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(Tourism and Hospitality Industry)
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(Consumer Behavior in Tourism and Hospitality Industry)
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(Customer Service Psychology of Tourism and Hospitality)
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(Ethics and Law for Tourism and Hospitality)
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(Recreation Management for Tourism)
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(Tourism Destination Management)
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(Travel Medicine and Health Tourism)
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(Human Capital Management for Tourism and Hospitality)
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(Souvenir Business Management)

1449 332 nisedunulugramnssulud 3(2-2-5)

(MICE Industry Operation)
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(Special Event Management for Tourism)



