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4.1 ngadvindedu w6 wiaedin
1449 105  9AAMNIIUNITHBANYINALNITUING 3(3-0-6)

(Tourism and Services Industry)

1449 107 woAnssuiinvieadien (Tourist Behavior) 3(3-0-6)
4.2 nguiwlmden lLifieandt 9 wioefia
1449108 FAnenisvienieauaznisuing 3(3-0-6)

(Psychology for Tourism and Services)
1449 225  msdansnineInsyEdiiioniaeniisiasuiniz3(3-0-6)
(Human Resource Management for Tourism and Services)
1449 226 msRaALTETATIAlUgIEMASTIMSH BB 3(3-0-6)
UagN15UINT5 (Creative Marketing in Tourism and Services
Industry)
1449 233 msudaiienmavieafienuasuinig 3(3-0-6)
(Transportation for Tourism and Services)
1449 239 gaamnssuMsUu (Airline Industry) 3(3-0-6)
1449 254 i]ismusimuaxngwmaLﬁamsﬂamﬁ&nLLaz 3(3-0-6)
n15U3N15 (Ethics and Law for Tourism and Services)
1449 263 Qﬁmamiﬁamiﬁa%ﬁm (Tourism Geography) — 3(3-0-6)
1449 303 msdeanssewieTausssfionsieniioes  3(3-0-6)
A15USN15 (Intercultural Communication for Tourism
and Services)
1449 333 wannistaAmArd (Principles of Tour Guide) 3(3-0-6)
1449 335 msdamsvieaiienlneyuauatiiaineassd 3(3-0-6)
(Creative Management of Community-based Tourism)
1449 336 msdamsgsiedudniisan 3(3-0-6)

(Souvenir Business Management)

1449 337 msdamsgaavinssulud 3(3-0-6)

(MICE Industry Management)
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