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Abstract

Research subject Community product development and promotion of integrated marketing
communications Bo Kluea District, Nan Province, is mixed methods research which uses a combination of
data collection and analysis methods between qualitative research and quantitative research by studying
documents In-depth interview and Focus group discussion aims to 1) study the wisdom of community
products. Bo Kluea District, Nan Province, and 2) to find ways to extend to community products. Bo Kluea
District, Nan Province The sample group in this study were 10 people who were concerned with or had
information about community products in Bo Kluea District, Nan Province. about the further development
of products from wisdom in the community Bo Kluea District, Nan Province, totaling 30 people. Bo Kluea
District, Nan Province, consisted of 200 people using questionnaires as a tool for data collecting. These data
were analyzed using descriptive statistics such as frequency and percentage, and the studied data was used
to further develop the community's products. Bo Kluea District Nan Province next

The results revealed that

Finding the wisdom of community products, It was found that there are 4 outstanding and
interesting raw materials of community products in Bo Kluea District, namely

1. Rock salt. It has been an important product of Nan since ancient times. Even today, it is still
used and sold as consumables and souvenirs. But at present, the products that come from rock salt of

Bo Kluea District are not diverse enough to attract tourists.
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2. Tao (sugar palm) is the top export product outside of Bo Kluea District. Because in Bo Kluea
district there is still a fertile forest. and the villagers in Bo Kluea district have also preserved Propagating
tao,sugar palm plants causing a large number of Tao (sugar palm) trees in Bo Kluea District It is a good
quality and delicious Tao(sugar palm). It is popular to be processed in various forms. But in the community
itself, there is still relatively little privatization. Most of them are sold as fresh Tao (sugar palm). 3) Triangular
grass (Scirpus grossus) It is a very common grass in Bo Kluea District. It is commonly used to weave into
various patterns. Make it beautiful and then use it as a mat or weave a container to look beautiful. At
present, the patterns used to weave have been applied to become more innovative according to the ideas
and imaginations of the producers. 4) SAWAcoffee is a product that encourages students of Ban Sawa School
to feel love in their hometown by cultivating Have students cherish the forest area. It also benefits from
the coffee plant. In addition, SAWAcoffee has also promoted careers for students of Ban Saw School to
have additional careers and may become their main careers in the future.

Searching for further products, wisdom of the Bo Kluea district community. Information in this
section It can be divided into 2 parts: Part 1, Product development in Bo Kluea District, Nan Province. According
to research, there are 4 types of community products that can be developed further, namely 1) Rock salt.
Developed to develop as souvenirs as souvenirs by using the brand name "Bo of Love" 2) Tao- sugar palm
developed further into products. under the brand “ Chewy Dao” 3) Triangle Grass Developed to develop
into products under the brand "Lak Lai" and 4) SAWAcoffee, an entrepreneur together with a research team
to design marketing communications to create awareness about the coffee shop Sawako. Coffee
(SAWAcoffee) through social media channels (Social media) such as Facebook Line and there is a Live talk
about the history of SAWAcoffee coffee (SAWAcoffee) publicity to various sources. Use the unique cartoon
characters of the student's tribe.

The second part is to find the market mix factors in Integrated Marketing Communications that
affect the decision to buy community products. Bo Kluea District, Nan Province found that the respondents
focused on market mix factors. rock salt products was the price factor (average 4.00) the most; products
from Tao (Lukchid) were the factor of marketing promotion (mean 4.16) the most; triangular grass products.
was the product factor (average 4.41) the most SAWAcoffee products were the marketing promotion factor

(average 4.51) the most
Keywords : Development, Community Product, Promotion of Integrated Marketing Communications
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