6)

3(2-2-5)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-5)

3(3-0-6)
3(3-0-6)

AU 27 UWAA
3(2-2-5)

3(2-2-5)
3(3-0-6)
3(3-0-6)



1702 240 mﬁ?iamsmimamLLUULuJim'lmﬁ (Integrated Marketing Communication) — 3(3-0-6)

1702 241 N130a1nAavia (Digital Marketing) 3(2-2-5)

1702 330 99M19N15INIMINELaENITINNISTIlg UMY 3(2-2-5)
(Distribution Channel and Supply Chain Management)

1702 392 NM15398n139a1a (Marketing Research) 3(2-2-5)

Y]

1702 395 m'ﬁLm'wﬁ%’agatﬁamimamaﬁ a (Digital Marketing Analytic) 3(2-2-5)

L4

AYBDNNITAAINAINA

2.3 nguIBIIN
2.3.1 n§uIVIVNTIAY U7 18 wIEAn
1702 245 NSaARRUWILALAZIASadTaN TR TATTa 3(2-2-5)
(Content Marketing and Digital Communication Tools)
1702 321 N15a31LUUALUYARTYA (Branding in Digital Era) 3(2-2-5)
1702 351 mMsnanseninsuseivauazszaulan (International and Global Marketing) 3(3-0-6)
1702 352 uianssunisnainiiiedsny (Social Marketing Innovation) 3(3-0-6)
1702 359 nswdlvddiannsedindlugmaddvia (Electronic Commerce in Digital Era)  3(2-2-5)

1702 490 Usziiumanisaannluusinadle (Contemporary Issues in Marketing) 3(3-0-6)

2.3.2 AgUIVIIWEBN

aa v

Ay enmsnainfdvia ltnAnyidenseunguivilnegtanis dwialuil

2.3.2.1 unuUnf Tidaendn 18 wuawhn
1702 246 NM300NLULABRIAN9NI5HaR (Marketing Digital Media Design) 3(2-2-5)
1702 247 msnanrua3asiiefummsdumesidn (Search Engine Marketing) 3(2-2-5)
1702 248 mimmmhumjmuﬁﬁ@m%wauu%‘laa%ﬁa (Influencer Marketing) 3(3-0-6)
1702 249 msnanalunud (Marketing in Games) 3(2-2-5)
1702 322 MsnaaulduLayAudmngne 3(3-0-6)

(Fashion and Luxury Product Marketing)
1702 341 ANSAAIANIATILALNTUTEINEUNUS 3(3-0-6)

(Direct Marketing and Public Relations)
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1702 342 MSUBLUUES NATIALAZNITIANIIASUY 3(3-0-6)
(Creative Selling and Sales Management)

1702 343 nslawauazn1sauasun1sune (Advertising and Sales Promotion) 3(3-0-6)

1702 344 AM3HAINNANTTUUAZLOUAD SIVULITIUN 3(2-2-5)

(Event and Entertainment Marketing)

1702 345 unanesudodenuosulatl (Social Media Platform) 3(2-2-5)
1702 353 N15AaIAUINT (Service Marketing) 3(3-0-6)
1702 356 N153ANNSHANALNYATHALDINT 3(3-0-6)

(Agricultural and Food Marketing Management)

1702 393 N13219UNTRAM (Marketing Planning) 3(2-2-5)
1702 396 m3yasuluna1nddvia (Digital Market Investment) 3(2-2-5)
2.3.2.2 WNUANNIANEN Tidaendn 15 wdawhn
1702 246 M3opnLUUADRITANIINIINA (Marketing Digital Media Design) 3(2-2-5)
1702 247 msnaarua3asiedummndumesiin (Search Engine Marketing) 3(2-2-5)
1702 248 mimmmimmjmuﬁﬁ@w%wauu%aa%ﬁa (Influencer Marketing) 3(3-0-6)
1702 249 msnanlunid (Marketing in Games) 3(2-2-5)
1702 322 mama’mLW\IGZ'j"uLLaz?mﬁmgmﬁ 3(3-0-6)

(Fashion and Luxury Product Marketing)

1702 341 NMSAAIAYNNATILAENTUTZYIEUNUS 3(3-0-6)
(Direct Marketing and Public Relations)

1702 342 MSU8LUUES NATIALAENITIANIIAISUY 3(3-0-6)
(Creative Selling and Sales Management)

1702 343 nslawauaznsauasunisung (Advertising and Sales Promotion) 3(3-0-6)

1702 344 A15AAINNINTTUUALLOULAD SINULIIUN 3(2-2-5)

(Event and Entertainment Marketing)

1702 345 wnanesudediausaulall (Social Media Platform) 3(2-2-5)
1702 353 N15Aa1AUINT (Service Marketing) 3(3-0-6)
1702 356 N159ANITAAIALNYATLAZDINS 3(3-0-6)

(Agricultural and Food Marketing Management)
1702 393 N13219UN1TRAM (Marketing Planning) 3(2-2-5)
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1702 396 nsasnulunain@dvia (Digital Market Investment) 3(2-2-5)

2.4 ngaiEnUszaunsaliviAnuazavnafned

Jynennisnatnnavia idnAnvidenseunguivilaegimils dwielul

2.4.1 nguRlnUszaunsalivIdw U 4 wEnn
1702 460 n1senUAILNITHAIN (Marketing Internship) 2 vdene
1702 481 1A59971UAUN15RaR (Marketing Project) 2 weie

2.4.2 NGUAVNANYN U 7 wenn

1702 482 nsissuANneNaniadnel (Preparation for Cooperative Education)  1(1-0-2)

1702 483 annafinw1aun1snain (Marketing Cooperative Education) 6 iaein

Jynann1snaIANIsAEs et

2.3 NHUIVIIN
2.3.1 NIV IINTIAY U9 15 niIeha

1702 231 walulagansaunadmiugsnanisaadielng 3(2-2-5)
(Information Technology for Modern Trade Business)

1702 232 M33nn1sgsnansaadelvduuuysanns 3(3-0-6)
(Integrated Modern Trade Business Management)

1702 345 unanwesudedsaueaular] (Social Media Platform) 3(2-2-5)

1702 346 n153nn1snsvgdmsugsnanmsiadelnal 3(3-0-6)
(Sales Management for Modern Trade Business)

1702 450 nswdlvddiinnsetinddmsugsionisdadieln 3(2-2-5)

(Electronic Commerce for Modern Trade Business)

2.3.2 NgUIVITNLRBN lsifondn 9 wiaehn
1702 246 NM300NLUUABRIANN9NITHaR (Marketing Digital Media Design) 3(2-2-5)
1702 247 Msnaarua3asiieAummsdumesiin (Search Engine Marketing) 3(2-2-5)
1702 323 NM3A@IREMSURNENAUITEUN IMUAZAINY 3(3-0-6)

(Marketing for Health and Beauty Products)
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1702 324 winnssudmsugsnaniseadel
(Innovation for Modern Trade Business)
1702 332 nM33nn1stavasnduazldguniu
(Logistics and Supply Chain Management)
1702 333 nsusmsnansdaeilugsianiseadielvy
(Merchandising in Modern Trade Business)
1702 350 n1s.ludusznaunisuaznisasnagsialv
(Entrepreneurship and New Business Creation)
1702 354 nMsnanusnsdmsugsianismadelv
(Service Marketing for Modern Trade Business)
1702 357 miﬁ@migﬂﬁ?ﬁuﬁuﬁ (Customer Relationship Management)
1702 358 nseanakitadeas (Social Marketing)

1702 396 Mmyawuluna1n@idvia (Digital Market Investment)

2.4 ngaiElnUszaun1salivnaw
v nennsnatnnsAnadie lna

1702 171 Anausunisdanisgshaniseadelvg 1

(Modern Trade Business Management Internship 1)
1702 172 Anausunsianisgsnanisaadiell 2

(Modern Trade Business Management Internship )
1702 271 Anausunsianisgsnanisaadiell 3

(Modern Trade Business Management Internship lI)
1702 272 Anausunisianisgshaniseadielvg 4

(Modern Trade Business Management Internship V)
1702 371 Hnausnumsdanisgsianismadelva 5

(Modern Trade Business Management Internship V)
1702 372 Anausnunsianisgsnanisaadiell 6

(Modern Trade Business Management Internship VI)
1702 471 Anausunsianisgsnanisaadiely 7

(Modern Trade Business Management Internship VII)

MUY

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)
3(2-2-5)

16 BUWNA

2 KUIYAe

2 BUI8AA

2 BUIAN

2 KUIYAe

2 MUI80M

2 MUI80M

2 KUIYAe
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1702 472 Anausnunsianisgsnanisaadiell 8 2 mhenn

(Modern Trade Business Management Internship VIII)

3. YNNIV NADNLES Lidesndn 6 nuaeia
Fyndenia’ Wudnnsigiseuiinnus anudile auisuesatnvioauls lnedalonalidSeu
deonseunegivile o Mulidesnit 6 wihein ansiedvmdngassziuliygrsnseneivnidniu

AV aRNLES
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WRUNITANY
1913150319
yaNN1INaINAINE (LHuUNR)
$uTf 1 (The First Year)
MANSANYIAY (First Semester)
nienn
UUINIY svauazdaIvn (quF-URTR-Anwn
AEAULaY)
A Anwily | soox o Anwvily nguAvaywemans 3
x000¢ 300 Ay ndsAvTInenenansaun 3
1421 102 Mw1danquitugiu 1 (Foundation English 1) 3(3-0-6)
VIRV UANY 1700 101 qiﬁmﬁaqé]’mmzﬂgmmaqsﬁa 3(3-0-6)
ﬂﬁjm"ﬁ“mﬁugm‘%ﬁw (Introduction to Business and Business Laws)
1702 210 %anA15maA (Principles of Marketing) 3(3-0-6)
1708 100 aswgean$vialy (General Economic) 3(3-0-6)
594 (Total) 18 wEin
aAMsAne1Uane (Second Semester)
AVeEnT)
UUINIYI sauazdadvn (g uF-UGR-Anwn
ABAULD4)
vneAnAnwwhll | 1411 101 mwilveiilenisdeans 3(3-0-6)
(Thai Language for Communication)
1421 103 mmé’aﬂqwﬁugm 2 (Foundation English 1) 3(3-0-6)
MNPV UNANE 1701 110 #ann139ANIS (Principles of Management) 3(3-0-6)
mjﬁmﬁugmﬁm%w 1706 103 MIIANTENTHUNATINIAINA 3(2-2-5)
(Digital Business Information Management)
NN UANY 1702 101 N15AALTIDBNLUUNTINILAY 3(2-2-5)
NANIVIMAU WINNTIUNNTHAN

(Business Design Thinking and

Marketing Innovation)
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n2ein
WUINIY svanazd0IY (ui-UFTA-Anw
fuAULD4)
1702 212 ng@nssuguslna (Consumer Behavior) 3(3-0-6)
593 (Total) 18 wq8nA
U7 2 (The Second Year)
AANSANENAY (First Semester)
nuEin
UUINIYN swauazdaIv (g uf-URTR-fnen
FeAuLDa)
MAANIIIIY | 30 xx Ainwily nauIvIFIANAIEnS 3
1421 224 2WGINYUEMTUAIVUYWEAEAS 3(3-0-6)
uardIpuAEnS
(English for Humanities and Social Sciences)
PUINIVUANE 1707 101 miﬁm%%’uﬁu 3(3-0-6)
ﬂﬁjm"ﬁ“mﬁugm‘%ﬁw (Fundamental Accounting)
VIRV UANY 1702 102 g3faan1snaw (Startup) 3(2-2-5)
nauIv AU 1702 240 miﬁamimsmmﬂLmugimmi 3(3-0-6)
(Integrated Marketing Communication)
1702 241 n13manmAaa (Digital Marketing) 3(2-2-5)
374 (Total) | 18 wiqenn
aamsAne1Uaty (Second Semester)
wienn
UUINIY saLazadYn (g u-UTR-Anwn
fAranuLeg)
@l | xoooox Anwivild nasdviinemans malulad 3
UINNITULAZNITIANT
1421 218 MwdanquiitewSensadngendn 3(3-0-6)

(English for Career Preparation)
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wienn
WUINIY svanazdoIvn (ui-UFTA-Anw
frenuLag)
NIAIYUANY 1703 210 M38ugsNa (Corporate Finance) 3(3-0-6)
ngaAugIL TN
RUINIV AN 1702 221 M39AN1THARAUTLEL 1A 3(3-0-6)
nANIvIMAU (Product and Price Management)
NNV UANE 1702 245 MIRaIARBUIUALAZIAS 3TN 5HeaNsATA 3(2-2-5)
GHERRUAVSTREY (Content Marketing and
Digital Communication Tools)
NUINIVUADNET | 3000 30xx TN NTDNLET 1 3
593 (Total) 18 wu2enn
w7 3 (The Third Year)
AANsANYIAY (First Semester)
nuqenn
UUINIYI svanaz i (g u-URTR-Anwn
faanuLag)
v @Enumly | oo xox S1e3ulungiividendnuiiily 3
NN UANY 1700 204 afifAkagnTIATIBMTIUTUIUNNGGTAT 3(2-2-5)
mjﬁmﬁugmim%w (Business Statistics and Quantitative Analysis)
1701 412 N153ANISHTINAELNS (Strategic Management) 3(3-0-6)
NIV URNE 1702 330 Y2MNFIRIMIELaENITIANITUlEgUNIY 3(3-0-6)
NANIVIMAU (Distribution Channel and
Supply Chain Management)
wnedvnany | 1702 359 nswdlvddidnnsetindlugafdvia 3(2-2-5)
naxIMTNTIAU (Electronic Commerce in Digital Era)
MINTUANIE | 300000 S183IUNGRAYANGDN 1 3
navITNLRLN
374 (Total) | 18 wiqenn
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aan1sAneIUaney (Second Semester)

wienn
NUINIY sWanaz e (ui-UFTA-Anw
faeauLeg)
NUINIYUANY 1702 395 mdaszvitveyaiiion1smanfavia 3(2-2-5)
NANIVIMAU (Digital Marketing Analytic)
NUINIYUANY 1702 321 N5a5LUTUALUYARTTA 3(2-2-5)
nauIYANTIAY (Branding in Digital Era)
1702 351 MsnanTenIvUszivalazszaulan 3(3-0-6)
(International and Global Marketing)
1702 352 Winnssunsnainiiiedany 3(3-0-6)
(Social Marketing Innovation)
MINIVUANIE | 0o xxx T UNGUATIERN 2 3
nALATITNEDN | xoo o e lunguivdniaen 3 3
374 (Total) | 18 wawdin
$ul% 4 (The Fourth Year)
AANSANYIAY (First Semester)
wiagnn
NUINIVN svaLaztadv (noui-UfUa-

= }4
ANYINYAULDY)

PUIPIVIANE 1702 392 AN5ITUNTAAA 3(2-2-5)
NANIvIMAU (Marketing Research)

WUINIVNANE 1702 490 UseiAun1anIsaanawuusInase 3(3-0-6)
naaIY NGy (Contemporary Issues in Marketing)
NNV UNANE XXXX XXX YT NEDN 4 3
nauIYANERN 300K XX YITNLEDN 5 3

XXXX XXX IUITNLEDN 6 3
WIAIVUADNLET | X0 Xxx Y NABNLET 2 3

379 (Total) | 18 wud8An
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aan1sAneIUaney (Second Semester)

wienn

WUINIY svauazdaIvn (nnuf-URUA-

Anenfienuiag)
WIAIVUANIG 1702 460 NM1SHNUAIUNITAANNA 2

naurnUsEaunIal (Marketing Internship)
TN 1702 481 1AS991UAUNITAANN 2
(Marketing Project)
574 (Total) | 4 wuwAn
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AUBNNISAAINAING (LHNUENNIANWI)
YUUN 1 (The First Year)

AANSANYIAUY (First Semester)

. NN
NUINIY IRALALIDIV (MR-UTR-Anw
fuAULD4)
A Anwily | soox o Anwvialy nguAvaysemans 3
xo000 xo0x ATl ngaAvTInenmansgunm 3
1421 102 Mw1danquitugiu 1 (Foundation English 1) 3(3-0-6)
NN UANY 1700 101 ﬁqsﬁﬁ]ﬁaaﬁuumﬂgwmsqiﬁa 3(3-0-6)
mjm%mﬁugm’im%w (Introduction to Business and Business Laws)
1702 210 %anA15maA (Principles of Marketing) 3(3-0-6)
1708 100 aswgean$vialy (General Economic) 3(3-0-6)
574 (Total) 18 vq8nn
a1AMsAne1Uane (Second Semester)
. nienn
NUINIY INELALVDIYVY (qui-UFTA-Anw
fEAULD4)
wnednAnuily | 1411 101 mwilneienisieans 3(3-0-6)
(Thai Language for Communication)
1421 103 nMw1danquitugiu 2 (Foundation English 1) 3(3-0-6)
MUIPIVUANE 1701 110 %#ann15399M15 (Principles of Management) 3(3-0-6)
mﬂu%mﬁugm 1706 103 N13IANTEANTAUMATINAAINA 3(2-2-5)
AYITW (Digital Business Information Management)
weany | 1702 101 N1SAATOBNLUUNINGSNAULAY 3(2-2-5)
NANIvIMAU WINNTTUNNNITAAN
(Business Design Thinking and
Marketing Innovation)
1702 212 WgAnsIuEuTInA (Consumer Behavior) 3(3-0-6)
574 (Total) 18 wq8nn
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‘f?u‘flﬁ 2 (The Second Year)

aan1sAnEAY  (First Semester)

AYRlnL!
UUINIY sauLazTadvn (nqu-UTR-Anwn
faenuLag)
ynaAnAnwily | sooo o Anwwily ngadvdenuaand 3
1421 224 AMWSINUAINTUANVINYLEAENT 3(3-0-6)
uazdIPuAEnS
(English for Humanities and Social Sciences)
NIV UANY 1707 101 msdayTdusiu 3(3-0-6)
ﬂﬁjm"ﬁ“mﬁugm‘%ﬁw (Fundamental Accounting)
IRV UANY 1702 102 g3iaan1sndw (Startup) 3(2-2-5)
nauIYILNY 1702 240 miéaﬂ’ﬁmimaﬂﬂLL‘U‘U‘[ﬁJimﬂﬂﬂi 3(3-0-6)
(Integrated Marketing Communication)
1702 241 NM130aInfavia (Digital Marketing) 3(2-2-5)
573 (Total) | 18 %7wAn
aAnsAneUany (Second Semester)
i8N
UUINIYI swauazTadIvn (g uF-UGR-Anwn
HaeAULDY)
v Anuly - | xooooox Anwill ngudviinenmans malulad 3
UIRNTTULALNITIANTG
1421 218 MwdanquiiterSeusdngedn 3(3-0-6)
(English for Career Preparation)
VIRV UANY 1703 210 N15{UFINT 3(3-0-6)
nauA gL (Corporate Finance)
NIV NN 1702 221 M390N1THARNUTLELTIAT 3(3-0-6)
NANIVIMAU (Product and Price Management)
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wienn
WUINIY svanazdoIvn (ui-UFTA-Anw
frenuLag)
NIV UANE 1702 245 MspaARBULALAzIASaaTlen1sdeasAda 3(2-2-5)
naaIYINTIAY (Content Marketing and
Digital Communication Tools)
MNAITUAONET | 20000 xxx TN UTDNET 1 3
574 (Total) | 18 wiqenn
$uU7 3 (The Third Year)
AANSANYIAY (First Semester)
wiagnn
UUINIYI swauazdaIv (g uf-URTR-Anen
frenuLeg)
ynaAnAnwly | oo o Seivlungaividendnuily 3
IRV UANY 1700 204 @dAkazNITIATISMTIUTUIUNNGINY 3(2-2-5)
ﬂfju%ﬂﬁug’lu%’lﬁ?jw (Business Statistics and Quantitative Analysis)
1701 412 N1539N154TaNaens (Strategic Management) 3(3-0-6)
MMV RN 1702 330 994M1N15INIMUBLAZNITINNISTISIERUNY 3(3-0-6)
QGHE ALY (Distribution Channel and
Supply Chain Management)
wnedvnans | 1702 359 niswidlvddidnnsetindlugafivia 3(2-2-5)
nauIY NG (Electronic Commerce in Digital Era)
NUIITURIE | 3000 xxx NEAWMUNGUIVITNLEGDN 1 3
nauIvAINGeN
594 (Total) 18 wu2efn
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aan1sAneIUaney (Second Semester)

wienn
NUINIY sWanaz e (ui-UFTA-Anw
frenuLag)
NUINIYUANY 1702 395 mdasziveyaiiion1smannaavia 3(2-2-5)
NANIVIMAU (Digital Marketing Analytic)
NUINIYUANY 1702 321 N5aLUTUALUYARTTA 3(2-2-5)
nAuIYANTIAY (Branding in Digital Era)
1702 351 MsnanTenINUszivalazszaulan 3(3-0-6)
(International and Global Marketing)
1702 352 Winnssunsnainiiiedany 3(3-0-6)
(Social Marketing Innovation)
MIAIYANTE 3000 30 S8V BNV INLERN 2 3
naxITNLREN 3000 Xxx S1E3YUNGUIWTIFDN 3 3
593 (Total) 18 wiena
$ul# 4 (The Fourth Year)
AANSANYIAY (First Semester)
wienn
UUINIYI swauazTadv (g uF-UGR-Anwn
frenuLeg)
IV UANE 1702 392 N1TI9UN1TANAIN 3(2-2-5)
NANIvIMAU (Marketing Research)
RUINIV AN 1702 491 Uszliumen1snainluusinasie 3(3-0-6)
naaIY NGy (Contemporary Issues in Marketing)
IV NN X000 183 luNgNIINGen 4 3
naNIvITwiaen X000 o RAYLUNgIvANEeN 5 3
RUIAITUANE 1702 482 N1SLRTEUAMUNITONANRNIAN 1(1-0-2)
nNaNaNnAANE (Preparation for Cooperative Education)
RUINIYUAONLET XX XXX SIIUNADNLES 2 3
574 (Total) 16 wu2eAn
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aan1sAneIUaney (Second Semester)

RUINIVN FauazdaIn wuaehin
(Nnuf-ujua-Anw
frenuLag)
NUIAIYINANE 1702 483 anfafine1nun1Inana 6
nNaNaNnafnw (Marketing Cooperative Education)
594 (Total) 6 nuenn
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A19139IN15AAA AYBNNITAAINNTISTANEI TN
JuUUN 1 (The First Year)

AANSANYIAUY (First Semester)

. n2ein
NUINIYN IVELAZYDIV (e¥f-UfTA-Anwn

HeAULDY)

v Anwily | oo oo Anwialy ngadvanwemans 3
1421 102 awdanguitugiu 1 (Foundation English 1) 3(3-0-6)
NUIAIYUANY 1700 101 ﬁqsﬁmﬁaqé}’uumﬂgwmaqiﬁa 3(3-0-6)

ﬂfju%ﬂﬁug’lu%’lﬁ?jw (Introduction to Business and Business Laws)

1702 210 %dnA15maA (Principles of Marketing) 3(3-0-6)
1708 100 mwgmam%ﬂ"ﬂﬂ (General Economic) 3(3-0-6)

NUINIV AN 1702 171 Hnausnumsinnisgsianismadell 1 2

mjmﬂmﬂasaumscﬁ%m%w (Modern Trade Business Management
Internship 1)
594 (Total) 17 wiena
namMsAne1Uaty (Second Semester)
. wiagnn
NN TRARATYDIYY (nai-URUR-fnen
FaeAULDY)
wa ANy 1411 101 mwlnewiionisdeans 3(3-0-6)
(Thai Language for Communication)
1421 103 mmé’aﬂqwﬁugm 2 (Foundation English 1) 3(3-0-6)
WAV UNANE 1701 110 #ann139ANS (Principles of Management) 3(3-0-6)
nguiiiugiuindn | 1706 103 NIIANTENTHUNATINIAINA 3(2-2-5)
(Digital Business Information Management)
NIV NN 1702 101 M3AATIDBNLUUNNTINIALUIRNTTUNNTAANA 3(2-2-5)
ﬂfjﬁﬁml,mu (Business Design Thinking and

Marketing Innovation)
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wuEin
WUINIY svanazd0IY (ui-UFTA-Anw
HeAULDY)
NUINIY RN 1702 172 Anausunisdnnisgsnanisenadelvd 2 2
nauRnUsTaUNsaivITN (Modern Trade Business Management
Internship 1)
593 (Total) 17 wdagin
SUIA 2 (The Second Year)
AANSANENAY (First Semester)
nienn
NNV sWanazdein (g uf-URTR-fnen
FaeAULDY)
yanainEnwinly 1421 224 MBI uamMTUAIINYLEAERS AT ANAIERS 3(3-0-6)
(English for Humanities and Social Sciences)
PUINIVUANE 1707 101 ﬂﬂsﬁ@%%uﬁu 3(3-0-6)
ﬂfju%ﬂﬁug’lu%’lﬁ?jw (Fundamental Accounting)
NUINIV RN 1702 212 ng@nssuguslaa (Consumer Behavior) 3(3-0-6)
nauIv AU 1702 240 m':??%amsmsmmmL,mugﬁmms 3(3-0-6)
(Integrated Marketing Communication)
1702 241 m3naInAIvia (Digital Marketing) 3(2-2-5)
NUIPIVUANY 1702 271 Anausunisdnnisgshanisenadelvd 3 2
nauRnUsyaun1salivITn (Modern Trade Business Management
Internship 1lI)
574 (Total) | 17 wiqefin
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aan1sAneIUaney (Second Semester)

nuEin
UUINIYN svanazd0IY (ui-UFTA-Anw
fuAULD4)
vanemnAnwIl | xooox Anwihly nguividsaumans 3
1421 218 AwdanguiiiowIeusatngendn 3(3-0-6)
(English for Career Preparation)
NUINIYUANY 1703 210 N53UGINT 3(3-0-6)
ﬂ&jﬁmﬁugm%ﬁw (Corporate Finance)
NUINIVANE 1702 221 A59AN1NANAUILATTIAT 3(3-0-6)
NANIVIMAU (Product and Price Management)
NUINITURNIE 1702 231 waluladansaunadmiugsnanisaadielng 3(2-2-5)
nauIYAINTIAY (Information Technology
for Modern Trade Business)
1702 232 msdanisgsnamsiadislvsuuuysannis 3(3-0-6)
(Integrated Modern trade Business Management)
NUINIYANE 1702 272 Anausunisianisgsnanisaadielvg 4 2
mjmﬂmﬂazaumaaﬁm%w (Modern Trade Business Management
Internship V)
593 (Total) 20 wuein
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‘f?u‘flﬁ 3 (The Third Year)

aan1sAnEAY  (First Semester)

i8N
NUINIY sanazdein (Mg uF-UGTR-Anwdae
AULBY)
e Anevily xo00< o ANy AT Inemansguam 3
NN UANY 1700 204 afAkaENITIATIRMTIUTIUNNGGTAT 3(2-2-5)
mjﬁmﬁugwﬁm%w (Business Statistics and Quantitative Analysis)
NNV RN 1702 330 904M1N5IRTNUILLaENTIANTUIlEgUNIY 3(3-0-6)
NANIVIMAU (Distribution Channel and
Supply Chain Management)
NPTV UANY 1702 345 wnannesudedruaeulall 3(2-2-5)
nauIY NG (Social Media Platform)
1702 346 n1s3nn1snsvedmsugsnanmsiadeln 3(3-0-6)
(Sales Management for Modern Trade Business)
RUIAIUVUANE 1702 371 Hnausnunisdanisgsnanisenadisly 5 2
ﬂeju?lﬂ‘dﬁzaumia,ﬁsm%w (Modern Trade Business Management
Internship V)
NIV UEDNLET X0 XXX AT MADALET 1 3
574 (Total) 20 nuenn
aaMsAneUaty (Second Semester)
wienn
UUINIY svaLaztadvn (g uf-UTR-Anwn
faenuLag)
ynaAnwly | oo o Anwinly nauiviinenenans welulad 3
UIINITULAZNITINNT
xooo o eAvlunguividendnwvialy 3
NUINIVUANY 1701 412 M3IANSTINALNS 3(3-0-6)

NANIYINUFIWIVITN

(Strategic Management)

WUIAIV RN

1702 102 §509an15Mdn (Startup)

3(2-2-5)




28

YRR
WUINIY svanaz I3 (ui-UFTA-Anw
FIEAULD)
nauIYILNY 1702 395 minTzitoyaiion1snanavia 3(2-2-5)
(Digital Marketing Analytic)
NUINIY RN 300 xxx S1E3YUNGNIVITNLGDN 1 3
nauIvAINGeN
NUINIVURNE 1702 372 Annumumsdanisgsianisanadelu 6 2
ﬂdmﬂﬂﬂszﬁumsaﬁm%w (Modern Trade Business Management Internship VI)
594 (Total) | 20 wuaenA
A 4 (The Fourth Year)
AANISANYIAY (First Semester)
WA
UUINIYN sauazdaIvn (g u-URTR-Anwn
FIUAULD)
NUIAIV AN 1702 392 N15398N139379 3(2-2-5)
NANITIMAU (Marketing Research)
NUINIVURNE 1702 450 nswdivddiannsetinddmsugsianisdadieln 3(2-2-5)
nauIY NG (Electronic Commerce
for Modern Trade Business)
NIV NN 3000 Xxx S1E3YUNGRIWTIFN 2 3(X-X-X)
nauIvIINLGeN X000 o T8N ANEFRN 3 3(X-X-X)
NUINIY RN 1702 471 Ansusunisianisgsnanismadieluy 7 2
nauRnUsEauN15aivITN (Modern Trade Business Management
Internship VII)
MUIAIYUADNLET 000X TIETVWADNET 2 3
59U (Total) | 17 wuaenn
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aan1sAneIUaney (Second Semester)

n2ein
UUINIVI SHanazeIv (ui-UFTA-Anw
HeAULDY)
NNV RN 1702 472 Anausunisdnnisgsianisaadelvd 8 2
ﬂ&jmﬁlﬂﬂszﬁumsaﬁm%w (Modern Trade Business Management
Internship VIII)
574 (Total) | 2 wiqenn

nagin1sasanisAneanamangnss [ulunuuseniansensn@inwidnis e nasinnsguvanans

FEAUUTEUIRT WA 2558 U9 13 wavdateAuuming1aequasIysil 91y NMsAnuseRuUSyes
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2) ldeglusgninefulnumaidenszylrsanisiauedaiiiofudsey
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3) nsaindnAnwsela dnansAnuTEINATUANLATEIIMANERT wazHIUNTIWAzUSEIUNA

AueNUlUrLINN 6 kazinisuseilunalaenwsainutumaws D YUkl ¥ise S SIuTaliseauALLULLRAY
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